as 


aundr y 
J ourn al 


Cash prizes amounting to $10,000 will go to 
the six lucky winners of STARCHROOM 
LAUNDRY JOURNAL’s Parade of Progress 
Contest first announced at the AIL Conven- 
tion in Chicago. See further details, rules 
and regulations in this issue 
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How To Reach Future Homemakers Now 


Professional Door-Knocking Pays Off 
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they’re talking about 


New 


AD-DR 
Bleach 


Ad-Dri gives you controlled bleaching which assures 
maximum whiteness retention with minimum tensile 


My customers like the bright, streneth loss 


white work.” 


Ad-Dri cuts time-loss, too. All you do ts open the 


drum, measure the a unt you need in the handy 


1 {one 
Is GONE 


no messing, no breakage 


tyle bleaches, you have to prepare your 


messy, time-consuming chore 


. t bleach 
Less labor needed... i 


saves time. 1 ti imount, 1 Gv - time. 





Packed in 100-lb. Leverpak drums, New 
Ad-Dri Bleach... 


fl is added dry to the bleach suds 


Mf is added dry—right from the drum 


MM is easily measured out in the handy 
Dri-Ader cup 








AD-DRI® is a trademark 
It’s easy to use, gives 
’ TH 
controlled results.” se ee 
ve) 
OLIN MATHIESON CHEMICAL CORPORATION 
4, MATHIESON .* INDUSTRIAL CHEMICALS DIVISION * BALTIMORE 3, MD. 
% f 
Ca, = eo* 
coR 


5563 





at least 


20” SAVINGS 


in Shirt-Packaging Costs 


More shirts per box or Shell. . . 
More shirts per shelf or truck 
without crushing or creasing ! 


A satin-smooth 6 Perfectly centered 
inner collar buttons 


| of No “buckles” Straight even 
STOMER gers. ee ae or “bulges” Tite dua 


Your C 
COLLAR-COMFORT = 


{ 


A natural neck- Shirt bosom 


Collars fit neatly in back, low yg shaped collar smooth as silk 
in front for more neck freedom. KS K 


ints lie flat... not curled : ; . 
. ‘ ye ws - en “ ‘ io — Collar gives g Collar points lie 


CONVENIENCE t RI | neck freedom flat and true 


More shirts in his grip 7) More shirts in his 


when he dresser drawers | FINISH BOTH Easy tie-slip A collar that 


) | t home \\on the same unit , : 
travels | | {¢ =" : when tying looks like new 
i 
© 1957 B.D. F. Co. 


t BISHOP DAVID FREEMAN CO. _orver From your JoBBER 


MFRS., EVANSTON, ILLINOIS, U.S.A 





READER’S 


SRE | sundry Journal 


PUBLISHED MONTHLY SINCE 1893 


A.I.L. Convention Highlights Ever See a Purple Cow? 
Starchroom Laundry Journal's $10,000 Contest Launched at A.I.L. Show Neither have we. But a few weeks ag 


we did run into a lavender fatwork ironer 

Reaching the Future Homemakers of America By Richard Vinocur down in Washington, D. C. Actually. the 
: ironer was lavender trimmed witl i 

How To Improve lroner Efficiency By Henry Mozdzer of Carnival pink. We should add that not 


Money-Savers From DuPont only was the FWI painted this way, but 
every piece of laundry equipment wit! 
Modernized Cleaning Room Brings Savings By Lou Bellew the exception of the washwheels sported 
this two-tone color combination 
Minor Changes Mount Into Major Savings By Richard Vinocur The painters didn’t stop ther 
electrical equipment was done 
Every Knock Is a Boost By Harry Yeates range and the steam lines were 
The walls were tinted an 


floors were gray and 


How Flow Charts Can Improve Institutional Linen Handling 


Crisis in Connecticut By Henry Mozdzer ireas painted one 
s the other 


if | Were a Laundryowner By Meyer H. Franzman t was, without a doubt, one 
olorful operations we have 
if | Were a Laundryowner By Bernard Leibow seen, And we had to admire thi 
pioneering effort to get away from 


Are They Provided For? By John H. |. Schulz drab conventional to give the 
look Mf Te 


What You Should Know About Valves By Joseph C. McCabe ee "3 4 different 


CONVENTIONS Visual Incentives 


One of our allied trade friends re 
ently came up with an idea whi 
Motivation Highlights NID Convention might have some appeal to laundry 
ywners with a flair for the electrical 
Tri-Staters Review Box Storage His suggestion: Why not rig up 
‘ oe ‘ scoreboard that would automatically reg 
Selling Keynotes Louisiana Meeting ister the number of pieces processed in 
the production department? Simple 
C.R.1. Draws Record Crowd suai: Uinucn ae ea eaia ve 
register when the press heads are brought 


DEPARTMENTS down on the final operation. This count 


] 


could then be transmitted to a scoreboard 
hung above the working area so that 
every operator would see it. He feel 


Institutional Laundry Managers at Chicago 


New Products and Literature 6 Engineering Questions and 


Is th 
Answers : 


Editorial 10 psy hological aftect of these minute-by 
News From the Allied Trades minute postings would stimulate | 


Laundry Business Trends 38 , competition among production employ 
Convention Calendar ees.—Henry Mozdzer 


Remember When 52 Obituaries 


21 
healthy 


Rhapsody in Bellew 54 Index to Advertisers 
Laundry News Notes 66 In the Wash 


SUBSCRIPTIONS: United States and Canada, $4.00 per 
year; foreign countries in postal union, $6.00 in ad 
| vance. Single Copy: United States and Canada, 50 
MAIL CHANGES OF ADDRESS AND | cents; foreign, 75 cents. Guidebook Issue: $1.00 
STARCHROOM LAUNDRY JOURNAL, March, 1958 
SUBSCRIPTION ORDERS TO Published monthly by Business Papers Division, The 


Starchroom Laundry Journal, 305 Reuben H. Donnelley Corporation. Executive and Ed 
East 45th Street, New York 17, torial Offices, 305 East 45th Street, New York 
New York. Change of address should | N. Y. Volume 65, No. 3. Entire contents of this pub 
one month in advance lication covered by general copyright, 1958, The Reu 
city delivery ben H. Donnelley Corp. Ali rights reserved. Title . 
registered in U. S. Patent Office. Entered as 2nd class 
matter June 1, 1948, at the Post Office, Lancaster, Pa S f 
under the oct of March 3, 1879 toene* 


—s- 
| 


reach us 
Please nclude your 
zone number 
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Increase ironer production 
Up to 40% (re) with 
Gibraltar’s new 


PHENOTEX2: 


THE DACRON COVER TREATED WITH HEAT-REFLECTING (PHENOLIC) RESINS 


Extremely fast drying 

No go-backs 

Increases ironer speeds in almost all cases 
Smooth, non-slip surface for beautiful ironing 
Abrasion resistant 


Static resistant 


EASY TO INSTALL +> CAN BE PUT ON OVER OLD COVERS AND PADS 


e Does not “powder out” at roll ends; 


no starming PHENOTEX COVERS 


re available separately or as part of the new 


GIBRALTAR 
Viele ena =6iPHENOLITE 


a ASSEMBLIES 
oO 
G i B RA LTA x — Complete with 


lead 
FABRICS. Tee, liens pads (any type), 


254 - 36th Street, Brooklyn 32, N.Y. °Y°rywher® vonney Se snetan 


¢ Hugs the roll 


March 15, 1958 











TZONTTS 



































<\MPLICITY ig 
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“Factory-Built’”” to bring you 
more advantages! 


For washing results that will de- 
light your customers and in the proc- 
ess save you time, manpower and 
money—try Ozonite. 

Ozonite is a scientifically balanced 
complete soap. This means that it’s 
ready to use as it comes to you from 
the factory. You add nothing—the 
soil removing and suspending agents 
are all in it. And Ozonite’s uniform 
quality assures top-quality results, 


load after load—even when used by 
an inexperienced washman. The con- 
venient suds level guide tells him 
when he has added just the right 
amount of Ozonite for a proper wash- 
ing mixture 

Why don’t you, too, join the many 
laundrymen who find that washing 
is sO much easier and economical 
with factory-built Ozonite? 


*The complete ready-to-use soap. 


Opoctertenlle Bulk Soap Sales Department, P. O. Box 599, Cincinnati, Ohio 
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Each Feature 


ree 


March 


AJAX Automatic Expanding Bag 
ere . | 





“Wrinkles are automaticaly pushed out of each 
shirt as it is expanded to its natural form and 
size regardless of cut or style. This 
mechanical expanders, overlay press and leaves 
Lets you handle the shirt less 


eliminates 


off spray marks. 
than ever before. 


AJAX High Velocity Heads 


Hs 


“The AJAX SUPERMATIC SHIRT UNIT'S high- 
velocity channelized steam chamber pressing 
heads are from 17% to 18% hotter than any 
other pressing head in its field. And exclusive 
‘constant follow-up cam pressure’’ gives you the 
top pressure and quality at the end of 
you had at the beginning with 


same 
the week as 
fresh padding. 


AJAX ‘Magic Eye’ Seam Indicator 


"Simply align the red light beam on the shoul 
der seam and press the control button. The 
trigger beneath the adjusting handle raises or 
lowers the light beam pneumatically, instantly 
adjusting for any size Instant 
finishing from cuff seam to shoulder seam. Light, 
quick responses. Flawless consistent performance 


sleeve. faultless 


15, 1958 


-Fach Feature 


CABINET 
BOSOM -BODY 
YOKE PRESS 


Easy to load, easy to operate. One 
easy lay, just 15 seconds, finishes 
front, back, and yoke with an un- 
comparably fine finish. Features the 
amazing automatic expanding bag.* 


MODEL CBBY 


COLLAR & CUFF 
PRESS 


Just one lay finishes both cuffs and 
collar in approximately 19 seconds 
with a lustrous fine finish so much 
in demand by your customers. Fea 
tures high-velocity heads.” 


CABINET SLEEVE 
PRESS 


Finishes both sleeves automatically, 
in one simple lay just 11 sec 
onds. Adds superb quality to every 
finished shirt to gain immediate cus- 
tomer approval. Features the unique 
Magic-Eye"’ seam indicator.* 


MODEL CCW 


si: 


MODEL CS 








NEW 
PRODUCTS 


and 


LITERATURE 











Two Washers by 
Speed Queen 








YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 








Removal of the 


front panel al 
ows access to all parts except 
he transmission and water-mix- 
Ing valve, which are reached 
by removing the back panel and 


Both 


with holes 


rOss brace models are 
OV ide d 


place tor the 


already in 
attachment of to] 
mounted coin meters 

For additional 
to Speed 
MecGraw-Edison 
Wis 


details write 


Queen, Division of 


Ripon, 


Ajax Shirt Folding Tables 


] 
ivailable 
or any 
be used 


particularly 


Lay-down llar assemblies 
| Ippi 1 on both mode ls 
rhe lay-down assembly is inter- 


with th 


in 
changeable standard 
Ajax collar issembh and can he 
I inged in tw 


utes 


or three min 


-<down collar as- 
heated, forms 
lends itself 


Ajax 


the « lar well and 
to any of packaging, 
reports 

Additional information about 
the Ajax line can be obtained 
trom Ajax Presses, 619 S. Fiftl 
West, Salt Lake City Utah 


Whitegard Fabric 
Conditioner 


To provide for the special 


probl ms ¢ iused by resin treat 


ment of the new wash-and-wear 
and drip-dry garments, Pennsalt 
Chemicals has developed a two- 


called White- 
gard. Whitegard protects against 


way conditioner 
the discoloration caused by chlo- 
rine-retentive finishes and_per- 


mits washing of resin-impreg- 
nated fabrics in regular washing 
Whitegard also whit- 
ens fabrics discolored from the 
of resin finishes. Penn- 
that 


aundries also show that 


formulas 


presence 
salt reports tests In com- 
] 


mercial 
luster 
and 


colore d 


| 

lu imparts new 
brilliance to colors 
white backgrounds in 


items 
Whitegard, 
ke us 


drums, is now being distributed 


available in 30 
pound and = 100-pound 
nationally 

For details write to Pennsalt 
Chemicals Corporation, 3} Penn 


Center, Philadelphia 2, Pa 


Whitehouse Offers 
Flatwork lIroner Padding 


Whitehouse Nylon 
is introduced a new 
Hatwork ironer 


Products 
type ot 
padding mate- 
rial said to teature a unique 
According to J. H 


l'ype 


construction 
Osborne, 
N-1] 


new 


sales 


1] 


paaaing Is 


manager, 
made trom 


synthetic yarn. This yarn, 


coupled with the unusual con- 


struction qualities of re 
ability to withstand 


and long wear, he 


vIVeS 
heat states 
The padding has been tested 
in ictual commercial operation 
with highly 
Whitehouse reports 
\ comple te 
ype N-ll is a 
a Dex-Best 


successful results 
asse mbly for 
tilable, using 


Cover ind in as 


bestos binder, spec ially de 

signed for this combination 
For further information write 

to Whitehouse Nylon Products 
1) Furman St., Brooklyn 1, 


3 
N. ¥ 


See-Through Truck Roofs 


Translucent roof 
offered as optional 
truck bodies 
produced by The Montpelier 
Manufacturing Company. Mold 
ed of fiber-glass reinforced plas 
th FRP these roofs can be 
installe d on € ithe r lightwe ight 
FRP bodies of Mont 
pelier design 
According to 


neers the use of 


] 


now being 


equipment on all 


stee | Or 


company engl 
translucent 
roof areas increases the utility 
of multistop 
bodies by diffusing light 


the work Load 


checking and route organization 


delivers truck 
inte 
area sorting 


can be done without 
packages to the 


mg ot labe ls 
] 


Mont 


moving 

door for read 
full 

bal 


Oales 


eher produces 


} 1] 
nutistop delivery 


chassis in two basi 


| 
( 


ill truck 
The side -aisle delivery 


urban low delivery 


] 


ste p 
irrange 


nts for 


Device Straightens Wires, Tightens Pin Heads 


Barker 


pany has 


Com- 

pl iced on the market 

a device called the Bar-Key Pin 

Reconditioner that can be 

to straighten bent net pin wires 

right) and reseal tightly loose 
all sizes (left 


f hole gauges 1S 


Manufacturing 


used 


provided so the straightening 


iob may be done by an 
skilled worker The de v 
straightness desired 


checked by the 


using the 


employee by 
hole S€ lected 
\ few raps of 


cauge 
by his foreman 


i hammet using the se aling tool 
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pKEESTan 


(a 


Pi 
yaa? s 


PRoovt* 


STAN SIO UR 


sanitizes 
like the sun 


Impart spring freshness 
every day to all your work 
with this quality, 
all-purpose sour. 


Sani-Sour is high in 
neutralizing power. 
Completely soluble, dry or in 
stock solution. 


Destroys moth larvae. 
Lengthens fabric life. 
Improves finishing. 
Less required than 
ordinary sours. 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 
Since 1898 


Ask your Keever Sales-Service Man 
ebout SANI-SOUR and these other 
Keestar products: 


ULTRA-LITE 
SATINETTE 
SATINETTE “Qs" 
JUMBO PADS 
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Plastic Packaging Material 


Cadillac Plastic & Chemical 


write 
las aAhnnounce d its 


details 
cturing Co new lay 
Ave. Batth lat polvethylen 

in widths from 


Phe 


for packaging mate 


tubing availa 
> inches to 


tubing is used 


distrib 
flexible 
Com 


] 


Plastic also 


istic films and 
in polyethylene 
size rang 
widths up te 
write 


or additional details 


& Chemical 
nd. Detroit 3 


idillac Plastic 


IS111 Sec 


with less 


, 
plants 
tota wate! 


Manutac 


is designed a 


Svsatem of 
Lude I] 
»as a 


Dec 


loc: 


Machine 


reports 


Bock Laundry 
Toledo. Ohio 


it has developed the use 


any 


iberglas-plastic parts for its 
laundry vachines. Among. the 
I ibe rgl is 


t in com 


ils used ure 


loth 


materi 


rovings ind ma 


with plastic materials 


icture many parts 


{ 
paint 
non 


lk ilis 


ire light in weight 


resistant to t 


vemical action 1 hi 


idaptable to short run produ 
tion. Fiberglas wool is also used 


i sound-absorbing liner for 
machin 


Ilustrated is 
with « 


—— 
Bock laundry 
( urb top 


nachine VET 


side wall and curb bottom p 


of its washer made of Fiberglas 
25 wcaienr ts “ reinforced plasti material 
with the 


System 


Wi new 


New Speed Check 
Conveyors 


write 





YOUR REQUEST 


for further information 
will get quickest and most 
attention as a 


worthwhile inquiry when 


complete 


Brochures on two new prod 
ucts Speed-O-Veyor call office 


onvevor laundry bel 


it’s written on your letter- 
Be sure to mention 
LAUNDRY 


head 
STARCHROOM 
JOURNAL. 


and a elt 
conveyor, have been issued by 


The Speed Check Co., Inc. The 
drycleaning 





picture shows the 





onveyor recently installed at 


Bells Sanitone Cleaners, Gaines 
ile Ga 
wail ible 


{ ] 
ror | wndry 


Is alse 
four-bin baskets 
ind is built and 


This conveyor 
with 
use, 
operated in the same mannet 
This Speed-O-Veyor is 
equipped 
] 


, 
dial 


automatic 
bring 


with an 
that 
the desired garment to the 
f the office bv the 
there 


optional will 
front 
shortest 


Mot 7 


witomati 


route and stop it 


ind transmission are 
illy TCV E rsil le 


Phe 


7 
200 


1 
made In 
500-. 600- 


CONnVEVO! IS 
x00 10O0-, 
700-bundle 
ength from Ll to 36 


I transmission | 


and 
} 


ranging 
feet 


ind SIZES, 


rake are housed in the 


unit mounted onto the 
frame of the 
belt 
wide but 

special need It 
ikages 


CONVeEVOr 
laundry convevor 
inches 

| betwee 
without 


ittendant 


: ' 
crushing and 


Reversible 

itis opti mal. If use 
ind-down operation 

MVEVO!I 

mA 


Hoot 


opening 


tion per toot ts 6 degrees 


For 
The Speed Check Co 549 


land St.. N. I Atlanta S 


more mtormation writ 


Packle ss Metal Hose, Inc 
\it. Vernon, N. Y., has devised 

new production process which 

reported to improve the per 
formance ind durability of 


Packless flexible 


tor 


metal hose con 


nectors garment pressing 


nachines. Company spokesman 


Murry Johnson states that in the 


1 
new process ce ep he lical corru 


gation is cold-drawn into seam 


tubing and 
special 
not impair or 
xibility of the 


machined brass fit- 


} 
drawn-l! ronze 


less 
reintorced by a bronze 
braid that 
iffect the fe 
Specially 
I made to 
from solid brass bar stock are 
ittached 
they cannot — be 
The finished, permanent 
ly fitted unit is then carefully 
tested before being packed and 


does 
hose 
Ings close tolerances 
and anchored SO 
that pulled 


} 
LOOSE 


shipped 


Fittings on the new garment 


units are light and = co 
Packless claims that tests 


the possibility of 


) 
show that rail 


it the point where the 
fittings 
are eliminated, adding substan 


of the 


ures 


reinforced hose joins the 


tially to the life units 


Time Savers Equipment 


adder 
trucks t 


llir 


handling 


Inc., has 


‘arryv-All 


shirt 


Time Savers 


three new (¢ 
its line 
equipment I} 


the B-44 


shirt sorting 


B-42 holds 60. shirts 
es 120. shirts 


] 
illustr ite d 


Made ot he 
witl i special 
nish and mounte 
swivel  ¢ 


isters 


shelve 


removable 
| 


OSE 


ened for 
IHusts itl 
inserting 


shirt is 


CB Boiler Line Extended 


VE 


addition of t 
boil rs In 


350 hp 


With the 
CB 
300 hp 

Cleaver-Brooks 
boiler 


model 
and 
Company 
expanded Its line 
15 models 


Continued on page 85 
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STEAM-HEATED LAUNDRY 


TUMBLER 


BEST BUY: 











Adjust the damper to hot (or any in 
Huebsch "37" uses combination belt termediate) position, and set the 





and chain drive because it's quieter timer. When the load is dried, signal 
and more dependable than ordinary indicates that load is now running 
gear-reducer drives in cool air, ready to be removed 


Famous for good looks and 
dependability, the Huebsch ‘37” 
has added exclusive new features 
which make it an even better buy 
for your money! Available in 
three sizes... 37''x18"’, 37''x24"", 


37''x30’’. Choice of any color at 


1 PRE, 


no extra cost. Find out why the 
Huebsch “37” Steam-Heated Tum- 


bler is America’s big favorite. Get Greatest dryer improvement in years ! 
New, self-cleaning lint screen deposits The new lint drawer has extra-large 


a 


the complete story from your 


oe 


: lint into drawer automatically, no capacity. It is easy to clean and re 
Huebsch distributor... or write to scraping, (Patent applied for) quires only occasional emptying 


PE 


Shain 
sapares: a 
Sie ES Fa 


3775 N. HOLTON STREET 
MILWAUKEE 1, WISCONSIN 


WORLD’S LARGEST MANUFACTURER OF COMMERCIAL TUMBLER-DRYERS 
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Sanita stindre 








OPERATORS using National machines specially-designed for La A MATIOMAL SYSTEM 


“Our Salional System 
saves us*/,000 a year... 


pays for itself every 10 months? —senitary Laundry and Dry 


Cleaning Co., Knoxville, Tenn 


* TRADE MARK REG. U. S. PAT. OFF 


Wattonal 
ACCOUNTING MACHINES 
ADDING MACHINES « CASH REGISTERS 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio wce paren (Wo Casson Rrosmes) 


989 OFFICES IN 94 COUNTRIES 
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A new heavyweight team 
gets work clothes clean 


SWIFT’S SOLAR 
Heavy Duty Detergent Powder 


Especially 
developed for the tough soil jobs, 
Solar Liquid helps emulsify grease soil, 
to prevent redeposition and eliminate 
rewashes. Effective for washing greas) 


overalls, wiping rags, etc. 


SWIFT'S COLD WATER SOAP. Excel- 
lent for soil removal from light colors, 
fugitive colors, rayons, and woolens or 
other low temperature washing. Brings 
out excellent whiteness in background 


of printed fabrics. 


Write for Swift's Booklet: 
Washroom Chemistry & Practice 


7o Sewe Gour udustey Fctee 





SWIFT’S FLEXO 


Swift's new Solar granulated detergent really lives up 
to its name—heavy duty. It’s a unique new blend of 
maximum detergency products and highly active 
water softeners that helps float out soil quickly, effectively. 
Swift's all new Flexo Washing Powder goes into 
solution quickly, thoroughly. It’s a modern 20th century 
high pH soap designed to give you a real work horse 
job on the toughest soil. 
They make a real ‘grime busting’? combination when 
used together. Use Flexo in the “‘break”’ to float out heavy 
soil and give you a good alkalinity balance. Then—add 
Solar Heavy Duty to handle remaining soil easily, 
quickly with reduced water temperatures and at 
controlled pH .. . for fewer faster rinses. 
Write for details on this new soil chasing, grease 
grappling combination today! 


SWIFT & COMPANY 7 Industrial Soap Department 


4115 Packers Avenue e Chicago 9, Illinois 
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MES! 
Six PAIRS OF PANTS IN MOTION AT ALL Tl 


% NOW ... great new profits are possible from the 
finishing of wash pants with the all new UNIPRESS 
ONE-OPERATOR PANTS FINISHING UNIT 

% Composed of two UNIPRESS Model 1436 Pant 
Topping Presses and one UNIPRESS C-42 Pant Leg- 
ging Press, the unit enables one operator to keep 
six pairs of pants in motion at all times 

% The buckonthe Model 1436 press is tapered on 
each end to allow the operator to press two pant 
tops on each press at one time. Also, by using both 
ends of the buck on the Model C-42, the operator 
can quickly press two pant legs at one time 

% Exclusive construction of heads offers you faster 
drying. Special design of buck shapes permit fast 


oan es ae Se Sepenbie Ts i/>, gta RENT ATIOL TERRE car aacaee 


March 


For Finer Finishing Faster, Contact 


THE UNIPRESS COMPANY 


Minneapolis 8, Minnesota 


15, 1958 


D 
ELIVERS OUTSTANDING QUALITY AND PRODUCTION! 


gt, EASY LAYS! 


REQUIRES LESS FLOOR SPACE! 


j 
CREA 
TES NEW PROFIT POTENTIALs 


CONSISTS OF JusT 3 PRESSES! 








] 
iavVS 


reduces fatigue nd delivers truly 
outstanding quality finishing and 
% Famous UNIPREsS Gliding Pressure guarantees 
1 beautifully finished garment. Auton 


ompensates for different thicknesses of material, 


production 


atic pressure 


ind assures lasting uniform pressuré 


% Rugged 


fewer n 


construction, simplicity of design and 
ovable parts guarantees 
and fewer maintenance calls 


ynger press life 


% Finishing wash pants can mean greater profits 
for you with the new UNIPRESS ONE-OPERATOR 
PANTS FINISHING UNIT. See your UNIPRESS Dis- 
tributor now or fill in the coupon below 


THE UNIPRESS COMPANY 


2 Lyndale Avenue South, Minneapolis 8 


ase rush floor pians and 


ONE-OPERATOR PANTS FINISHING U 


complete information 





Grand banquet gives some idea of turnout that made AlL's seventy-fifth anniversary best attended laundry convention in history. It topped even 
1947 convention in Atlantic City when registration hit 11,207 mark 


A. 1. L. Convention Highlights 


>» Starchroom launches $10,000 Parade of Progress Contest 


> National public relations program proposed for industry 


> Record-breaking registration figures reach | 1,860 


> Largest exhibit display ever takes 61,000 square feet 


4 NATIONAL public relations pro 
gram based on a motivational research 
study has been propose d for the laun 


drv industry 


The announcement was made at the 


closing business session of the Ameri 
can Institute of Laundering’s seventy- 
Diamond Jubilee 
which took 


fifth anniversary 
convention and exhibit 
place in Chicago, February 26 
through March 2 

According to AIL President Victor 
D. Dalgoutte of Briarcliff Manor 
New York, the study will take approxi- 
mately one year to develop. “It is a 
long-range program,” Mr. Dalgoutte 
said, “and we expect to budget about 
$100,000 per year on this national 


14 


By STARCHROOM STAFF 


public relations 
Said money is to come from voluntary 


contributions of the membership with 


laundry program, 


each plant paying 75 cents per week 
tor each $1,000 of sales 

John L. Slick of Fort Wayne, In- 
diana, has been appointed chairman 
of the newly formed AIL Public Re- 
lations Committee. The Philadelphia 
public relations firm of Gray & Rogers 
has been retained to do the motiva- 
tional study and carry out the national 
public relations program. 

The proposed plan got off to a high- 
ly encouraging start as 232 membei 
plants turned in pledge cards at the 
close of the presentation, Of those 
submitting pledges, 119 indicated the 


amount of their contributions and to 
gether they totalled $21,254.89, 

The board of directors’ announce 
ment of endorsement was the culmina 
tion of a number of previous talks on 
research, motivation and public rela- 
tions. 

Earlier in the five-day program, the 
Haldon A. 


Research 


membership heard Dr. 

Leedy, director, Armour 
Foundation, summarize the findings 
and recommendations of its survey on 
the laundry industry as sponsored by 
the AIL. Pierre D. Martineau, director 
of research and marketing, the Chicago 
Tribune, discussed some of the as- 
pects of motivational research and 
what they mean. Thelma Beresin of 
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Gray & Rogers defined public rela- 
tions and explained how it is used to 
build climate and promotional direc 
tion 

Dr, Leedy’s report suggested that 
there were many areas of the laundry 
business which might be improved. 
but indicated five short-range projects 
that seemed most likely to increase 
sales and produce a highet profit with 
out large capital outlays. Number one 
on the list was the suggestion to spon 
sor an advertising appeal program to 
find the best approaches and the most 
advantageous themes for an advertis 
Ing program at the local level, based 
on a motivational research study. 

Mr. Martineau gave many interest 
ing and convincing examples to prove 
vou can't change people by reasoning 
or using logical arguments. Instead 
they must be approached as feeling 
human beings, having deeper attitudes 
which are not so easily recognized. He 
questioned the value of Jaundry ad 


vertisements which used “drudgery 


nd “bargain? appeals 

his speaker felt that) our basic 
problem lay in reaching the voung 
modern housewife between the ages 


of 25 and 45. For some eason laun 


! 
Iry is associated with old people he 


said, and the modern housewife want 
no part of it. Surveys have shown 
that she regards herself essentially as 
a “voung suburbanite.” She likes mod 
ern stores, friendly salespeople and 
people who live. dress and feel the 
way she does. Everything must meet 
the test of casualness which is_ the 
theme of modern suburban living. 
Mrs. Beresin reiterated this theme 
in her talk on how to go modern with 
public relations. The 
research program to investigate the 


steps ¢ all tor 


ittitudes, opinions and emotions that 
motivate people in their laundry buy 
ing habits. But having this information 
s not enough, It must be translated 
into action which will guide the indus 
try in its methods of selling and lend 
direction to advertising appeals. This 
is the function of public relations or- 


Business sessions were also well attended. Between 800 and 1,000 conventioneers turned 
out to hear topnotch speakers during five-day program 


ganizations which specialize in chang 

ing and influencing public opinion pel volum six months with 
In all, there were 22 speakers whi 

iddressed the conventioneers at the 

the Conrad Hilton and the Stoct 

Inn. The first dav was given 


eports from AIL members 


S400 


DUSINNESS SESSIONS 


AlL panel notes 


Education: Cecil H. Lanhan 
ot educ ition and 


] { 


need of more lucation 


personne] 


laundry t. Trace 


tion of All 


te S-weehk 


Mahavgemenl 


school 


COUTSE 
steps taken to mak 

tional programs 

tered suggestio 

who feel the 

school: or who don't have 
send: or who fear losit hin 
course Is completed Said All 


MA ould not be 


ivement course 


recent resis iti 


this vear because g 
statt shortages But cours 


] 


resumed agalli in 


created 
vill be 1959 
Washable Seal: Ward A. Gill, d 

of industry relations, Described 
Certified Washable Seal progran 
in undeveloped industry asset, S¢ 
protects plantowne) consumer, and 
mportant in contre loft garment man 


facturers 


Drive-l p Stores: Creorge H Isaacso 
director ot rvice and laundry dry plovinen ] volts, Sec 
efficient 


elp them d the 


ntinuits 


cle aning cle partme rit Dy S¢ ribe d opel 


AIL 's three 


supery 


ition of stores, The tw 


Distinguished guests (left) included, left to right, seated: Mrs. Victor Dalgoutte; Mrs. William E. Fitch, wife of AIL’s first general manager; Mrs 
J. Claire Stone, wife of AlL's first president. Standing, left to right: All President Victor Dalgoutte and Albert Johnson, general manager. Cana- 
dian delegates (right) hold separate luncheon. Other laundrymen came from as far away as Australia, Alaska, Sweden and Thailand 
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Alumni elected Fergus Briggs, Jr 
town, Md 


Detter Third, they indicated a keen 
desire for promotion 

Following his address Rabbi Morris 
M. Hershman, Joliet Jewish Congre- 
Joliet, Illinois, spoke of the 


responsibility of the 


gation, 
member to his 
trade association 

John M 
Walter Thompson, Chicago 
film presentation on “Interurbia. the 
America.” Interur- 
market area 


WwW hole new 


Willem. vice president, ] 


Gave a 


Changing Face of 
bia Was defined is the 

he vond the suburbs whe re 

communities ire springing up which 

within 

suburbs 

g repeat 


acre he country and a 


ontinues 
In cities 


new marketing concept needs to be 


developed to apps to this group 


t 


(left), Pocatello, Idaho, president; John P. Greene, Hagers 
vice-president. Cec Lanham, AIL education director, is secretary-treasurer 


Interurbians are presently charac 
terized by their desire to achieve more, 
lead more and the tendency to be 
treer in speech. Gradually these mar- 
ket areas will produce 70 percent ot 


the country’s total purchasing powe! 


Route selling 


Israel D. Fink, G & K Corporation 
Minnesota 


industry's present method of 


Minneapolis inalyzed the 


laundry 
handling route salesmen ind con 
that route 
if they are given direction 
ind control. It is his contention that 


the real forgotten man in this industry 


cluded salesmen can sell 


supe rvision 


been 


wee ks 


is the new salesman who has 
with the company four or five 


ind lett to his own devices 





Winners of the AIL’s 
teenth annual advertising contest 
announced at the Chicago 
Inscribed medallions 


seven- 


were 
convention. 
were presented to the winning 
laundries at the advertising awards 
luncheon held February 28 at the 
Conrad Hilton Hotel. 

The winning laundries in each 
of the eight categories were: 
Newspaper (one-column ads 
Colonial Laundries, Inc., Paw- 

tucket, R. I. 

Newspaper (two columns or 
more Oriental Laundry & 


Cleaners, Corpus Christi, Tex. 


And speaking of contest win- 
ners, congratulations are in order 
for Leo Shapiro of Sweet Clean 
Laundry, Pittsburgh, Pa. Mr. Sha- 
piro was the winner of AIL’s pre- 
convention prize of a round trip 
by air for two from his home town 
to Chicago and a room for two at 
the Conrad Hilton for the five days 
of the convention. His entry was 
drawn from over 3,000 entries on 
official from the A.LL. 


coupons 





CONTEST 


WINNERS 


Radio and 
Cleaners, Des Moines, Iowa 

Direct Mail: Colonial Laundries, 
Inc., Pawtucket, R. 

Bundle Inserts and Stickers: Em- 
pire State Cleaners and Laun- 

York, N. Y. 


Laundry 


Television: Corwin 


derers, New 

Packaging: Washington 
and Drycleaners, Evanston, II. 

Specialty Advertising: Troy Laun- 
derers and Dry Cleaners, Inc.. 
Cedar Rapids, Iowa 

Advertising From Outside the 
United States and Canada: Hak- 
uyosha Company Limited, Tok- 
vo, Japan 


Other Prize Winners 


Member bulletin and cooperating 
trade journals. 

In keeping with the fact that 
the seventy-fifth annual convention 
represented a “diamond jubilee.” 
a drawing was held for the distaff 
side in which the award was a 


beautiful diamond ring. The 
“Lucky Laundryman’s Lady” was 
Mrs. William J. 


White Laundry, Shenandoah, Iowa. 


Robinson of Sno- 








Wage-and-hour 


Senator Spessard L, Holland, Dem 
ocrat of Florida, who took the lead in 
1949 in the Senate debate which clari 
fied the Wage and Hour Law by as 
suring the retail and 
service establishments, addressed the 


exemption ot 


group and warned them of the con 
tinued need for maintaining these ex 
emptions. He gave the historical back 
ground of the law which came into 
1937 as an attempt to im 


conditions in 


being in 
prove interstate com 
merce, And quoted the leaders of the 
time to show that the law was not 
intended to apply to all businesses non 
to purely local businesses. 

He then cited « xamples of propose dl 
bills now before the House and Sen 
ate which would change this philoso 
phy to apply the law to all businesses 


intrastate com 


and even those in 
To protect the laundry indus 
try’s exemption, he urged the mem 
their senators 


and Congressmen and tell them what 


merce 


bers to contact local 


t 
} 
tO 


proposed laws would mea 


these 


the laundry industry and plantowners 
personally 
At the legislative luncheon held the 
before, Harold K. Howe, mai 
ger, AIL Washington office. 
ed that the time was ripe for wag 
bills to be 
i vote this veal 


indicat 


out of 
While 


they may still exempt the laundry i: 


Continued on page 26 


ind-hou brought 


committees for 


Laundrymen speakers included (top) Don 
ald Harris, Barrington (Illinois) Laundromat; 
Israel D. Fink, G & K Corp., Minneapolis 
Above: Wiiliam 5S. Watkins, Launderette 
Anderson, Indiana 
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It machine finishes ALL shapes and sizes 


in the wearing apparel bundle! 





One-Operator Gyta-Cll Finishing Unit 


Here, for the first time, is a combination of bucks in shapes COMPACT Appar-All LAYOUT 
and sizes to finish all types of apparel! i 
The Appar-All Unit makes the finishing of any item of apparel ” a — Space for Damp Box 
as easy as finishing a shirt . . . reduces operator training time ‘Sd 8 — 828 PC Combination 
drastically . . . eliminates time-consuming fumbling in handling. ollar & Cuff Press 
With a press shape for every purpose, you get more produc- 621-PO Sp 
tion per investment dollar! . . . volume output in minimum 
space! 


> 


19-PO Oval Shaper 


( 

l 

S1eeve Pre 

: 
-451-PC Wearing Ap 
parel Finishing Press 

Your customers will be glad to know you offer completely- & 

finished wash apparel service. And here are just a few of the 

items you'll find them bringing to you for that service — all done ) 

superbly on the Prosperity Appar-All Unit: oy 5 . , 

Aprons Coveralls Night Gowns _ Slips . A 

Blouses Doilies Pajamas Sport Shirts _LUROUAER VORENECNS PEERUC HONS IGN fen Linnean 

Bermudas Drawers Play Suits T-Shirts Tee Om band 

Bath Robes Dresses Pants Uniforms ft 

B.V.D.’s Handkerchiefs Small Shirts Undershirts , nich tesely, Seeeniain:’, Wa hint Sivcheh nakuns io 9 

Coats Napkins (9 to 13%) 
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Our exhibit booth at International Amphitheatre gave full play to contest which generated enthusiastic comments and inquiries 
15; winning entries will be published in STARCHROOM’'s October Guidebook 


uly 


g 


Laund 


Starchroom Laundry Journal's 


$10.000 Contest Launched at A. I. L. Show 


Our project is applauded as a constructive way 


. Journal | 


Contest closes 


to stimulate the flow and exchange of ideas 


rTHE WORD IS OUT! After months 
of careful planning and preparation 
the closely guarded secret of STARCH 


RooM LAUNDRY JOURNAL’s Parade of 
Progress Contest has been announced 
to the industry 

We will give away a total of $10,000 
in cash to the six lucky 
scribers who write and tell us in detail 
best thing 
sales or 
January 1957 

The idea for 
hrst-time project 
in 1957. We 
distinctive 
to the 
the laundry industry. 
think of a_ better 
than at the biggest laundry convention 


prizes sub- 


the very thev ve done to 


increase improve production 
since 
bold, dramatic, 
conceived late 


make 


contribution 


this 
Was 
wanted to some 
worthwhile 
growth and progress ot 
And we couldn't 


future 


time to spring it 
in history 
Plans were 
year and preparations were continued 
right up to the opening day of the 


finally jelled early this 


convention in Chicago. 
Actually, Editor Henry Mozdzer re- 


1S 


vealed the first word of STARCHROOM 
LAUNDRY JoURNAL’s $10,000 Parade 
of Progress Contest when, as a mem- 
ber of the Trade Journal Editors Panel, 
he addressed the AIL’s Advisory Com- 
mittee of One Hundred at a dinner 
meeting at the Conrad Hilton Hotel 
on the eve of the convention opening 
Excerpts from his speech are given 
here We hope all Our subscribers will 
participate 


The editor announces 


7 he 


Is a 


laundry industry as we see it 
industries 


all types ol 


giant among service 


The annual volume for 
laundry services now exceeds 11% bil- 
lion dollars 

It is also a growing industry—one 
which has increased its sales by more 
than 20 percent in just the past 10 
years. 

Even this year, in spite of all this 
talk about unemployment and _ reces 
sion, industry leaders anticipate any 


where trom a 2 to 7 percent increase 
in sales—provided we put our shoul 
ders to the wheel 

We also believe 
possibilities for 
this industry. We 
be doing two, three and 


that there are tre 
future 
should 
times 


We Ve 


mendous 
growth in 
more 
the business we are doing now 
barely scratched the surface 

We are impressed by the fact that 
the bulk of this 11-billion-dollar vol 
ume is being done by just a few thou 
And of this relativels 


32 percent do 93 pei 


sand plants. 
small number, 
cent of the 
ume. 

It is 
plants are 


But 
plainly dragging their feet to the det 


total power laundry vol 
clearly evident that many 

making tremendous prog 
ress. a much larger number ar 
r.ment of the entire industry. 

You know them. Their quality is 
bad and their And 
they forever complain about the state 
how 


service 1S worse, 


of business and business isn't 


anything like it used to be. They eve 
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AStEF PRODUCTION IN LESS SPACE... 








PROSPERI 


New Wash Pants Units 


- at 


eA 


@ Now ... faster drying... higher production . . . 
maximum pressure . . . less floor space . . . four big 
advantages youll enjoy with the new Prosperity 
Wash Pants Unit! 


Close-coupled Power Circle pressure delivers 
more energy to the pressing surface for finer, faster 


“Te PROSPERATY 


Trade Mark* 


March 15, 


we 


Pe 
&£ 
eo SBF 
ie y < fe aa 
f VA 4 
: Lif & 
_F Pot 


finishing. Compact new Prosperity design saves 


valuable floor space and gives greater output 


® Get all the details on the newest Prosperity 
developments to help you improve your busi 


ness. Send the coupon today 


eeeeeeveeeeeeeeeeeeeeee 


THE PROSPERITY COMPANY 
125 Marcellus St., Syracuse, N. Y 


Please send me more information on the following 
Elec. Heated Shirt Unit Appar-All Unit 
Elec. Heated Apparel Unit Wash Pants Unit 





Editor Henry Mozdzer opening 
of Parade of Progress Contest in talk before 


All's Committee of One Hundred 


announces 


ith suspicion and 
“What was 


Dad is good enough 


IS plainly 


, , , 
Gentlemen. let’s conside: the book 


yiblishing industry tor a momen It 
the book publishing business ever di 
biggest and 


That 


getting ready for 


pl 


inned funerals ever held 
lustrv has been 
fora long, | mg time 
When the bicvcle was invented in 
1842, book publishers of the time 
disturbed about the 
They 


sprout 


business feared 
would wheels 


suddenly stop reading 
the horse less 
scelie and you Can im 


Since 


Carrlage 
pan that caused 
more spectacular inventions 
ramophone, the radio and 
being. And de 
vou know what? In spite of all these 

book have 

, 


1 up and up 


tele VISIOI came into 


noions sales 


this example because there 


own laundry industry 


Wm Oul 


, 
new development as a 


The home W ishe _ the 


, 
wash-and-wear items 


is sO many more nails 
in the industrv’s coffin 

True. a large number of laundries 
have closed their doors in recent vears 


But Was { DeECALISE no one wanted 


laundry se 


rvice? Or was it because ot 
poor management and the inability to 
what it 


it's this last reason 


hange—to give the public 
wants? We think 

The future of the industry depends 
is We see it, on encouraging the spirit 
# dynamic management, The 


Al] We 


courage to Carry 


oppor- 


tunity is there need are new 


ideas and the them 
through 


We of 


JOURNAL ire 


STARCHROOM LAUNDRY 


launching a brand-new 


20 


with what 


we have been saving here, The indus- 


project It ties in directly 


try needs new ideas; an optimistic out- 


wk and more evidence of dynamic 


management. We know many plant- 
whers who are doing outstanding 


ol We thout them 
h in our publication, We 


write every 


know 
ire many others whom we have 


I contacted who have good ideas 


ho are willing to share them 
welieve this so much that we 
ire willing to put up good money to 


make 


the industry 


these ideas generally available 


It gives me great pleasure to al 
1ounce—on behalf of my publisher 


Ned Wintersteen ind ou parent ol 


ganization, the Reuben H. Donnell 
Corporation—STARCHROOM LAUNDR‘ 
JouRNAL’s $10,000 Parade of Progress 
contest 
We are 
cash prizes to laundrymen who will 
write and tell us the best thing the 


giving away $10,000 


did to mcrease sales or improve pro 


within the past year. There 


will be six grand prizes and the tw 
category—pro 


improvement and 


duction 


top Wwihnhers mn each 


duction increased 

sales—will win $3,000 each in cold 
green, folding money. 

We sincerely hope that you will all 

] 


participate and share 


not only tor the prize money involved 


your good ide as 


but for the good of the industry 


Contest Comments 


John H. Monahan, Warren Laundry, 
Fort Lauderdale, Florida: 

“Your contest is a very fine 

I've heard a lot of enthusiasm ex- 

it here at the convention 

should bring a good re- 


| m look- 


results 


move 


re ssedl fol 
It certa.nly 
pons | sincerely hope SO 


ne forward to seeing the 


Bud Longstreet, Pipestone Laundry, 
Pipestone, Minnesota: 
“T think it’s a real good idea to ofte1 


Plant- 


mwhners get stagnant ind this sounds 


. them 


money to get p opl interested 
like good wavy to stimulate 
The V ¢ 


them and get 


need something to in- 


them up in the 


rtainly 
spire 


out ideas 
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James G. MacKechnie, Jr., New Eng- 
land Laundries, Winchester, Massa- 
chusetts: 

“T think it’s 
thing that encourages the plantowne 
ind the to think Is Just wl at 


We need As I see it Vou! Parade 


an excellent idea. Any 


industry 
Progress contest amounts to 
of editorial ‘round table’ for 


whners O national level 


Kenneth Roberts, Rapid City Laundry, 
Rapid City, South Dakota: 

“T think it’s a terrific way to create 
enthusiasm 


Really ten 


imong laundry operators 
ific becaus it will br 


M hic h 


benefit all laundrvmen.” 


] 1 
heip 


stand to | 


>i) 


Continued on page 
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PRIMARY SIZE 
produces the shirt that 


for the SHIRTS you PRIZE 
use PRIMARY SIZE 


J. B. FORD DIVISION 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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to be around 


you! 


... assures unequaled 
customer satisfaction! 


Extra Convenience! Wvandotte 
SIZE gives garments that h 
starch cooking as old-fashion 
bleach! Apply ary, directly / 

No fuss! 


Low Use-Cost! Only § to 10 ounces a 
200 shirts! Costs less to use than | 
What's more 


there’s no sticking! 


Saves Extraction Time! In a smal! ext 
1400-1800), 1!) to 2 minutes are ample. I 
machines (48” or 54”. rev. 700-1200). 8 t 


proves the f ch! 
Highest Quality Work! (\IC-promoted 


MARY SIZE conditions fabrics 


tration! Garment 





CONTEST COMMENTS 


ied from pace 


John H. Horst, Lord Baltimore Laun- 
dry, Baltimore, Maryland: 

\ time anvbody comes up with 

lv. The 

1 the 

plant em 

vhich should be 


d benefit to even 


G. Rolfe Scofield, Crescent Puritan 
Laundry, Rochester, New York: 
“I think if the 


good idea that has general 


contest brings out 
just one 


ipplication it will be well worth the 


tort. Im thinking of using 
my plant. We'll 
} ; Have ownel 
I] he Ip them \ 
suggestions 


itever prize mol 


Ralph Pettibone, Executive Secretary, 
Chicago Laundryowners Association, 
Chicago, Illinois: 

“I'm in favor of anything that is de 


mead to  mcrease laundry ale 


S1g 
STARCHROOM s contest might encou 
ide plant whners to d ya be tte! iob 
order to wil I would like to see 

of interest in it and a lot of « 


tion. | 


someone trom Chicago win one 


+ 


naturally anxious Set 


top prizes 


Rapt attention is given speakers by institutional laundry managers attending four-day annual conference in Chicago 


Institutional Laundry Managers at Chicago 


Association's membership has increased to 832, 


attendants learn at eighteenth annual conference 


THERE WAS NO LACK of ideas and 
information at the eighteenth annual 
conference of the National Association 
of Institutional Laundry Managers 
which took place at the Congress Ho- 
tel, Chicago, February 26 through 


March a 


The four-day program included vis- 
its to the American Institute of Laun- 
dering and the LCATA-AIL exhibits 
at the International Amphitheatre as 
well as a full course of speakers on a 
variety of subjects. 

Two talks on human relations and 


two technical talks made up the 
ing day’s program, 

If younger persons arent brought 
into the industry now, plants will 
shortly find themselves in trouble, a¢ 
cording to Norman D, Bailey, execu- 


Continued on page 26 
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get uniform aenene w 


Yes, customer approval comes 
quickly when uniforms are starched 
with Clinton’s special laundry 
starches. Those who wear them 
will appreciate their crisp 

freshness ... their flexible finish . .. their pleasing 


appearance, time after time. 


And, you will approve of Clinton’s quick boiling... 
fast penetrating action... and easier ironing, job 


after job. 


No wonder so many laundries make it a uniform 
practice to use Clinton starches for every type of 
uniform and apron. Doctors, dentists, nurses, 
beauticians and industrial workers (like meat packers 
and bakers) — all approve when their uniforms are 


starched the Clinton Way. 


CLINTON CORN PROCESSING COMPANY 


WA 
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Family 


Weel 


25-YARD CONTINUOUS CLOTH 
TOWEL CABINET 


Here at last is the continuous cloth cabinet designed 
to solve some of your most difficult problems. The 
most versatile cabinet vet designed, the Midliner ac 


commodates either a 17-vard or 25-vard towel 


Phe Midliner was made espec ially for the small office 
the retail store, the tavern, service station, the low 


traffic washroom in institutions, schools or factories 
Usea single \fidliner where a sturdy locking cabinet 
is required. Use them in pairs to replace the single 50 


vard cabinet which frequently runs out of towels. Uss 


t as a perfect mate to the Streamliner cab 


30 vard service is not quite adequate 


THE MIDLINER HAS BEEN DESIGNED FOR 
YOU DESIGNED SPECIFICALLY TO REDUCI 
YOUR INVESTMENT AND IMPROVE YOU] 
SERVICE. PLAN YOUR REQUIREMENTS AND 
PLACE YOUR FIRST ORDER NOW. FIRST DI 
LIVERIES WILL BE ALLOCATED ON THE BASIS 
OF FIRST ORDERS 


TWO OUTSTANDING MODELS: 


NEW DUO-VAC TIME-STOP 

The Midliner’s all-new Duo-Vac time-stop sets new 
standards in efficiency and precise timing. The Duo- 
Vac Midliner permits the user TWO 4!%” pulls before 
timing takes place. 

The Midliner features the same fine design and 
rugged construction which has made Steiner cabinets 
the performance and quality standard of the industry. 


Each is equipped with a strong, tamper-proof lock. 


EFFICIENT NU-ROL-STOP 


The Midliner with Nu-Rol-Stop is designed for use 
where competition dictates minimum investment. The 
newly-designed nylon Nu-Rol-Stop is the first major 
improvement in mechanical stops in years. It has been 
proved by grueling tests which equalled years of hard 
use. Equipped with sturdy lock, the Midliner is the 
most economical cabinet built, regardless of size or 


purchase price. 


YOUR CHOICE OF PURCHASE PLANS 


MIDLINER WITH NEW DUO-VAC TIME STOP 


Cash 184° *: i 1222 
Plan 


MIDLINER WITH EFFICIENT NU-ROL-STOP 


Cash 16°> Royalty 102=> 
Plan Plan 





Seat Cover 


STEINER COMPANY 


Midliner Streamliner 


March 15, 1958 


740 Rush Street Chicago 11, Illinois 





NAILM officers, left to right: Edwin Cullen, president; Nelson Smith, first vice-president; Robert 
Warm, second vice-president; Paul Wolf, treasurer; Rolland Whitlock, secretary, and Heywood 


Wiley, executive secretary 


Continued from page 22 


tive director of Grant Hospital, Chi- 
ago. A poll of the audience indicated 
less than half have recruited people in 
the 18-to-25-vear bracket in the last 
be months 

He turther advised that a real train- 
ing program will help retain these 
He pointed out that 
il] of us vearn for recognition, and so 


do these neophytes. If their new work 


Voungel pe opl 


irefully explained, and they re- 
close supervision at first, the 
ire the chances they will re- 

is happy employees. 
technical side, Philip Dee 
Kohnstamm & Co, used for 
the provocative phrase, 
It on the Laundry.” According 
the labeling of some of the 
fibers is definitely misleading, 


uts the onus on the industry 


A. 1. L. CONVENTION HIGHLIGHTS co 


lustry this vear, he warned that plant 
owner support Was necessary now 
whet We have the support of other 


roups i this fight 


Quick-service session 


The final day of the program was 
ven over to subjects ot interest to 


neighborhood-laundry and quick-sers 


ce operators, 


when these fibers fail to stand up to 
normal laundering procedures. 

The other technical talk was given 
by Balfour J. Augst of Armour & 
Company He discussed “Washroom 
Chemistry Up to Date,” and explained 
the latest developments n that field. 

The other human relations discus 
sion was presented by Miss Marian L. 
Fox, R.N., representing the American 
Hospital Association. She talked about 
the importance of nurses and laundry 
managers working together, and how 
cooperative effort made both jobs 
easier. 

The second day included talks by 

Arthur Wells. engineering director, 
Evis Manutacturing Co., San Fran 
cisco, on water treatment; 

Editor L. Fiddle on personal public 
relations for the laundry manager: 


William Norwood, 


| mgue, Brown 


ntinued from page 16 


Donald Harris, Barrington Laundro 


mat, Barrington, Illinois, described 
in unusual advertising promotion ap 
proach he uses in his plant to appeal 


He_ takes 


full page ads to advertise 31 services 


to upper imcome = groups 
that he makes available to his patrons. 
Almost all are farmed out to other 
plants in the area including the “Chi 
nese” shirt service which goes to a 


hand laundry in Chicago, 


Ladies’ program included fashion show, flower-arranging demonstrations, visits to theater, 
the Merchondise Mart and other Chicago points of interest 
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& Co., manager Minneapolis office, 
who traced the developments made in 
padding ironers and presses during 


the past 20 vears. 
Robert Powers, representative, Kop 
pers Co., Chicago, also talked about 


vat dyeing procedures and their use 
in the institutional laundry. 

A forum of U. S. Veterans Hospital 
laundry superintendents concluded the 
program with briet 
laundry operations and reports. Panel 
members included: Donald Pauline 
Downey, Ill.; Charles Meyers, Hines, 
Ill.; A. A. Myers, Indianapolis, and 
J]. F. Stockinger, Wood, Wis. Superin 
tendent Lewis Sutton, Battle Creek 
Mich., was moderator, 

NAILM membership has increased 
to $32 including allied tradesmen 
Phe next annual conterence is sched- 
uled for Tulsa, Oklahoma 

The executive officers of the associa 
tion are: Edwin T. Cullen, Salem Hos 
pital, Salem, Massachusetts, president 
Nelson P. Smith, University Hospitals 
Saskatchewan, Canada, first vice 
president; Robert S. Warm, Delaware 
Hospital, Wilmington, Delaware, sec 
ond vice-president; Paul E. Wolf 
Cedars of Lebanon Hospital, Los An 
geles, California, treasurer; Rolland 
D. Whitlock, University of Oklahoma 
Medical Center, Oklahoma City, Okla 
homa, secretary, and Heywood M 
Wiley, Girard College, Philadelphia 


executive secretary, 


statements on 


Lee G. Johnson, manager, AIL lab 
ratory department, again presented 
helpful advice on quick-service wash 
ing procedures 

William S. Watkins, Launderette, 
Anderson, Indiana, described his ex 
periences with coin-operated laundry 
equipment in his combination self 
service and drop-off service store. He 
made manv_ interesting observations 
relating to his visits to other plants 
and some of the problems that have 
been encountered. For the good of the 
industry, he believes that those in the 
laundry business now should be. the 
ones to put in coin stores o1 change 
over their present stores to combina- 
tion stores, instead of letting disinter- 
ested outsiders take Approxi- 
mately 300 attended the quick-service 


over, 


session. 

The Diamond Jubilee 
the largest ever held, with 230 manu- 
facturers occupying 61,000 square feet 


exhibit was 


of floor space at Chicago’s Internation- 
al Amphitheatre. Equipment and sup 
plies on display were valued at well 
over a million dollars. 
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Your profits multiply faster 


vith DaWEoS 


high 





U 


Over 80% of all DIVCOS built are still in use! 


It’s just the nature of DIVCO Delivery honor roll of successful fleet operators. 
Trucks to multiply your profits, because Join up—and watch your profits jump! 
they’re built to last 10 or 15 years instead Contact your Divco Distributor now. 
of 5 or 6 like many others. Double 
service life saves a whole round of re- 
placement costs. Maintenance expenses 
are drastically reduced. Driver efficiency 
is increased. No wonder the list of 
DIVCO Truck Owners reads like the 





DIVCO TRUCK DIVISION - 


Divceo-Wayne Corporation « Detroit 5, Michigan 


March 15, 1958 
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Betty Best at school: Classroom lectures to home economics students link fashions with fabric care, give pupils new insight into professional laur 


ory erv es 


Reaching the Future Homemakers of America 


Second Betty Best added to extend 


PLF’s consumer education program 


By RICHARD VINOCUR 


HIGH SCHOOL STUDENTS of tron n this case protessional Jaun home e¢ romics cla 

| t} ] ' customers otf to i pers mnnified by Betty Best. the Brentwood High School 
t them never lear livin vmbol of the Foundation mn Long Island, New 
indering than what here's Betty Best in the Phila Her preset 


e and t comme! rea and, since the first of the two parts. The first 
| | 


] 


egarded i econd Betty Be st has been rsatile n Our Dress 
pavroll to service New ynd “Let's Be Versatile 
ew Jersey Actually, the look 
fessional Foundation started out with tw » Betts Since teen-age girls ire er\ 
is made B back te nie ind ther nterested in clothes, Betty Best start 
] ot | 1] nuit bh } 


+ 
ania ie 


metropol und th ne girl could \ telling them how easy anc 


I 
New Jers ili tl guest appearances scheduled expensive It 1s to build a fashionabl 
every oO] veal So one of the. original wardrobe | using accessories She 


tiny 


: , , , 
Bests was rehired llustrates her points by demonstra 

. , , > al : 

We recently had the pportunl various ettects created by using 


t hear Betty Best sp k before Continued on page 


Betty Best at plant: Visits to Professional Laundry Foundation’s member plants create feeling of togetherness; everyone is responsible for quality 


and customer satisfaction 
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the 
difference 
in your 


white sheets... 


shows 


up 


in your 


balance sheets! 


Ls aust 


Now you can insure satisfaction and make your white-work better and more economical with 

H. K. DRY BLEACH and DETERGENT. H. K. makes short work of stubborn stains, gives 
fresher, brighter results, and its special soap-stripping action clarifies the linen and assists the rinsing 
process to assure fresh, clean, sweet-smelling white-work. 





Use H. K. DRY BLEACH right from the drum —no bleach tanks, carboys, jars and other space 
wasters needed. H. K. is easy to measure out —no more messy buckets. And H. K. is completely 
safe to fabrics— extends their life, keeps tensile strength loss at a minimum. 


H. K. is just one of the many new methods and materials developed by KOHNSTAMM to make 
your work easier and better. For more information, just drop us a line. 


NEW YORK 7, 89 Park Piace CHICAGO 11, 11-13 E. illinois St 
Established 1851 LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


ALBANY + ATLANTA + BALTIMORE + BOSTON + BUFFALO + CINCINNATI + CLEVELAND + DALLAS + DENVER + DE SIT » GREENSBORO + HOUSTON «+ INDIANAPOLIS 
JACKSONVILLE » KANSAS CITY, MO. + MEMPHIS + MINNEAPOLIS « NEW ORLEANS + OMAHA © PHIL - SAN ANTONIC 


+ SEATTLE 
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How To Improve Ironer Efficiency 


Two case histories suggest ways 


to cut costs, increase capacity 


By HENRY MOZDZER 


1. In a quality hotel operation t can to impro iciency and reduce hi ned to be about the enc 
| line so far as further mechan 

included a al improvements were concerned but 

W ishers ill a management stil] had a We ithe 


d for other wavs to cut Sts 


Faster drying ups output 


iveTade 


present 
I 


hs ago it tried out 
we ‘ . : Bere ] ; 
| iui C.etty report mbe il Luring n verag r\ ck which was Said t 


the 


eX ve nd a 1 deal of atten to outlast the tvpe then in use 
I sm other nnis! 
ade ot Dact 


vide service t ie additio veral conventi treated wit} phenolic resi 
numerous 
} 


suppel club Lun I } mal | ner but ordin Oo r. Molter, the 


} 1 } . 
put in while the ther ist iS] yom Ip i CON produced faster dryit 


erected i conditionit to hand y p! ally eliminated go-backs to 


n the basement— rg Latte ent \ point whet I ge-piece 1roner Was 


below street |e | trom tl <tractor » tl Irone! t producing ; much work in seve 
| v 
: : . : , : 
yur storv really Wi i mw pre with wets gomegd hours as was formerly produced 


eight The Ope rators on this unit 


situated as to | ! I tal loths a turn out 485 sheets an hour with the 


accessible The size « rO- Dare iveraged abot ) 1 ironer going 60 feet a minute where 
ind the narrow corri they used to turn out 350 sheets 
i€ replacement iddition Neverthele SS nanagement intro- 10 teet per minute, Tablecloths, tor 


vieces of equipment practi luced some economy in production which used to be run through the 
| jul} I | 

possible According to the by adding a folding unit to the large ironer at 25 feet per minute are 
through at 40 


lohn Molter. the basic problem is re brought in piece by piece and reas- It there is a moral to this story 


waging toreman of the laundry piece ironer. The folder had to be going 
» keep the 30-vear-old machin sembled. But it reduced the number that progressive management can find 
equipment in good working operators required to four—one ways to improve efficiency no matte 

But the plant does what shaker, two feeders and one catcher what the handicaps are 


2. In a chain production opera- 
tion 

ONE OF THE LEADING drvyclea 

ing chains on the East Coast saw the 

possibilities of flatwork finishing as a 

profitable sideline and added it to its 

operations six vears ago. 


nngs 


The firm was used to doing t} 
on a mass-production basis and _ the 
new flat department was to be no ex 
ception to the rule. Two 8-roll ironers 
were installed at the start, eacl 
equipped with a spreader and a fold 
ing unit. Then the management 
out to get the necessary volume 
advertising sheets and pillows iSeS 
ill its stores 
—— Four vears later the plant idded 
See that? John Molter, managing foreman of the Pierre Hotel's laundry, points to rising steam third 8-roll ironer to handle the ove 


ndicating that flatwork is now dry on fourth roll of this 6-roll ironer run. Continued on page 32 


i VaR » Pes 
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And here’s why... 24-K treatment 


Repeat customers are the surest sign that 


you are consistently doing quality work. To 
keep them coming back, cover your bucks 
with golden yellow 24-K. This is the loop-pile 
press padding with premium absorbency, 
“imbeddability,” long life, and scorch resist- 





ance. Your customers will immediately ap- 
preciate the difference that 24-K makes. For 
the name of the 24-K distributor nearest you, 
write to Jomac Inc., Philadelphia 38, Pa., 


Dept. I. ) so 
24-K PRESS PADDING 


| by JOMAC 
Er \ guaranteed to outwear double-faced 


= flannel or your money back. 
NO BROKEN S 
BUTTONS NO CROW'S-FEET NO WRINKLES ” best-dressed bucks wear-um” aw 


Regular Jomac **54"" and ‘*33”" 


March 15, 19558 





Labor-saving folding equipment had to be taken apart, brought in piece by piece and 


sembieco because there ts no other way to 


t took up 


now 15S cents. slow. ind it 
1 
cents, and items sucl 


blanket 


‘ 
ft 29 cents ¢€ 


] 


covers are issembly 


if h 
fo ( 


orrect 


tomer’s Hatwork 


] 


individual ne 


CCUrs whe 
buy 
nd napkin set 
used full identifi 

] ] 


raers wid 


ins 


( han 


pieces to one lrone togethe 


+] 
Cii¢ 


yeces to orders 


tor 


bilities for errors to 
was too costly 
vav thev looked at it Ni 


this 
there 


| his means 


Se parate d bv 


need 


set 


behind the tolder 
The one girl in each wrap-out station 


immediately 


averages 120 bundles per hou 


lroner speedup 


To ettect this change 
had to do something to speed up the 
drying of the multiple-thickness items 
the the old 
pillowcases were run through at about 
15 teet per minute, sheets at 90 f p.m 
One of the steps taken was to install 
i battery of tumblers to precondition 
the work betore it reached the ironers 
This the 
speed from 45 to 65 feet per minute 


management 


on ironer, Under setup 


helped to increase irone! 
tor all pieces, with 118 pounds steam 
the 


iveraging be tween 


re and chest tem 


wo 
329 cle 


Most plants 


pressure mid 


pressure at Irone! 


get new equipment into the Pierre Hotel laundry 


peratures 
999 3 

19 CGegrees 
100-pound 
it the 


1 
here 


OTCeS ind 


mucl space, If w 


too 


ep ll 
creep it 


is too perate it 


ibout 320 degrees chest 


Phe 


clic tio 


set up many possi 


I 
In short 


almost every 


, 
latest) ste] nt improving 
stil] irther occurred 


vember wil 


ty 


} 
phenokc-resin-tTreatlec 


| 1 
he Hotel Pierre, With 
ts hie iy exceptior hey cloth on the rolls 

fugitive ite } k d 


thie 


, } fey t 
I rk yairt 
ns rR Gepa 


materi ils 


ment 
markers ced t] the 
the net 
Phe 
process¢ d 

and t} é 
Hags, Since 

4] 


assembly hie 


aentily mer Were 


the 


| 
ary 
’ , . 1 
UVIdUAal third or to 


tems iched 


ire speeds were advanced 


same 1ronel minute to S2. teet 


Same quality job 
1 tor produces over 500 


goes directly fron 


ra 












































_ 












































A—Mark-in 
B—Spreaders 
C—8-roll ironers 
D—Folders 





E —Wrap-out 

F —Conveyors 

G—Portable bins representing stores 
H—lIncomplete orders 








Launder-mation: Layout shows how accessories such as spreaders, 
change also led to faster handling and other savings 


> >) 


fold2rs and conveyors are used in mass-producing flatwork. Marking system 
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A GAIN from Pantex 
ANOTHER ALL-NEW 
PROE [T-MAKER. 


The Pantex Cabinet ss" Press 


You've seen the rest—now meet the FEATURING 


model that others will want to COpy ! This bosom, body and yoke finished in one operation 


Pantex Cabinet Press is a completely new single foot pedal for faster shirt positioning 


design for faster shirt finishing at new 
low cost. Yet it embodies famous Pantex 
dependability of operation—to help 
you turn out high volume 

consistently with only minimum 


shirts fold faster and easier 
only one moving head 


positive chain and sprocket drive 


maintenance. Check your Pantex 
representative for the eye-opening nino oe 
- . MANUFACTURING CORPORATION 


facts—for your plant, today. ieciiaiitinis Wits ena 





Money=Savers From 


Tips on Good Housekeeping 
| uy r( 


nt Laundry has a year-round painting program that 
in immaculate condition. Two professional 

lo the work on a part time basis. That is, they 

nt only when the weather is too bad to permit 

othe By this 
Dupont rets the benefit of professional] work- 


Shi} it mode! 


le on more lucrative jobs 


gement 
ite cost while the painters are spared long 
my lovment 
is considered the best way to con- 
Dupont plant. They this tile in finishing 
The floors heavily waxed to hold dust 
wer frequently with a 36-inch-wide dust mop. 
finds that isphalt tile actually lasts longer than 


is smoother for easier cleaning 


Dust 


trol diet the 


control: Asphalt til 
l LISE 
are 
Mian igement 


nn ind 





Straps Stop Seam Cracks 


i simple idea that saved Dupont Laundry, Wash- 
D. ( dollars repairs. It’s 
ommended particularly for plants that have tal] water- 


many in water-sottener 


rec 
tanks 


sotte 


nine 
ning 


tank 


seams. The flexing was actu- 


ite! caused flexing of the 


rupturing 


Variations in w pressure 


it. the 


all VIS ble to the eVe and became more noticeable as quic k- 


ind, in time 


cting 
Atte: 
the 
reduce 
Tl redited with reducing the frequency of repairs 
nd pre longing the life of the tank. (Some plants simply 

ird their tanks when a seam cracks; Dupont’s tank is 30 
1] 


valves were introduced to the washroom equipment 

welded to the tank, Dupont 
tank with three steel bands to 
The bands cost no more than $85. 


several patches were 
idea of girding the 


the 


oot 
Hexing action 


IS move 18 


CLIS¢ 
vears od 

According to the plant s chief engineer, the 
T gusseted to give the 


the 


bands should 
} greatest support, but even so they 


iob 
JOT 


Dupont 


Vacuum Downtime Eliminated 


The vacuum return system at Dupont Laundry, Washing 
ton, D. C., has been improved through the installation of an 
additional receiver on the 

The 


the condensate collected during operating hours 


vacuum ulll 
small to handle all 
| 


Under nor- 


t 
regular tank turned out to be t 
t 


mal circumstances, all the in the drycleaning depart 
ment had to be that the 
svstem could be drained. If the procedure Was overlooked, 
the unit would fill up and kick back the condensate to the 


presse S 


pre SSCS 


shut down for at least 10 minutes so 


Chief plant engineer Forrest Abbott corrected the situa- 
| of the 


tion by fitting a receiver to the vacuum unit in place 


legs which usually support the tank itself 
The added tank now takes care of the drvcle aning de part- 


} 
I 


ment for the entire day. And if drainage is necessary during 
working hours, a set of cutoff valves has been provided 


which allows drainage without the necessity of shutting 


down the vacuum return system 


Lift Bar Beats Elevator 


\ horizontal lift bar of th plant’s own design is demon- 
strated by Dupont’s plant manager, John K. Witherspoon. 
The bar is guided by tracks at each end and is used to lift 
garments to the vault, Shroud 


hange1 shown here is used to protect garments from coming 


second-floor storage on 
into possible contact with chain in tracks. 

A conventional elevator would have cost 20 percent more 
and the law would have required it to be fully enclosed, The 
lift bar takes up no room on the ground floor; in fact. it sits 


across an aisle at slickrail height without impeding trafhic 
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NEW fabric conditioner 


to meet growing 
industry problems... 


WHITEGARD 


WITH TWO-WAY ACTION 


Now you can wash resin-im- 
pregnated fabrics in a regular 
formula... if you use Pennsalt’s 
new Whitegard.* This trouble- 
saving fabric conditioner works 
two ways for you... 


1. Whitegard not only in- 
creases the whiteness of your 
flat work, shirts and other ap- 
parel, it also whitens resin-im- 
pregnated fabrics that have 
become discolored. 


yi Whitegard guards against 
damage to fabrics containing 
chlorine-retentive finishes and 
protects against damage to fab- 
ric from chlorine carried into 


the sour operation. 


Use Whitegard in all classifica- 
tions for greater protection of 
your customers’ bundles. Get 
Whitegard from your Pennsalt 


distributor. 


*Trademark of Pennsalt Chemicals Corp 


There is a Pennsalt Laundry Product for every operation where supplies are added to the wheel 


BLEACH 
BATH 


BREAK AND 
SUDS 


RINSES 


PENSAL* 
OR 


SPARKETTE* DRI-CLOR* 


Laundry and Dry Cleaning Department 617 


PENNSALT CHEMICALS CORPORATION 
Three Penn Center, Philadelphia 2, Pa. 


March 15, 1958 


WHITEGARD* 


an. 


SOUR-BLUE 
BATH 


ERUSTO-RAY”® C 


Pennsalt 
Chemicals 


ESTABLISHED 1850 





Power panel displayed by Scott Johnson is lettered to reduce errors 





Emergency repairs to equipment can be made without pulling main switch 


Modernized Cleaning Room Brings Savings 


White House plant makes changes 


to reduce costs, boost production 


By LOU BELLEW 


THE COST-CONSCIOUS manage- 
ment of White House Laundry and 
Cleaners in California, 
saves precious water by reusing it. 
The water is used for solvent-cooling 
purposes in the drycleaning depart- 
ment and then is used in the laundry. 

This is accomplished through a 
neat bit of plumbing in one corner of 
the cleaning room. A 11% hp. motor- 
driven pump circulates water from the 
plant’s 3,500-gallon storage tank in 
the laundry department through the 
still, the solvent reclaimers and the 
solvent cooler, after which the water 
is piped back to the laundry storage 
tank for reuse 

If necessary, the pump can quickly 
be switched over to using city wate 
at any time. Otherwise, it goes mer- 
rily along circulating the water from 
the storage tank at a considerable 


Pasade na, 


Saving 

To take care of the surge caused 
by varying pressures, the connections 
to the pump are made with flexible 
metal hose. The pump itself is mount- 
ed on a thick cork block—actually, it 
simply rests on the thick cork base 


36 


without benefit of any tie-down bolts 
of any sort to keep down vibration. 

White House recently completed 
the reequipment of its drycleaning de- 





partment which re sulted in other sav 
ngs, 

Synthetic equipment has replaced 
the double petroleum solvent unit, two 


Layout is set up for most efficient one-man operation. Express rail leading out of picture at 
right goes to finishing department. Spotting board is located between cleaning equipment and 


tumblers all within easy reach 
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_ SEE HOW 





ZEIDLER Improves Your 
Flatwork Output... 


(4) zerpier STRIPPING AND GUIDE DEVICE 


Boosts your production by elimina- because rolls can be set for correct 
ting the need for daily re-stringing contact pressure — no worry about 
and changing of tapes. Heat-proof string breakage ...no marks on 
steel bands, at staggered intervals, work — no wrinkling or cutting of 
provide continuous stripping with- covers. Quickly and easily installed 
out downtime. Finishing is finer —a must for the modern laundry 





“One of the best pieces of 
equipment ever installed 
in our plant...” 
—say enthusiastic owners 
throughout the United 

States. 


* Write for name, in your area. 

















End view showing simplicity of 


Zeidler Stripping Device installation 


An 8-roll, 120-inch flatwork ironer fitted with 
Zeidler Stripping Device and Zeidler Feeder Rolls. 











(2) zerier PATENTED SPRING CUSHION 


No need for repeated pressure ad- or size. Patented construction, with 
pee ; > justments! Top covers last 30% thousands of independently acting 

— 3 ; longer! This exclusive design, steel springs to cushion without gaps, 
F spring cushion can be applied to without packing down. In use in 
any standard chest type flatwork thousands of key laundries for as 
long as 5 to 10 years 


ironer roll — regardless of make 


OTHER ZEIDLER PRODUCTS INCLUDE Spring Cushions for Float Rolls; 
Spring Pads for Laundry Presses (including cabinet type) 
and ‘‘Sur-Drive’’ Feed Ribbon Kit 


Write for samples and contact your local jobber. 


MANUFACTURING COMPANY, INC. 
MAMARONECK, N.Y. 


March 15, 1958 





Solvent cooling at White House is accomplished by circulating water from laundry depart- 
ment’s 3,500-gallon water storage tank. Pump motor sits on 2-inch cork block; all piping is 


underground 


washers and a pair of tumblers that 
once crowded the 14-by-22-foot clean 
ing room, All equipment except the 
filter is said to be new to the West 
Coast Tine electronically 
controlled synthetic 
is said to be the first such installation 
in California, as are the two automatic 
reclaiming tumblers with the built-in 
automatic speed control for the cylin- 
der, according to load. Timing se- 
“cool down’ 


65 pound 
washer-extracto! 


quence for “reclaim,” 
and “deodorizing” are also fully auto- 
matic. The new still is said to be the 
first successful combination still and 
muck cooker with the motor-driven 
agitator guaranteeing bone-dry sol 
vent removal 

One man is able to do all the clean 
ing and spotting on a maximum vol 
ume capacity of 200 pounds per hour, 
where three men were formerly re 
quired to process 150 pounds per 
hour with the old equipment. Accord- 
ing to plantowner Scott Johnson, this 
has meant a saving of $165 per week 
in cle aning room Wages alone, 

The changeover, according to Scott 
was really something to behold. The 
department was closed down at 3:30 
And the 


on a Wednesday afternoon 


equipment was all removed by 6:30 
that evening. By noon the next day, 
the old concrete floor had been torn 
out and hauled away and by 3:30 
that same afternoon the machine foun 
dation was being poured. 

As soon as the machine founda- 
tion had been poured, the work of in 
stalling the underground service lines 
was begun. In contrast to the previous 
above-the-floor clutter of such lines, 
now all except steam lines are under 
the floor in the revamped room. 

A near mixup in delivery time was 
averted by having the reclaiming 
tumblers flown out from the Eastern 
manufacturer by special air freight. 
They arrived just two hours before 
the timetable called for their installa- 
tion. In some instances it was neces- 
sary, so as not to upset the time 
schedule, to use a special mixture of 
cement which provided a proper base 
for equipment in just five hours, By 
6:00 p.m. Sunday the equipment had 
all been tested and found ready to 
operate for Monday morning. 

The underground piping has made 
this a truly beautiful installation in 
the eyes of any plantowner, Care in 
the planning is quite evident since no 


Fresh solvent is pumped to cleaning unit by 
¥%,-hp. wall-mounted motor. 55-gallon drum 
outside window can be drained in minute 


changes have had to be made to 
properly service the equipment, in 
spite of the fact all the lines were 
in place before any of the machines 
were set up. 

Solvent, incidentally, is introduced 
directly into the base tank of the clean 
ing machines by an underground line 
from a pump at the far side of the 
room, A wall-mounted 34 hp. pump 
makes use of a length of flexible hose 
connected to a 3-foot length of pipe 
which is inserted into a solvent drum 
placed just outside the plant window. 
Solvent is thus pumped into the stor- 
age tank at the rate of 55 gallons per 
minute. 

Plans call for installing a line under 
the blacktopped truck-loading area to 
the supply room in the garage area 
which will be a distance of about 100 
feet. This will eliminate moving drums 
from the supply room to outside the 
cleaning room each time solvent is 
needed. 

So, new equipment has increased 
cleaning capacity and reduced wage 
costs by about $8,000 per year, as 
Scott Johnson sees it. In addition, the 
cleaning room has now become a real 
showplace. © 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Feb. 1—3.0% more than last year 


MU. R. Weiser & Co., New York 


New Jersey 


five weeks ended 
Feb. 1—0.3% more than last year 


Vf. R. Weiser & Co., New York 


Southeast 


Dec.—No change from last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Jan. 4—0.7% more than last year 


Jan. 11—1.2% less 


than last year 
Jan. 18—0.3% more than last year 
Jan. 25—1.1% more than last year 


Feb. 1—1.4% less than last year 


Carruthers ¢ Co., Boston 
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* New Method 
of Extraction! 


@No Foundation @No Bolting 


@eNo Vibration e@Noiseless 


WRITE, WIRE OR 

She PHONE FOR 
INFORMATION 

TTYL 


3500 TOUHY AVE., CHICAGO 45, ILL. 


Also Maker of ‘‘HYDRAFOLDER’’—Most Advanced All-Purpose Folder! 





Minor Changes Mount Into Major Savings 


Pleasant employer-employee relations aid 


in creating efficient institutional operation 


By RICHARD VINOCUR 


most important 
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MR. LAUNDRY OWNER: 
this 

is THE 

dryer 





for 


coin-meter |“ ese; 


SIZE 36° X30” 


MAKE 
SURE You HAVE THE BEsr 


FOR FAST DRYING 


O89 


Unattended 
] 


coin-meter feeder plan 


W. M. CISSELL MFG. CO., INC. i 
. . . ~« a - 
LOUISVILLE 1, KY. aisaucls ryers availab! th or Large re at a —— — 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles l ini? : paint pase 


Fereign Distributors write Export Oept.— year life expectancy under continuous 
Cable Code “CISSELL” leaning Dryers Steam-Heated ) 40-hour week operation! 
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them think for themselves whenever 
I can.” He encourages an employee to 
make decisions and 
worker if she believes another should 


be added to that particular job. This 


often asks a 


encourages them to plan their day’s 
schedule It 
interest and is receptive she is re- 


being made a sub-head 


one girl shows particular 


warded by 
and given extra responsibility. 


Discipline and dignity are 


impo! 
tant factors in controlling your em 
plovees savs Mr. Schon. “Maybe this 
stems back to my English — back- 
ground,” he states, “but I believe there 
is too free a use of first names on this 
side of the Atlantic.” Thus, employees 
address him only as “Mr. Schon.” 

To distinguish himself from the em- 
ployees, who wear white shirts and 
pants, he dons a long lab coat. But 
he works in the laundry on occasion, 
feeding or folding flatwork just to get 
out among the employees. By doing 
this he is able to stay In the plant 
without standing over the workers. 
Employees like dignity in a “boss” but 
you can overdo it by lording it over 
them, he pointed out. 

Control by ease, he feels, is the best 
way to keep the employees in line. 
“But,” he 
driving force of work behind your 
people so that they get into the habit 
ot hard work , 


adds, “vou must keep a 


Schedules are sacred 


Some people believe that if an em- 
ployee gets too far ahead in his work 
he will tend to take off a day or two 
on general principles. Mr. Schon is of 
the other school. He finds that when 
you fall behind in your work and get 
loaded up, absenteeism will increase. 
So Brooklyn Hospital’s laundry keeps 
as far ahead of its schedule as it can. 

When outsiders such as engineers 
or maintenance men are working in 
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“One big happy family” aptly describes entire working stoff; is liter- 
ally true of three employees pictured above with Mr. Schon. They repre 
sent three generations of one family 


Teamwork is stressed at plant, which handles average of 120,000 
pounds per month. Mr. Schon makes it a point to pitch in occasionally 


at flatwork ironer 


the plant, Mr. Schon exerts his “ease 
of control” by coincidentally working 
in the same department. This doesn’t 
prevent the man from chatting with 
the girls but it does prevent overabuse 
of the privilege 

Keeping the employees happy is 
another important factor in creating a 
smooth operation, After a vear and a 
half with the hospital laundry, Mr. 
Schon had increased the piece-pet 
yperator-hour figure from about 52 to 
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75-80, but he noticed that the staff 
became irritable and tense. Realizing 
that this figure was too high he slowed 
the rate of production down to 65-70 
by taking on another employee. 

In setting up the maintenance 
schedule he was able to cut down on 
the working week, thus keeping the 
emplovees happy. He invites all staff 
workers to lodge their problems on his 
shoulders. The Brooklyn laundry man 
ager is particularly proud of the fact 
that he has three generations of one 
family working for him, Answering the 
request of one of his sub-heads, Mr. 
Schon hired her mothe and her son 
who were both looking for work at the 


time. 


Turnover way down 


Mr. Schon is well respected by his 
staff. One of his girls went so far as to 
call him “the working girl’s friend 
Other proof is found in the fact that 
the laundry has the lowest sickness 
and absenteeism rate of any depart- 
ment in the hospital. From January 
1954 to April 1955 there wasn’t one 
change in the laundry’s working force. 
In Mr. Schon’s four years at the plant 
there have been only seven new faces. 
Two were additions to the force and 
two others replaced persons who 
moved to other departments in the 
hospital. Employee turnover has been 
reduced from an average of 85 per- 
cent each year down to between 2 and 
3 percent. 

Most important, the hospital plant 
production is up and costs are down. 
In creating a growing interest in the 
plant and a thinking working force, 
Brooklyn’s laundry has cut operating 
costs from $4 to $2 per 100 pounds. 
The plant now operates with 18 em- 
ployees instead of 22, and the plant 
has upped the piece-per-operator-hour 
figure about 30 percent. OC 
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Why are 

more and more 
laundries using 
TarGo‘to remove 
difficult 


oil-base stains? 


Because 


a9: 


Lar 


is charged 


with extra 


stain-dissolving 


Try TarGo and see 
— order a bottle from 


your jobber today 


NEW! FREE! 
“Spot and Stain Removal Handi- File” 


For your copy write today, stating whether you 
Jecrobguay operate laundry or drycleaning plant, or both 


A. L. WILSON CHEMICAL CO., Kearny, N. J. 


go ve 1 aguas 
® 4y-F ide 
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licitor hinges on several prerequisites 
according to Mr. Maurer 


1. Selecting a section of the city 


where per capita income of the resi- 


dents is high enough to make them 


likely customers 


Eliminating areas of t 


ilready served DV a reputable 


3. Concentrating on neighborhox 
; 
surrounding a cut-rate plant—a logica 


source for soliciting dissatish cus- 


tomers 


Getting the housewite 
solicitor enter the house me 


she must have a pleasing person 


be well-groomed and wear 
finished dress and coat. Experi 
has shown that the solicitor 

} ] ¢ 


better contacts 1f she doesnt 
briefcase OF look as if she wel 
son ething when she makes h 


Public transportation is used 

times 

This professional canvasser averages 10 to 20 calls a day telling prospects about Mother's One of the best wavs to encoura 

Friend's many services, leaving literature on fabric care nitial orders from the housewite 

een Offering some type of promo- 
t 


tional premium In this case, the so 


, } 
icitor was armed with a_ book ot 
hances on a bedspread \ ilued at $25 


These were given to the first 200 


- = 
Every Knock Is a Boost ustomers signing for a $2 order. If 
ee the housewife bought $4 worth of 
drvcleaning she was entitled to tw 

hances. This helped upgrade the 

when a door-to-door solicitor is trained der to include additional garments. 

On another occasion the plantowne I 

and provided with the right sales tools tered a chance on a fur-type fabri 
acket valued at $69.95, The pri spects 

had the opportunity to examine it be 


T 


By HARRY YEATES LuUSE the solic itor wore a duplic ite ot 


he garment. It also gave her an “in 
to talk about the tacilities available a 
processing 


it 


PROFESSIONAL SOLICITORS are were up IS percent over 1956; A copy « ticket for the d 
ised by a number of laundries as a cleaning 20 percent. left with custome! 
stimulating sales Generally lis filled in and returned to 
their effectiveness depends Some time igo. the Yant hi i plant by n solicitor This en 
re extent—on their knowl woman who, it turned out, had p1 t] ant to maintain an accu 
plant’s product and serv- vious direct-selling experience d mail list for future use 
lditional help they can smetics field. She workec part- 


] 

. i 
management n the call office and was indoctrin 
+ 
t 


managements advantage t n ! ot the tec hnic il aspects oO I making 


solicitor in every way pos inary Irvcleaning d irtn het presentati 


tl it the 


re gular customer—not just a one ¢ celle nt traming ground In observin treatment ot 


on 
prospect becomes Vor g behind the counter Was a formative booklet 


timer. After all. it’s the repeat business itisfied laundr nd leaning « ‘ Irveleaning SETV ICE Che brochure 
that pays on ne cludes the name, address and 
yhone number of the pl int. 
Mothers Friend Launderers and The solicitor then asks the p: 
: Factors for success 
Cleaners of St. Paul, Minnesota, has a t she is afraid to send a new dress t 
nr 10} 
approach 
talk about some 
to plantowner Ed Maurer, the plant that she was suitably indoctrinated t he cleaning and _ finishing 


‘ 


prosper 


»lan which has proven quite success- After she had been on the b a few the drvcleanet sing this a 
I I 1 
she } 


ful in door-to-door selling. According months, Mr. Maurer was convinced 


increased its over-all sales volume by put her professional experience t equipment and methods used by the 
$33,000 last year and at least part of more productive use in door-to-door plant 

this healthy growth is attributed to selling and building the plant’s routes Separa nvoices are maintaine 
planned solicitation. Laundry sales The success of a professional s¢ Continued on pa 
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slashes washroom costs 
te eto by 50% 


@ Doubles — even triples 
your present POH“ | 
*. @ Shorter wash formula! l 
e Substantial savings in Find out how AN ashex can effect major production savings 
water, steam and sup- | 


in your plant. Write for latest Bulletin T-27] 


plies! 
@ Simplified operation! 


*Pounds per operator hour 


a 
WASHEX MACHINERY CORPORATION 
192 BANKER STREET, BROOKLYN 22,N. Y. 





How Flow Charts Can Improve 


Institutional Linen Handling 


YOU SOMETIMES can’t see the for 
est for the trees, runs the old adage 
This truism may apply to a job you 
have been performing for a number of 
vears The procedure could well have 
been highly efficient at the outset but 
may be out-of-date currently 

This premise was applied to the 
handling of linen in the hospital laun 
drv at a meeting of the Metropolitan 
Institutional Laundry Managers Asso- 
ciation held on February 19 at. the 


Typical Linen Handling 
Flow Chart 





DS TE 


STEP 





Take out of chute into 
hamper 


(Depends on circum- 
stance, especially 
weekends) 


wn 


Truck pushed to laundry 
Unload truck 


(Depends on circum- 


stance) 

Sort 

Before washing 
To washroom 
Load washwheel 
Wash 

Unioad washwheel 
To extractor 


(If extractor is being 
used) 


load extractor 
Extraction 


Unload extractor 


4 C00 o\f/ o00fjvouody 


To finishing (depending 
on classification) 











MEANING OF SYMBOLS 

DS— Distance traveled 
TE—tTime elapsed 
O—Operation 
—>—Troansportation 

— Inspection; weighing 
D—Deloy 
§$—Storage 
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Manhattan General Hospital in New 
York City. Some 35 members were in 
attendance. 

MILMA President Frank Jacobson, 
moderator of the discussion, pointed 
out that a time-and-motion study can 
be made easily by any laundry man- 
ager in the form of a flow chart de 
picting each step in the linen handling 
operation, Such a chart can serve two 
major purposes: 1) It enables the 


laundry manager to determine how 


to improve and speed operations, and 
2) it can be posted to instruct em- 
ployees on procedure. 

Mr. Jacobson stated that by listing 
each step in the operation by means 
of symbols, the laundry manager can 
readily see how many specific steps 
are being followed in his laundry to 
perform a certain function. He may be 
quite amazed, in some instances, to 
find that a number of steps currently 
being taken are unnecessary and time- 
consuming. In order to illustrate this 
point and to familiarize the audience 
with the concept of flow charts, Mr. 
Jacobson drew up a composite linen 
handling flow chart based on practices 
followed by the hospital laundry man- 
typical 


agers at the meeting, The 


chart, as evolved at the meeting, is 
shown on this page. 

It should be noted that the two left- 
most columns, headed by the symbols 
DS (distance traveled) and TE (time 
elapsed) were not filled out on this 
chart. This is because the physical lay- 
out of each laundry is not the same 
and the type of equipment used varies 
to a great degree. Individual laundry 
managers, however can make good 
use of this information based on their 
own operations. 

After completion of your own flow 
chart, ask yourself two sets of ques- 
tions. The first is 


1. Why is it 


denoted by a symbol 


each particular step 
necessary > 
What purpose does it serve? 
Where should it be done? 
When should it be done? 

Who is best qualified to do it? 


How should it be done? 


With this analysis in hand, the laun- 
dry manager should then proceed to 
the next—and most important—series 


of questions: 


1. Can I combine some of the jobs? 
‘an I rearrange them? 
‘an I eliminate them? 


‘an I simplify them? 


Although the particular operation 
discussed by the MILMA was con 
cerned with linen handling, the use of 
the flow chart can be applied to al- 
most any operation in the laundry 
with equally interesting results. A sim 
ple analysis can often lead to impor- 
tant savings in time and impressive 
increases in production. 

It was also pointed out that the 
laundry manager could expand _ his 
chart by bringing in “man-machine” 
information. In other words, by add- 
ing an extra column to each operation 
it can be determined what the em- 
ployee is doing with his time while a 
particular machine (washer or extrac 
tor, for example) is being used. Does 
he simply tend the machine with his 
arms folded or is he doing some othe1 
constructive job? 

An interesting sidelight to the dis 
cussion of linen handling concerned 
the typical handling of contaminated 
linens in the hospital laundry. In most 
cases, it was learned, contaminated 
and operating room linens were han 
dled separately from the remainder 
and the employee who does the sort 
ing, particularly, wears cap, gown and 
mask. It was admitted, however, that 
no handler has ever been known to 
have contracted a disease from such 
linens whether precautions were taken 
or not.—Jerry Whitman 
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RED EDGE KNITTED PADDING 


Available in the right hg and — 


for all your Fini: q 


STANDARD 4” and * 
FOR FLATWORK IRONERS: 1,” and +,” 
Styles in Rolls, or Cut and Bound Pads. 


FOR PRESSES: 4/,” Style, Redi-cut and Bound 
Peds. Also available in Press Padding Rolls. 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 
Pad Styles. 
Cotton: Cotten Binders attached. 
Cotton: Asbestos Binders attached. 
Asbestos: Asbestos Binders attached. 

a 

All 3 Double Thick Cut and Bound Pads 
available WITHOUT Binders if desired. 


Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork lreners using 


spring padding. 
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Perfection of finish is the hallmark of quality in the bundles you 
deliver. It holds old customers, helps you win new ones. And 
the “Perfection” Finish delivered by RED EDGE Knitted Pad 
ding is something no home ironer can duplicate. Give your house- 
wife customers flawlessly finished flatwork free of wrinkles, 
scorching and “ironer shine” give the men in their lives 
snowy white shirts with crisp, wrinkle-free collars and cuffs and 
beautifully finished sport shirts that look better than new 

and you ‘ll have a sure hold on repeat business, a firm grip on 
laundry PROFITS! 


On your flatwork ironers and presses, RED EDGE gives you 
constant assurance of customer satisfaction. Its unique, resilient 
construction exerts firm, constant pressure, absorbs billows of 
steam, gives utmost protection to buttons, seams and hems. RED 
EDGE saves money in your plant, too. It's easy to change, saves 
dressing time and trouble, and it’s available in the right types and 
styles for all your finishing equipment. 


Give your customers the finest in finish by using Knitted Pad- 
ding on all your flatwork ironers and presses. Ask your Supply 
House for RED EDGE today! 


RED EDGE 


Knitted Raddin 
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‘TisSis In Connecticut 


Award of Seal to wash-and-wear shirt 


prompts 37 plants to resign from AIL 


IUST ONE betore 
ig oF the 


augo ds 


WEEK the 
national convention in Chi 
of the 59 American Institute 


f Laundering members plants in Con 


ope 
I 


ecticut called it “quits.” 
The \ 


gnations to 


submitted their statewide res 
AIL Victor 
petition sent to his 


Manor, New York 


President 
le +? 
nite 


Pee! 


itt 


Briar¢ 


camel] 
irding of the AIL 

Seal to the Man 
‘\Mansmoot} 


drip-dry, 1 


1 
the 


DOTORE 


inv s 
issenters matnta 


idorsement 


industr\ Sul 
1 for the « 


The Connecticut viewpoint 


While mentno na I 
t in the petition, the ¢ 


made 
onnecticut 
xpresse d further dissatistactic 
long-standing | 


; 
ble inform 


lic, 
" ] 
members aValla 
he Ipful 
machinery and supplies 

g letter, 7 hey said there 

r things that bothered them 


| licies would have t 


recommendations 


be changed before they would rejoin 
AIL. The resignation date was to be- 
come effective at the expiration of the 
respective members’ current dues-pay- 
mig periods 
AIL President Dalgoutte and Dis- 
trict Director Forrest I. Neal, Jr., Old 
Colony Laundries, Inc., Quincy, Mas 
were to have met with the 
Hartford but a 
ged them t ] out 


| 
sachusetts 
essronists snow 


li 


sec 


cance 


The Seal and wash-and-wear 


| i talk entitled “An Undeve loped 
tr Asset the opening 
AIL convention in Chicag 

Gill, AIL 

rave a detailed rundow1 


Se 


given 


director of industry 


ished 
of non-chlorine-retentive finish 
ises the cost of material by 
2 cents a vard, he expected t 
these shirts would have the 
problem resin finishes 
the assembl 


id that the AIL 


manutacturers trad 


ill showed 
recent! 
a garment 
calling attention to 
He indicated that many it 


papel this resi 


roblem 


quiries were received from readers 


who wanted to improve their finishes 


to assure greater consumer acceptance 


The AIL’s board of directors, taking 
a realistic stand, approved awarding 
of the Certified Washable Seal to 
wash-and-wear merchandise after due 
Mr. Gill, and _ its 
use assures laundrymen that items so 
marked are launderable and non-chlo- 
rine-retentive. The Seal be 
used in wash-and-wear advertising, he 
said, unless it contains this line: “Are 
The Seal 
prominent 


consideration, said 


cannot 


commercially launderable.” 
was withheld from another 
shirt until the 
phrase bills” 
taken out of all promotional copy. 
In conc luding his presentation, Mr 
Gill said hand 


would not 


manufacturer recently 


“Save laundry was 


on 


washing and drip-dry 
keep a garment clean 

presentable ind that they 
still be coming into the plant. 
they can be handled safely 
the Certified Washable Seal gives the 
] 


and measure 


would 
But 
be Cause 
ndustry powertul tool 


nan s 


Reaction to talk 


Mir Gill : ive | S| 


t any reference te 


secessionists The second dav 
vention, however, P 
utte brought the matter 


isked Mr, Gill t 


ve seemed 
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WHICH WILL YOU CUT IN 1958— 
Your Profits, or Your Operating Costs? 


A Short Jab by “Poke” 


,¢ 


Let's face it—1958 is going to divide the men from the worth thousands of dollars to you, if 
boys in laundry operation. For many laundry owners, a you will only give them a chance 
drop in volume may spell the difference between profit 
and loss—or even survival—unless they tighten their 
operating costs 


Don't you think it would be smart 
of you to take them into your plant 
and tell them to look it over and sug- 


. 1 2 ] S men ar 4 1T 
This statement doesn’t exactly jibe with the advice gest? Actually, these men are on yor 


given in two scholarly research reports on the laundry 
business I just finished reading. They both say the 
solution to your problem is to increase your sales 


payroll, even though their checks 
come from their companies, and you 
might remind them it's their chance 


fo earn their pay 


} 


That's fine in theory—lI'm all for getting more laundry I find many plant operators 
business into the shop. But it’s a theme that's a little out read the advertisements in the ‘ 
of tune with the times. Don't these scholarly gentlemer you to start today to read, I mean reall ; 
realize that right now, in a host of homes over this fair ads in your laundry journals—there’s valuable in 
land, Pa is home to help Ma with the wash, and the tion there for you. Study the pictures and know w 
unemployment compensation doesn't stretch over the presented. You might find one idea that will 
luxury of sending the family wash to you until he gets dividends for the rest of your busin lif 
back to work? 


But there’s a sure way to win in 1958, and in a good SAGER Sheet Spreaders, ir 
many years ahead, and that’s to let a certain group of make a big 
good friends, fellows to whom you may have been giv- duction, an 
ing the brushoff, go to work for you with their advice or more sh 
and know-how. I refer to the trained equipment sales- them with 
men who have been calling on you for years, with their is different, 
knowledge of the industry acquired from observatior and give my 


sh ascstietes) 


and study in many plants. Many of them know the short thoughttul 


and ueteaile methods used elsewhere that are WH. #4. (Poke) Pocock 


More Sheets— * Write For Full Facts 
Fewer Operators ws 


, 
r more sheets and 
| : 
i 


yours is a laundry 
:; 
With a SAGER Spreader, one girl ' 
loes the work otf two or more hand 
shakers and does it easier and 
raster \ ith at SAGER a: you 
an handle up to 3,000 sheets and 
preads per day. Above that quan 
tity \ probably need a SAGEI 


u cant il 


SAGER Spreader In t 
high lab r al | ( r| 


\ \ 


ord te 


rite toda 
imes of 
, 
} 


rt \ 


¢ 

Hatwork 
to 60 

1 mat hine Ss 


uly t 


Please send us fu 


M. A. Pocock 
Reduces Labor Turnover co etna 


No more back-breaking lifting and Minneapolis 13, Minnesota 
nerve-wracking hand work, Your Firm 
SAGER operators like their jobs dina 
and stay on them, You know what 

this means to vour social security 
accounting. as well as to ] 


i tic enc Print your name 


City 


general State 


. 
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Only American Cascade Unloading Washers have 


“LOAD-LOK” CYLINDER DOORS 


American has done it again! 


Exclusive ‘‘Load-Lok”’ cylinder doors have greatly simplified 
one of the few remaining manual operations with Cascade 
Unloading Washers. Load-Lok Doors are unsurpassed in ease 


of operation, simplified maintenance and complete safety. 


Easy to operate. A flick of the fingers releases latch at each 
side of door (Figure 1), and weight of door causes it to fold 
open into compartment (I*igsure 2). A simple push on bottom 
edge (Figure 2) latches door automatically in full open 
position, prevents any movement during loading and un- 
loading. 

Closing is just as easy. A slight push inward as latch is de- 
pressed (Figure 3) and door slides forward to half-closed 
position. A quick snap forward (Figure 4) and door auto- 


matically locks shut. 


Simplified Maintenance. With no cylinder door bands and 
slides to adjust, repair or replace, and fewer expendable 
parts, Cascade Unloading Washers are easier than ever to 


maintain. 


Complete Safety. Weight of door plus inward fold makes it 
impossible for door to close on operator’s hand. Also, door 
cannot work loose during washing cycle, because the weight 
of the load in the compartment helps lock the door closed. 


Labor-saving, high-production machines are the surest way 
to increased profits. For complete information on American 
Cascade Unloading Washer with exclusive Load-Lok cylin- 
der doors, contact your nearby American Man from the 


Factory or mail coupon. 





Sea ‘ 
AAA OME LEO LR 


POU’ 











ae 1S 


The Am achinery Company 


Please send me Catalog AB 
Unloading Washer with “I 


CLIP AND MAIL TODAY! 


y Zol0mrel-) au aalelg-migelan 





If | Were a Laundryowner . . . 


By MEYER M. FRANZMAN 
President 
Vf. M. Franzman Company 
Vew Haven, Connecticut 


I WOULD REALIZE that the most 
valuable asset I have in my business 
is mv customer, Without him I could 
not stay in business. Even though | 
might have one of the most modern 
plants with the latest equipment and 
up-to-the-minute systems. 
Today, the laundry 
more valuable than ever before. If we 
lose one, we cannot replace him be 
cause the laundry has lost its ambition 


customer 1s 


ind sale sm inship to 


secure new Cus 


tomers 


REMEMBER WHEN . 


50 YEARS AGO price cut in De 
tur, Illinois, brought shirt charges down 
to in ke 1 mpre ved shirt 


t 


ibout 12 square Teet 


tarcher upving 


| 9 
was | it $125 One laundry 
advertised, “When woolens are proper] 
laundered they do not shrink . . . we 
shrink few. if any, and only by accident 
and then we pay for them” 
indry Machine 
lar f 
shape iI] and cufts 
i edges, turn ng point and 
finish buttonholes 4 Utica, New 
York, laundryman stated that a man may 
keep himself in linen shirts, collars and 
cuffs, for $15 a year and have his linen 
immaculate. 
The Sherman 
quired a new truck with side and back 


4 Detroit laundryman, not 


Steam Laundry 


windows 
satisfied with cleaning people’s clothes, 
Ip cleanse their 


built a bathhouse to hel; 


Twenty-five years ago laundry prices 
were much lower than today but the 
quality of laundry work was far su- 
perior to what it is today. Quality was 
strictly supervised then and every 
piece was inspected before it left the 
plant. But 
closed its eves to quality and anything 
and everything goes. The result is 
that the average laundry customer to- 
day does not feel that laundry service 
is a good buy. 

People do not mind paying the 
higher price provided they are satis- 
fied with the quality. Quality is long 
remembered after the price is forgot- 
ten. 

If I were a laundryowner, I would 
roll up my sleeves and start looking 
around the plant to see what kind of 
work was going out to my customers. 
I would check to see if it is a profes- 
sional job and if it measures up to the 
slogan “The Laundry Does It Best.” 
The laundry must do it so much better 
to combat the terrific competition from 
the home. 

I have been associated with the 
laundry industry for 35 years and I 


now management has 


have never been so concerned about 
the poor quality the laundry is turn- 
ing out. That’s what prompted me to 
write this message to every laundry- 
owner in America. 

Be on guard. Guard your quality if 


vou want to stav in business. 


odies as well A Cincinnati, Ohi 


excellent business was 


uindry doing 


elling the equipment at a small outlet 


r $345, the property, laundry wagor 
ouse and stable supplies for $1,083 and 
the equipment ind macl 


Or 33.302 


25 YEARS AGO 
ill industries was how to combat 


serious disease, Economania—a craze 


economy. STARCHROOM presented a 
series of articles entitled “The Plan for 
33.” How to budget your business was 
the lead article and urged each and 
every laundry to adopt the budget plan 
of expense control. . . . STARCHROOM con- 
ducted a 


whereby information of customers mov- 


customer exchange — service 
ing from one area to another was passed 
on to a reliable laundry in the new loca- 
tion. .. . E. A. Hendrick recommended 


establishing a trade personality to help 


the laundry in all of its dealings with 
customers. He proposed giving her a 
simple name the customer could remem- 
ber and associate with her very personal 
laundress. Laundrymen were wor- 
ried about state laws taxing their delivery 
equipment, Advertisers began to 
capitalize on the health appeal. Promo- 
tional material such as “Don’t wash in 
cold, snowy weather, protect your health 
by sending your washing to the laundry’ 
Was used. ° 

The heart of the depression found 
laundry customers in arrears, the laun- 
dries struggling to collect money and at 
the same time hold customers after mak- 
ing the collection. . One laundry ran a 
loyalty contest in an effort to get em 
ployees as customers and invite payroll 
money to come back to the plant 
British attempted — to 
standardize laundry terms and charges t 
selling 


laundryowners 
eliminate several obstacles — to 

A new style tumbler was advertised 
for $245. Limericks found their 


way into laundry advertising 


10 YEARS AGO ..... The drive-in laun 
dry plant was beginning to attract enough 
business for some laundrymen to predict 
t permanent discontinuation of routes 
The national consumer magazines 
devoted editorial space to comment on 
the commercial laundry problem; the 
comments were not very Hattering. 
Indian is association ot laundrvs wners 
net for the first time since the end of 
World War II... . One speaker at the 
South Carolina convention made a 
encouraging report on the degree of 
operation ind understanding which 
been developed during the past year 
tween the local department stores 
the members of the association on 
handling of unserviceable fabrics : 
STARCHROOM advocated adding sidelines 
to see if general sales would increase 
The American Institute of Launde 
ireement ] 
m ike tl 


wailable 


ng completed in 
War Department t 
dry department 
under the Army’s iffiliated 
ror the org inized reserve 

An 84-hour week was the rule a 
Rio De Janeiro laundry Many laun- 
dries that had discontinued their route 
service during the war never went back 
to home delivery GI loans were 


new faces 





cits 
Laundry Journal's 
“$10,000 PARADE OF PROGRESS” 
CONTEST 


details on page 67 
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FENDER CLOTHS OF 


100% 


LAN’ 


RESIST SQORCHING 
ER TOO! 


acids...shed ground-in grease, grime and oil in 


the regular wash-cycle .. . go through constant 


-LAST LO 


Hot trouble-lights, hot radiators, hot engine-parts — 
they're murder on some new-type fender cloths. But 
long after these curl up and die, fender 
cloths of 100% Acrilan will still be 
going strong! For thanks to 
Acrilan, the acrylic fiber by 
Chemstrand, heat-resist- 
ance... scorch-resistance 
. is built in for good. 
What’s more, fender 
cloths of 100% 


Acrilan resist battery 


launderings without shrinking or weakening 


or becoming hard or brittle! 
While fender cloths of 100% Acrilan 


rue CHEMSTRAND corporATION - GENERAL SALES OFFICES: 350 FIFTH AVE., NEW YORK 1,N.¥ 


DISTRICT SALES OFFICES: 350 Fifth Av New York 1; 34% Overwood Rd., Akr 
j P Toronto, Canada * PLANTS 


Canadian Agency: Fawcett & ¢ 
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n 


0 


ACRILAN*® 


7 First Av N 


ACRYLIC FIBER 


initially cost more than the or- 

dinary kind, the savings are 
phenomenal: under everyday 
hard usage, they out-last the 
cheaper cloths 4 times! Next 
time you replace, make it last 


with Acrilan! 
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Copper 


Os 
Strips Tobing 


Air-Core 


Insulated Tubing 


At the Eugene (Oregon) Laundry 
& Cleaners, Eddy 


me how he insulated 30 square feet of 


Anderson showed 


exposed copper tubing in the laundry 
finishing department, at a cost of less 
than $25. Eddy cut strips from sheets 
of fiberglass air core and wrapped 
them around the copper tubing, using 
painter's masking tape to anchor the 
ends together. The fiberglass was 
wound loosely around the tubing t 
prevent compressing it and destroying 
its insulating value, Over this he 
wrapped 4-to-6-inch-wide 
white rags and cover cloth, which had 


strips of 


been dipped in “insulation paste” to 
hold them permanently in place. 

According to Eddy, controlling the 
radiation from these steam lines has 
made a noticeable difference In the 
room temperature, particularly in the 
finishing area of the plant. 


AInk 
al Bl 
Kj; Controd 
. ZAQD> 
= we Notched Slo¢ 
Anchors 
Chain At 
Desired 
Pes ition 


Anchored Window Chains 


Eugene Laundry & Cleaners also 
had an unusual method of holding in 
place the chains used for opening and 
closing the plant’s overhead windows. 
Homemade affairs consisting of bent- 
metal straps, with notches cut in one 
end, are used. The link chain is 
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slipped sideways into the slot and the 
next link holds it from slipping out of 
the desired position. 


fo eLiP 


———. 


— 
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tal 
Screws 


Truck Ticket Shelves 


When route salesmen agree some- 
thing about a truck is good, even if it’s 
the boss’s idea, then it bears mention. 
One of the latest White House Laun- 
dry trucks had an aluminum body so 
Scott Johnson thought an aluminum 
cabinet for the tickets, ete., would be 
most appropriate. The choice of ma- 
terial was good since the aluminum is 
easily worked and light in weight. 

Built to accommodate the current 
size laundry and drycleaning tickets, 
the seven-shelf cabinets are only 12 
inches high, about 18 inches long, and 
not quite as deep as the tickets are 
wide, On these cab-over-engine trucks 
the little cabinets take very little room 
on the motor housing, sit back against 
the firewall and are just flush with the 
lower part of the windshield. 

Each shelf is sloped about 30 de- 
grees and the tickets can’t blow out or 
be shaken out. Since the shelves are 
slightly less deep than the tickets are 
wide, tickets are easily removed. 

The top three shelves are _parti- 
tioned off at the right side (A, B and 
C in drawing) to hold change-of- 
address cards, “called” cards, ete. 
Shelf #1 holds _ stencil - addressed 
tickets in route order, while shelves 
#2 and #3 hold a supply of additional 
plain tickets for both laundry and dry- 
cleaning. Shelf #4 holds “reshuffles.” 

Shelf #5 is partitioned in the center 
and on the left half are kept cash dry- 
cleaning tickets; on the right half are 
the cash laundry tickets. Shelf #6 is 
also partitioned to keep ledger dry- 
cleaning and ledger laundry stubs, (In 
spite of the illustrations there are actu- 
ally seven shelves instead of the six 
shown... there are two unpartitioned 
shelves. ) 

The protruding aluminum base per- 


mits use of metal screws to hold the 
cabinet in place in the motor housing. 
A pair of paper clamps is mounted on 
top of each cabinet to hold drivers 


notes, 


Ll ight Weight A ngle - fron 


“on Quter Corners 


“stat” Bundle-Truek 


Rugged Bundle Trucks 


Art Lewis, who is current president 


of the Oregon Laundry Association 
operates the Albany (Oregon 
dry. Art showed me his new slat-typ¢ 
bundle trucks, and believe me they 
should last 50 years. There isn’t a sin 
gle nail in their construction; wood 


Laun 


screws were used throughout. The big 
idea to save wear is the use of light 
weight angle iron along the out 

edges of the trucks to prevent exces 


sive damage. 


ae . 
we K Aose No 33 


Hose Control 


Another thing I saw at the Albany 
Laundry was a garden hose that the 
washman used for scrubbing down the 
wash room. Most washmen have a 
habit of going away and leaving such 
a hose running full blast, but not here. 
This one had been equipped with a 
shut-off nozzle that cut off the wate: 
as soon as the nozzle was released, It 
also had a control that is used to ad- 
just the flow of water from a fine spray 
to a full stream as needed. 

In fact, I fell in love with it and 
bought one for my home. (I’m going 
to carry a wrench in the future, you 
can bet, and keep down such un- 


necessary spending.) OL 


STARCHROOM LAUNDRY JOURNAL 





Something big has been added to the Jumbo Press 


Pad line. The recognized high quality of International 


products is now strengthened by the experience of 


The Keever Starch Company in the laundry and 
PRESS PADS on Se Tee ; = 


FLAN -O - WOOL 
MAGIC FLANNEL 


dry cleaning industries. 
Plant operators know the Keever code to help 
FLATWORK IRONER PADDING develop better work, faster production, lower unit 
costs. Now you can expect these and other benefits 
with Jumbo products sold through Keever distribu- 
tors assisted by trained Keever Sales-Service men. 
Jumbo Press Pads are tailor made to fit all of the 
hundreds of press models made by more than 30 man- 
PRESS Pans ufacturers. For top quality work in your plant, look 
to Jumbo — and Keever. 


A 
~ 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Also Manufacturers of: SATINETTE © SATINETTE “QS"' * ULTRA-LITE * SANI-SOUR 
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New president congratulates vice-president and three of four new directors. Frederick E. Bowers (right) 
L. Vermeers. Looking on are new directors (left to right) Richard | 


shakes hands with Vice-President Ray 


Lyles, Joe May and Steve D. Carroll. Missing is Andrew Talone 


Motivation Highlights NID Convention 


4 STAR-STUDDED PANEL of 
speakers and entertainers more than 
repaid the 981 progressive plantown- 
ers and allied tradesmen who attend- 
ed the forty-ninth annual convention 
of the National Institute of Dryclean- 
Miami 


ing. Sessions were held in 
Florida, January 15-18 


Practically every speaker touched 
upon some aspect of motivation re 
search and its application to dryclean- 
ing. Even the opening speaker, who 
was forecasting business trends gen 
erally for 1958. made mention of 
motivation. Warren D. Mullin, senior 
editor of the Kiplinger 


issociate 





New NID Officers 


In an election held at noon Sat- 
urday, January 18, Fredrick E. 
‘Ted” Bowers of Parisian Cleansers, 
Lynn, Massachusetts, was named 
to serve a one-year term as presi- 
dent of NID. Mr. Bowers has 
served as vice-president since 1956 
and as an NID director for the 
New England states from 1953- 
1956. 

Elected as vice-president is Ray 
L.. Vermeers, Paris Cleaners, Spo- 
kane, Washington, director for 
NID’s District 12 from 1949-1952. 

Frank Prather, Prather’s Dry- 
cleaning Company, Fort Myers, 
Florida, NID president since 1956, 
will serve on the executive com- 
mittee as past president. 

Four men were elected to the 
12-month NID board of directors 
to serve a 3-year term. They are: 


Andrew Talone of A. Talone, 





and Directors Elected 


Ardmore, Pennsylvania, director of 
District 2 (New Jersey and Penn- 
sylvania). He succeeds William B. 
Austin of Morristown, New Jersey. 

Richard I. Lyles of Red Coat 
Cleaners and Dyers, Pueblo, Colo- 
rado, director of District 11 (Mon- 
tana, Idaho, Wyoming, Nevada, 
Colorado and Utah). He succeeds 
Ray Showell of Salt Lake City, 
Utah. 

Joe R. May of Joe May Clean- 
ers and Laundry, Atlanta, Georgia, 
director of District 8 (North Caro- 
lina, South Carolina, Georgia and 
Florida). He succeeds Robert E. 
Kizer, Asheboro, North Carolina. 

Steve D. Carroll, Orchid Clean- 
ers and Dyers, Long Beach, Cali- 
fornia, director of District 12 
(Washington, Oregon and Cali- 
fornia). He succeeds Jack Stacey, 
Portland, Oregon. 








Washington told the audi 


ence they could best combat wasl 


Agency 


ind-wear by displaying window 


streamers saving that “wash-and-we 
looks better when drycleaned 

Dr. Kenneth McFarland edur 
tional consultant of the General Mo 
tors Corporation, gave his second 
inspirational address to a national « 
vention by popular demand 

The morning session of the second 
day was loaded with top speakers 
from the NID = and 
plantowners. From the former wer 
Dr. Dorothy Lyle, William B, White 
and Charles Riggott. Dr. Lvle talked 
about the newest fabrics Her new 


book, “Focus on Fabrics.” has just 


representative 


been released. } 

Speeches by plantowners were @i\ 
en by W. P. Hamlin, Utopia Cleaners 
in Birmingham, Alabama, and Richard 
K. Fox of Fox Cleaners, Dayton 
Ohio. Mr. Hamlin pointed out tha 
there is profit to be obtained from do 
overs. That is, accurate records 
this will reveal areas of quality con 
trol that need attention and correctior 
for the continuing success of a dry 
cleaning business. 

Mr. Fox discoursed on “Planned 
Prestige That Pays.” In effect he rec- 
ommended some of Dr. Dichter’s find 
ings in that he found prestige-type ads 
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Thousands Saw 
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The 


NEW Braun 


Unit Wash 
375 Ib. 


Washer- Extractor 


in 





Many of the 600 satisfied users of the Braun 


Washer Extractors stopped at our Exhibit telling of 


over 
their experience with the Braun Washer Extractors 
Braun U'nit-Wash is the machine that first opened the 
unbelievable savings in 


industry s eves to the almost 


water, labor, fuel and space, by washing and extracting 
one machine. 
The 7) |b. Washer 


\. Braun is the ultimate contribution to washroom 


In 


new 3 Extractor introduced by 


G 


FROM THE LEADER: 


You have the right to expect 
the best. You'll find that Braun 
equipment is always ‘‘In League 
with the Future.’ See Braun, 
the Pioneers of Automation, 
who perfected the automatic 
Laundry Washer Extractor oper- 
ations in sizes to fit every need. 


March 15, 1955S 


Braun is the full line Washer- 
Extractor manufacturer who of- 
fers you time tested equipment, 


Chicago! 


automation. ‘Triple Washing action created 


rd dre Pp, squeeZ 


unique pocket construction; wash be 


action, and wet rib extract t the one p 


Ing 


the cvcle correct for maximum s | removal Is 


ciple also kept in the new b. machine with 
self balancing por kets with a 5’ 

Braun introduces a new unit wa 
full line of Washer Extractors 


+} ty \ 
} Ow 
I 


200 and 573 Ib. « apacities 


new and improved features for 
1958, and the testimony of over 
600 satisfied customers. 


FOR COMPLETE INFORMATION WRITE TODAY: 


G. 
oN 


A. BRAUN, we 


=wy i 
SJ 


461 E. Brighton Ave., Syracuse, N. Y. 
10 Duke St., Toronto 2, Ont. 





paid off well. He also advocated a de 
luxe service to build up the prestige 
of a plant, as he has done so success- 
fully 

[he final speaker of the morning 
was Dr. Royal C. Garff, professor of 
marketing at Utah University. A top 
offered 


suggestions toward better human and 


lecturer, he some concrete 
relations 

The afternoon 
ymmpletely to a brainstorming meet 
ing. conducted by Dr. Bernard B. 
Goldner of LaSalle College, Philadel- 


phia. The entire audience participated 


customer 


Session Was de voted 


ttering answers to many industry 
problems 

The third day started with a panel 
t business pape! editors re porting on 
esults experienced by plants that have 
emploved the 
Dichter 


mn-Stage 


ideas suggested in the 
report. Several editors held 
interviews with plant repre- 
Among this group were 
Cardwell of Blue Ball 
& Cleaners at Union City, 
Robert Robertson from Pil 
grim Laundry & Cleaners in Atlanta. 
Georgia, and C. B. Randall, represent 
ing Prather’s Cleaners and Laundry in 


Fort Mvers. Florida 


sentatives 
Mrs. Betty 
Laundry 


lennessee 


Tri-Staters Review Box 


BOX STORAGE was again the major 
topic of debate at the most recent 
organized bull session staged bv the 
Maryland-District of Columbia & Vir- 
ginia Laundry Owners’ Association. 
This latest edition of the ever-popular 
ne-day sessions was held on February 
10 at the Tidewater Inn in Easton, 
Marvland, and attracted a total of 48 
shirtsleeved” Jaundrvmen 

Following the usual format that the 
eroup finds so effective, the attendees 
ire split into individual huddles of 
six or seven to discuss and thrash out 
the same questions. Later in the day 
the chairmen of the groups compare 
their conclusions at an open meeting 
ind a general consensus is formed 

each of the subjects debated. 

Of the three topics kicked around 
at these sessions, box storage received 
major emphasis. It was just about one 
vear ago, as a matter of fact, that this 
Tri-State group debated this question 
for the first time—at a similar bull 
session in Baltimore. (For complete 
the March 1957 issue of 
STARCHROOM.) At that time 
plants in the association that were 
ottering box storage plans had only 


details. see 


those 


one or two years experience with this 
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Following this, combined reports 
were offered by others on the NID 
staff. Their subject was “NID’s New 
Aids to Customer Relations.” Partici- 
pating were William L. Browne, John 
J. Daly and Thomas J. Donohue. Mr. 
Browne told of a new exhibit booth 
that was being offered to members 
for use at county fairs and other shows 
to help tell the story of drycleaning 
that Dr 
across to the customer. 

John Daly covered another Dichter 
point with slides illustrating the latest 


Dichter says we must get 


designs in store fronts and drive-in 
plants. Tom Donchue took up salient 
points in route training for more et- 
fective selling. He stressed the impor- 
tance of selling tools, such as the new 
comic-book type of sales aid just pun 
chased by the NID. 

Bea Johnson, director of women’s 
activities for television station KMBC- 
TV in Kansas City, told the audience 
which they 
boost their business. 

The final day’s talks opened with 
a presentation by Ray and Edith Ver- 
meers ot Spokane, 
Washington, They gave a case history 


various Wavs In could 


Paris ( ‘leaners, 


of how thev built volume by inducing 


Since the members have had 
belts 
on box storage sidelines. it’s interest- 


service, 
another full vear under their 
ing to compare the consensus between 
a year ago and the present. 

At the 1957 bull session, 


the feelings on box storage were basi- 


February 


cally as follows: 


1. Box storage leads to increased 
drycleaning volume, at the same time 
leveling out peak periods. 

2. Boxes should be sent out as early 
as possible, preferably by the end of 
April. 

3. Box storage income itself is not 
profitable because of multiple han- 
dling; increased revenue comes from 
larger cleaning orders. 

4. Adequate and convenient. stor 
age space IS necessary tor most eco 
nomical handling. 

5. If a plant can fill its hanging 
storage space each season. box stor- 
age is not advised. 

6. Whether they want to or not, 
most plants are forced by competition 
to make box storage available even if 
they do not promote it. 


That was a year ago. Now, with an- 


other vear of experience, let’s see 


the housewife to send the garments 
normally buried in the closets at home 
during the off seasons. 

Then Gerald L. Scott of the Mid- 
west Research Institute, Kansas City, 
Missouri, offered some suggestions for 
automation in drvcleaning. These com- 
prised the results of a special study 
commissioned by the NID for its mem- 
bers. 

Next Charles W 
sultant and a member of the textile 
advisory committee of the NID, gave 
relations 


Dorn, textile con 


a progress report on trade 
between the drvcleaning and textile 
industries, He highly of the 
close liaison that now exists. 

Two more NID members then took 
over, Dr. Joseph Wiebush and Robert 
T. Graham reported on research de- 
velopments of the Institute in 1957. 

Most of the talks mentioned will 
appear more completely in later issues 
of the NATIONAL CLEANER & DYER 

The business sessions of the con- 
vention were closed with a talk by 
Walter R. Duncan, president of Bor- 
not, Inc., ot Philadelphia. He told of 


challenges confronting our 


spt ke 


the new 
industry and how to cope with them 


—Art Schue lke 


Storage 


what additional advice developed out 
of the more recent bull 
Easton 


session in 


1. Box storage will be pushed this 
vear since it has proved a successful 
service. 

2. Routemen should be paid an in- 
centive to pick up the boxes at cus- 
tomers’ homes. It was suggested that 
a fair incentive plan might be $1 pet 
box for the first 35 boxes; $1.50 pet 
box from 35 to 50 boxes, and $2 pet 
box on any over 50 boxes. This incen- 
tive would be paid in addition to the 
routemen’s regular commission on the 
drvcleaning 

3. It has 


have the customer declare value . 


proved unnecessary to 
it only seems to confuse the issue. 

4. Start your box storage campaign 
early, particularly this year because 
Easter falls earlier than usual. 

5. Split orders are not recommend- 
ed because they are too complicated. 

6. Have the contents of the box 
marked in as soon as possible after 
receipt. 

7. It is anticipated that box storage 
volume will level at about 60 boxes 


per route. Continued on page 60 
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L-16 IRONE 


KI 


. These ironers embody the newest developments Models available. All models availe al 
’ im materials, textiles and mechanical compo- front return only or front and rear ral 
nents. They will produce top quality flatwork Whether you need to do 200 lbs. or 2500 ib 
with minimum investment, operating cost. and of Flatwork a day, there is a CHICAGO FLAT 
floor space. Gas, Steam and Electric Heated WORK IRONER for you! ; 


me Stenour Machinery Distributor or write for literature. 
post CO, a, 


% CHICAGO | 





FLATWORK IRONERS e« WASHERS ¢ EXTRACTORS e« DRYERS 


Continued from page 58 
8. Clean and finish the contents of 
the boxes during July and August. 
Y, On collections. otter customers 
deferred-payment plans, 
10. Promotion should be aimed _ to 
sell customers on the special savings 
feature of box storage service. 
Another interesting topic was “How 
To Increase Route Averages.” This 
discussion resolved itself into the fol- 
lowing points of advice: (1) hire old 
er and more mature men on the 


routes: (2) never run contests without 


a minimum; (3) establish a schedule 
for the salesmen to follow on their 
routes; (4) provide customers with 
window cards to let route salesmen 
when they have laundry o1 
picked up; (5) one 


know 
cleaning to be 
supervisor for every four to six routes. 

A third subject that was tackled 
during the day sought to produce 
ideas on “How To Produce Quality 
Wearing Apparel at a Profit.” Princi- 
pal suggestions developed here were: 
protect by good packaging; eliminate 
hand touch-up and cut labor costs: 


{ 


use basic pound price with a_ sur- 
charge; pre-fix quality standards. 
Personally, we think the concept 
of “organized bull sessions” is one of 
the most productive means for elicit- 
ing good ideas that we have encoun 
tered on the local level. Other state 
and sectional associations could very 
well profit by trying it out at their 
meetings, We're sure that Wilmer 
“Baldy” Balderson, executive secre- 
tary of this group, will be happy to 
provide details to any interested as- 


sociation. 


ei 
mT 
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ee 


New Orleans contingent traveled to Alexandria by chartered bus 


Selling Keynotes Louisiana Meeting 


rALK THE LANGUAGE of the 
housewife if you want to sell more 
effectively was the advice of featured 
speaker Willis A. Pellerin at the open- 
ing of the Louisiana Laundry and 
Cleaners Association convention, He 
majority of the speakers 
stressed selling on the two-day pro- 


and the 


gram held at Alexandria, Louisiana, 
25 and 26, Approximately 
200 were in attendance. 

Mr. Pellerin, president of Pellerin 
Milnor Corporation, stated that laun- 
drymen particularly were prone to tell 
their sales message in industry terms 


Januar\ 


rather than easily understood expres- 


sions used daily by the consumer. 


Fluff-dry, semi-finished and_ other 
terms aren't grasped as quickly as, for 
example, “ready to iron.” 

Art Schuelke, editor of the Na- 
TIONAL CLEANER & Dyer, then fol- 
lowed with the prediction that 1958 
will be a banner year for those plants 
that concentrate on quality, advertis- 
ing and route selling plus charge- 
account privileges to their customers. 

R. M. Goddard, president of Speed 
Check Co., Inc., then discussed latest 
methods of control of workflow through 
a plant. The final speaker of the day’s 
sessions was back on the selling angle. 
Hy H. Schwartz of American Trade 
Magazines, Inc., posed the question, 


Newly elected officers are, left to right: Gray Morrison, vice-president; Crawford R. Frye, 


secretary, and Wilton Fremaux, president 
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“Is Route Selling Dead?” He then 
answered it by stating that it was fat 
from dead for plants that did an in- 
telligent job of selecting, training and 
motivating their sales force. 

The next day William B. White of 
the National Institute of Drycleaning 
discoursed on cost ratios of package 
plants and route operations. His figures 
indicated that greater profits resulted 
from package operations. But he 
further cautioned that anyone with 
routes should keep them to tap that 
part of the market which prefers de- 
livery service. 

George M. Pias. representing the 
Society of Louisiana Certified Public 
Accountants, stressed the importance 
of sound cost accounting to stay in 
business. He Was followed by ( ecil 
H. Lanham of the American Institute 
of Laundering who discussed “The 
Human Aspects of Management.” 

A message from the retiring pres- 
ident, Joe 3 
announcement of the newly elected 
officers for 1958, The closing banquet 
Honorable 
Frazar, Lieutenant-Gover- 


Wong. preceded the 


was addressed by the 
Lether E., 
nor of Louisiana. He said that laun 
dries are here to stay since they are so 
vital to the health of the community. 


—Art Schuelke 
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Tape trick for shirt bags— 
does 3 jobs at once! 


“Scotch” Transparent Cellophane Tape attaches 
invoice, seals bag, makes a carry-out handle 


in one easy operation. 


Here’s an idea that not only makes a hit with cus- 
tomers, it saves you money! Seal your shirt bags 
with neat, tight-sticking ““ScoTcH”’ Transparent 
Cellophane Tape and make a convenient carry-out 


handle of the invoice you attach at the same time. 


It’s easy as one-two-three as the pictures prove 
Just be sure to always use “ScoTcH” Transparent 
Cellophane Tape. It sticks at a touch . . . always 


holds tight . . . doesn’t hide invoice—it’s transparent! 


2. Pull off desired length of 3. Place taped invoice over the 4. Done! 


1 ther invoice 


1. Press invoice face up to 
sticky side of ““Scotcn”™ Trans- tape, allowing tape to extend end of your shirt bag anc 


parent Cellophane Tape on both sides of invoice press tape to bag 


FREE Laundry Dispenser 
with purchase of 36 rolls of ¥%’x 2592” 
“SCOTCH” Transparent Cellophane Tape. 
ORDER DEAL ‘'SP’’ FROM YOUR SUPPLIER 
NOW. OFFER ENDS MARCH 31, 1958. 


COTCH Brand Tapes for the Laundry Industry 


BRAND 


Minnesota Miinine AND TWianuracturinG COMPANY 7 


~-+ WHERE RESEARCH IS THE KEY TO TOMORROW ‘SSS 71 
PSS ccH 
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You've never seen anything like it! 


THE NEW WHITEHOUSE 
FLATWORK IRONER PAD 
MADE WITH 


Here is the ironer pad that makes all 


others obsolete! 


It's the Whitehouse pad Type N-11. 
Type N-11 padding is made from a new 
synthetic yarn. And it features an entirely 
different and distinctive kind of construc- 
tion which gives it qualities of resiliency 
and wear which excel any other material. 


Longer Lasting Resilience 


You'll be amazed at the resilience of this 
miracle pad—month after month There's 
nothing like it to give you consistent qual- 
ity of work—the kind your customers 
want. And Type N-11 padding lasts so 


long it saves you money—while it's giving 


you better, finer results. 
We Guarantee Type N-Il 


We are so confident in Whitehouse Type 
N-11 padding that we guarantee that 
you will get top quality work with this 
product for one year. (Tests show it lasts 
much longer.) Remember! This is not a 
treated or coated material. It's a brand 
new yarn and a brand new construc- 
tion. Ask your jobber or write us for more 
details. Better still, try Type N-11 pad- 
ding yourself 


WHITEHOUSE NYLON PRODUCTS 


360 Furman Street: Brooklyn 1, N. Y. 
CONTINUED LEADERSHIP THROUGH CONSTANT RESEARCH 
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ITEHOUSE 


NYLON PRODUCTS 
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CRI Draws Record Crowd 


4 RECORD TURNOUT of delegates 
from all parts of Canada, from New- 
foundland to British Columbia, was 
attracted to the recent twenty-fifth 
annual convention of the Canadian 
Research Institute of Launderers and 
Cleaners. The two-day session was 
held in Montreal January 26 and 27 

Highlighting the annual member 
ship meeting were reports that CRI 
is currently on a very satisfactory 
financial basis and that numerous 
technical projects are being carried 
out at present. Referring to the activi- 
ties of the CRI laboratory, it was an- 
nounced that 3,333 referee reports 
were issued the past year and that 
173 bundles were processed for CRI 
by the National Research Council. 

Among the by-law amendments en- 
dorsed by the membership was one 
authorizing the directors to continue 
investigation of the development of a 
grass-roots organization encompassing 
local and regional groups. 

Included among the outside speak 
ers on the program was W. L. “Bill” 
Browne, director of public relations 
for the National Institute of Dryclean 
ing, who spoke on “Your Customers 
Soft Spots.” John W. Knotts of the 
Eaton Chemical and Dvestuff Co. 
talked about “Sales Promotion in the 
Drvcleaning Industry.” 

As part of a half-day program pro 
vided by the allied tradesmen, Tom 


You need glasses, too. This isn't our AIL certificate . . 


antee on our flatwork ironer!'’ 


Scanlon of Dow Chemical of Canada 
Limited spoke to the group and _ pre 
sented the film, “Uncle Henry Saves 
the Play.” A film entitled “Telephone 
Courtesy” was made available by the 
Bell Telephone Company of Canada 
\ special brainstorming session and a 
full agenda for the ladies rounded out 
the program. 

Elected to serve during 1958S were 
the following officers: president, G.k 
Gage, Peerless Laundry Ltd., Winni 
peg, Man.; first vice-president, M. B 
Vail, White Circle Laundry & Dry 
Cleaners, Sydney, N. S.; second vice 
president, K. R. Holt, New System 
Laundry & Cleaners Ltd., Saint John 
N. B.; technical director, C. H. Bayley, 
National Research Council, Ottawa, 
Ont., and secretary-treasurer, Miss M. 
D. Daechsel, Ottawa, Ont. 

The 1958 Management Committee 
is composed of the following: G. K. 
Gage; W. J. Henning, Toronto Laun- 
derers & Cleaners Ltd., Toronto, Ont.; 
C. H. Bayley; W. S. Richardson 
Crown Laundry of Sherbrooke Ltd. 
Sherbrooke, Que.; G. A. Proulx, So- 
ciety Cleaners Ltd., St. Laurent, Que. 
Miss M. D. Daechsel; G. Miller, Mil 
ler Cleaners Ltd., Woodstock, Ont.: 
B. P. Cramer, Dutch Laundry & Dry 
Cleaners, London, Ont.; L. Mendel 
son, Maple Leaf Cleaners, Toronto 
Ont.; F. Hillary, Fraser Hillary's Ltd 
Ottawa, Ont. [ 


it's the guar 





If | Were a 
Laundryowner 


By BERNARD LEIBOW 
Vice-President 
Stadham Company, Inc 
Philadelphia, Pennsylvania 


I! WOULD FIRST ORGANIZE the 
mechanical and productive operations 
of my business, train department 
heads, delegate authority in these 
areas and then devote the majority 
of my time to sales, 

It is a known fact that 80 percent 
of our potential customers have nevet 
been asked by anyone to patronize a 
laundry! 

The average power laundry has a 
very large potential sales force. Every 
office clerk, route salesman, telephone 
operator and anyone else who ever 
has occasion to talk to a customer ot 
potential customer can do a good sell- 
ing job, but you must give them the 
tools with which to work. 

One of the most important, and 
often the most neglected, ways to in- 
crease sales is the use of a systematic 
method of canvassing by regular route 
salesmen, Each route salesman should 
be shown in dollars how much each 
new customer means to him in annual 
income, and then a program should 
be worked out to add these accounts. 
Any salesman can be successful if he 
asks for the order often enough. [£ 





Binet 
Laundry Journal's 
“$10,000 PARADE OF PROGRESS” 
CONTEST 


details on page 67 
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. BALL POINT BALANCE 


eee THAT ELIMINATES COSTLY WORK STOPPAGES 
...DELIVERS HIGHER PROFITS 


cowwt* 


Get greater profits today with the new Philco-Bendix Top- 
Loading Commercial Washer. This amazing washer contains 
the latest development in coin laundry equipment... revolu- 
tionary Ball Point Balance, which ends costly work stoppages 
from overloading. It lets your customers complete every load, 
every time. There are no cutoffs. This Top Loader is ready 
for work around the clock ... delivers every wash load spar- 
kling clean. 

Ball Point Balance Full-time collections aren’t the only way the Philco-Bendix 


One foolproof mechanism, . 7 
the “ballpoint,” balances Top Loader gives you more profits. Its rugged, trouble-free 


the spinning wash tub, " ‘ ae . . . . = 3 ae 
absorbs all the stress ang | Construction keeps routine maintenance at a minimum. Its 


strain. Mechanical cutoffs reliable, topflight performance builds customer confidence — 
cannot occur. 





creates satisfied repeat customers. 

















MODEL WC 989 


Cook at. al Mise CUL2 Niahadioa Kates / 


@ Full 9-lb. capacity e All-titanium porcelain cabinet top e@ Built-in, not built-on, mechanical 
e@ Automatic sediment ejector e@ All critical seals above water level coin meter 

e Clothes guard e Full-year written warranty on @ Coin collection from front or rear of 
e Cycle light tells when machine is transmission 2 machine 


in operation ; Inexpensive interchangeability of 
e Lifetime aluminum agitator meter heads e Life-tested clutch 


a 


J 


ae ete Ae inc 


@e Maximum coin-vault security 


FU Sa PHILCO CORPORATION 
PHILCO =f INFORMATION Tioga and C Stress; Philadephia 34. P 


on this great new Send me full information and specifications on the nev 


Bendix Top-Loading Commercial Washer, Model W‘ 


Philco-Bendix top-loading the name of my local distributor 


commercial washer 


COMMERCIAL 
LAUNDRY SALES : __Zone___State 
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Laundry News Notes 


HIGH POINT, N. C.—Graham Mor- 
gan, president of Baby Diaper Service, 
recently attended a meeting of the board 
of directors of the Diaper Service Insti- 
tute of America in New York. 


VALDOSTA, GA.—A _ coin-operated 
laundry has been opened by Arthur 
lampas in a newly constructed building 
at Ann and Lee Sts. 


JACKSONVILLE, FLA. — New York 
Laundry and Cleaners has opened its 
eighth unit, at 6047 Old St. Augustine 
Rd. 


DECATUR, ALA.—Sixth Ave. Laun- 
dromat, coin-operated laundry, has been 
opened in a new building owned by R. 
W. Orr at 110 Sixth Ave., N. E. 


ST, PETERSBURG, FLA. — Peacock 
Laundry has opened a branch in the new 
Tyrone Shopping Center. Mrs. Grace 
Pursifull, owner, now has 12 units, lo- 
cated in St. Petersburg, Largo and Clear- 
water. The main plant is in the Gulfport 
Shopping Center. Mrs. Pursifull’s son, 
Eugene. is manager. 


HUNTSVILLE, ALA. — Scottsboro 
Laundry and Dry Cleaners, owned by 
J. C. Sanders, has added a drycleaning 
plant. 


COCOA, FLA.—Earl R. Brinkman has 
announced the opening of U-Wash-It, 
coin-operated laundry, located on High- 


way l. 


PENNSYLVANIA — One-hundred 
eighty-eight Pennsylvania route salesmen, 
who have driven a total of 829 years 
without a chargeable highway accident, 
were honored for outstanding individual 
safe driving records during 1957 by the 
Pennsylvania Manufacturers’ Association 
Casualty Insurance Co. Certificates and 
lapel emblems were presented to drivers 
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employed by the following laundry firms: 
Allen Laundry, Inc., Brown’s White City 
Laundry, Allentown; Budget Laundry 
Co., Highland Laundry, Pittsburgh: 
Easton Laundries, Easton; Hessler Laun- 
dry & Dry Cleaning Co., Peoples Laun- 
dry, Wilkes-Barre; Merit Laundry & Dry 
Cleaning Co., Sunbury; Model Services, 
Inc., Harrisburg; Modern Laundry & Dry 
Cleaning Co., Philadelphia Dry Cleaners, 
Philadelphia; Reading Laundries, Read- 
ing, and Yorgey’s Cleaners & Dyers, Inc.., 
Lancaster and Reading. 


OTTAWA, ONT., CAN, — Canadian 
Cleaners & Launderers Allied Trades As- 
sociation recently elected J. Dowbiggin, 
Montreal, president; J. Clinton, Montreal, 
vice-president; G. W. McKague, Toronto, 
honorary treasurer. Miss M. D. Daechsel 
continues as executive secretary. 


NEW YORK, N. Y.—Philip H. Band, 
president of Elite Laundry, Inc., has been 
appointed chairman of the Laundry & 
Linen Supplies Division and the Clean- 
ers & Dyers Division of the American 
Red Cross New York Chapter’s 19558 
campaign, it has been announced by 
W. W. Wachtel, chairman of the Con- 
sumer Goods and Services section. 


MANCHESTER, N. H.—A new office 
addition has been added at Notre Dame 
Laundry, 141 Morgan St. 


SALEM, MASS.—The laundry depart- 
ment at Salem’s Health Hospital, Me- 
morial Dr., has been modernized and 
renovated, with new equipment installed. 


SOMERVILLE, N, J.—Morris Broun- 
stein, owner of Eureka Laundry, 14 Fair- 
view Ave., has announced the opening of 
a branch in Manville. The new unit at 
201 S. Main St. will be known as Eureka 
Clean-O- Mat. 


RIDGEWOOD, N. Y.—William Eisen- 
hardt of the Octagon Laundry was among 
the Queens delegation of civic and busi- 
ness leaders of New York City who at- 
tended the 17th annual Dawn Patrol 
Breakfast of the Greater New York 
Councils, Boy Scouts of America, at the 
Waldorf-Astoria in January. Mr. Eisen- 
hardt is special gifts chairman. 


SCRANTON, PA. — Managements of 
Lackawanna Laundry and Linen Supply 
Co., Inc., and Lincoln Laundry, Inc., 
have announced the merger of their 
service operations. The agreement was 
negotiated by Martin Abelove, Utica, 
N. Y., president of Associated Laundries 
of America, Inc., parent company of 
Lackawanna, and David S. Hinton, treas- 
urer and general manager of Lincoln. 
Under terms of the agreement Lincoln, 


whose plant is at 1219 Meade Ave., will 
serve family laundry and drycleaning 
customers of the Lackawanna firm, Lack- 
awanna, with headquarters at 308 Penn 
Ave., will handle commercial laundry ex- 
clusively. 


CAMDEN, N. J.—A grand opening 
was held recently at Washerette, 1658 
Mt. Ephraim Ave. The half-hour laundry 
will also handle shirt laundering. 


VANCOUVER, B. C., CAN. — Bill 
Rathie, president and general manager of 
Pioneer Laundry and Dry Cleaners Ltd., 
has announced acquisition of three for- 
mer Campbell's Cleaners. The stores are 
located at Nelson and Denman, 4378 W. 
10th Ave., and 2162 W. 41st Ave. 


SODA SPRINGS, IDAHO — Gabettas 
Laundry and Dry Cleaners, owned by 
Stella Gabettas, has been remodeled and 
redecorated. 


RED DEER, ALTA., CAN.—AI Shad- 
dick has taken over operation of Peerless 
Laundry and Dry Cleaners, 4502 Gaetz 
Ave. 


COURTENAY, B. C., CAN.—A. B. 
Christopher, president of Nelson’s Laun- 
dries Ltd., Vancouver, has announced 
the appointment of Kenneth Akroyd as 
manager of the company’s Courteray 
plant. 


= 


cca 


\ 


SHAMROCK, TEX.—Mr. and Mrs. 
Hollis Rainey, operators of U&I Laundry, 
310 N. Madden St., have announced 
completion of their plant modernization 
program. 


NAVOSOTA, TEX.—Empire Laundry 
has been purchased by H. W. Tyson 
from Mrs. C. H. Prestwood. Mr. Tyson 
is also owner of College Hills Laundry 
and Fineline Cleaners at College Station, 

Continued on page 71 
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HOW YOUR PLANT 


INCREASED SALES or 


IMPROVED PRODUCTION 


Since January 1957 





ENTER =s ss ®# 


/ 510,000 


IT'S EASY, FUN 
AND PRACTICAL 


You don't have to be a professional writer to 
compete in STARCHROOM LAUNDRY JOURNAL’s 
contest, the ‘$10,000 PARADE OF PROGRESS.” 

Ali you have to do is put down on paper—in your own 
words—either or both of the following stories: 





_ 1-How Our Plant 
| Increased Sales 
(Since January 1957 ) 


2-How Our Plant 
improved Production 





| (Since January 1957 ) 


Entering the contest could put real dough in your pocket. 
And, if you're one of the cash award winners—and 
submit or pledge your winning entry before May 1, 
1958—you get an extra bonus prize of $100! 














PARADE OF 
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$10,000 in 


CASH PRIZES 


HOW OUR PLANT... 


“IMPROVED 
at 20) 9) 8 lon gle) 


$3,000 
1,500 
500 


“INCREASED 
SALES” 


Ist Prize: $3,000 
2nd Prize: 1,500 
3rd Prize: 500 


PLUS Handsome Certificates of Honor for 
contestants whose entries are considered 


significant by the judges! 


sia 
tien 
rae s i} 
+ Hit 
diet: 


< 

i 

5 

| 


winners. Illustrations, 

should accompany your 

will carry a lot of weight 
with the judges. 

How To Handle Your Entries 

® Without worrying about literary 


0, which explains 
will 


He 
E 


¥ 
















talent, your stories on paper. 
Make ty 


complete, accurate, 


clear. 
© Attach each story, with its illus- 
trations, to an official entry blank 
(extra blanks may be obtained 
complete to “$10,000 PARA 
OF PROGRESS” CONTEST, 
STARCHROOM LAUNDRY 
URNAL, 305 East 45th Street, 
ew York 17, N. Y., postmarked 
no later than midnight, July 15, 
1958. 


If You Have Any (Questions 
About the Contest, or Want 
Special Help in Interpreting 
Contest Rules or on Other Fac- 
tors, Just Write or Phone the 
JOURNAL! (OREGON 9-4000) 


Make a Strong 
industry Stronger 
Don't put off getting started. By 
entering the JOURNAL’s “$10,000 
PARADE OF PROGRESS” Con- 
test, you'll be making a strong in- 
stronger . . . and you stand 
a good chance of winning as much 
as $3,000. By submitting or pledg- 
ing a winning entry prior to May 1, 
1958, you can raise your “take” by 
$100 





EXTRA MONEY 


FOR WINNING ENTRIES 
RECEIVED OR PLEDGED 
BEFORE MAY 1, 1958 


In addition to regular cash prizes, 
entries selected as winners by the 
judges — if received or pledged 
before May 1, 1958—will earn 
\ an extra cash bonus of $100! 
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Sample Points 
You Can 
Make = 


in Your Stories on 
increased Sales: 


Added branch stores 

Added or expanded routes 

Staged new or stepped-up training 
programs for salesmen, for coun- 
ter girls 

Improved claim policy 

Further improved quality of work 

Created more effective adourtising, 
more effective promotion 

Maintained better sales control 


Increased efficiency of sales manage- 
ment 





in Your Stories on 
improved Production: 


Built greater production in same plant 

Put in new equipment 

Built new plant 

Improved plant layout 

Increased production per operator 
hour 

Modernized plant 

Achieved better quality control 

Used new methods, new procedures 


Introduced mechanization, conveyor- 
ization, etc. 








TO ENTER THE “$10,000 PARADE OF PROGRESS” CONTEST— 


18 years, of age or older, employed full-time onciseness ompleteness 
shment which is a paid-up 


LAUNDRY JOURNAL as of July 


r the contest, except tnaf no 


common owners 


be awarcec 
A—"HOW OUR PLANT INCREASED SALES’ yeni haga turee acter eens Cneeeeiee 
B—“HOW OUR PLANT IMPROVED PRODUCTION of floor plans showing more efficient layout and 


i suais may suDmil as many enmiries as tney wis 
ene or both categories. Each entry must cover the details 
these four important points 


a) The sales c 
receive these cash awards 

A—INCREASED B—IMPROVED 

SALES PRODUCTION 


First prize $3,000 $3,000 
Second prize 1,500 1,500 
Third prize 


STARCHROOM 
305 East 45th Street, New York 


marked no later than July 15, 1958 


fecnnical 
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TO: The “$10,000 PARADE OF PROGRESS” Contest 
TO PLEDGE Starchroom Laundry Journal, 305 East 45th Street, New York 17.N. Y. 





Dat 
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bo 


use this — 

form NAME OF COMPANY 
CITY ZONE STATE 

See eS SSS eee ee ee ee ee ee ee 


STREET 
ee oe ee ee ee ee ee ee ee ee 








( Each Story You Submit—Extra B ks May Be ¢ f 


TO SUBMIT 10: The "$10,000 PARADE OF PROGRESS” Contest 


N ENTRY Starchroom Laundry Journal, 305 East 45th Street, New York 17, N. Y. 


use this 
form 


I 











IMPROVED PRODUCTION 


certify that the facts, figures and elements 
SIGNATURE 
NAME OF COMPANY 


STREET 


true. actual and accomo 
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fT AUNDR} VAI ut 


= TITLE 
All Entries— Each With A Separate Entry Blank— Must Be Postmarked No Later Than Midnight, July 15, 1958 
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and Fineline Cleaners and Laundry a 
Alvin 


POMONA, CALIF. — George's Shirt 
Laundry has been opened at 1575 N 
Alexander Ave. by Dariel and George 


Gustavson 


GLENDALE, ARIZ.—Whitney’s Un- 


attended Laundromat has been opened 


at 121 A Ave., I 


MIDLAND, TEX. — Coin - Metered 
Laundromat has been opened at 3412 W 
Wall St. by T. J. Miles, Jr 


BUFFALO, OKLA.—Mr. and Mrs. J 
T. Hall have purchased Hoffman Laun- 
dry. The Halls plan to operate the con- 


cem as Oklahor la Laundry 


MARLIN, TEX.—A new coin-operated 
laundry, Marlin Laundromat, $05 Live 
Oak St., held its grand opening recentls 


ELDORADO, TEX.—Joe Nance has 
rented a building from Emest Finnigan 
as a location for a coin-operated laundry 
The proprietors will be Joe and his sons 


R. G. and C. G. Nance 


MIDLOTHIAN, TEX.—A_ coin-oper- 
uted laundry has been established on 
Highway 287 by R. H. “Dick” Curn 


LONGVIEW, TEX.—Dub Nolan and 
Bill McFarland have established two 
units of Two Dimes Laundromat, one in 
the Alpine Shopping Center and _ the 


other at 1625 8. Green 


POMONA, CALIF. — An open house 
was held by Carl Larson at Larson's 
Laundromat, a coin-operated laundry a 


905 E. Fifth Ave 


ALBUQUERQUE, N. M.— Sanita 
Laundry and Dry Cleaners is expanding 
its main plant at 700 Broadway, N.F 

with construction of a $75,000 addition 
According to James L. Rutledge, presi- 
dent, the addition will bring the plant's 
total Hoor space to about 30,000 square 


feet 


BAKERSFIELD, CALIF.—Pennywise 
Laundromat, a coin-operated laundry. 


has been opened at 2013 N. Chester Ave 


MOJAVE, CALIF. — “Mac Mac- 
Arthur has announced the opening of 


U-Wash-A-Mat. coin-operated laundry 


TEX. — Coin-A-Matic 


has been 


MARSHALL, 
aundry. 106 N. Lafavette. 


by Mr. and Mrs. Lucht 


WINSLOW, ARIZ.—Mr. and Mrs 
Murle Hohn and their son, Ed, have 
opened Winslow Laundry and Drs 
Cleaners, located on W. Second St. The 
establishment is housed in a new 40-by- 
100-foot cement block building 
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SULPHUR, OKLA.—Broadway Laun 


; 
dromat, a coin-operated launc 


W Broadway, was sche duled to hold its 


; a. 
grand opening recently. The establish- 
ment is owned by Jimmy and Rose 


Gaskins 


CHICAGO, ILL.—Illi: 
Laundry Managers 
elected Fred Johanns pres 
J Zieske vice-president 
Halverson treasurer. Fr 


the new secret 


McALLEN, WIS.—Saqu 
drv and Drs ( lear € 
installed new shirt 
BAY CITY, MICH.—Leig] 
Hudson Launderers and 

, : —_ 
reelected preside 
Marine Laundry Associat 


consecutive vear 


MAPLE HEIGHTS, OHIO—Joh: 
Havrilla has established a coir perat 
laundry at 5222 Northfield Rd 


re ported recent! 


LANSING, MICH.—E: 
Lawrence Hospital is the new 
of the Southern Michigar I 
Laundry Managers Assoc 


RIVER ROUGE, MICH.—A three 
cele bration marked tl e grand pening 
Fine Arts Laundry-Linen and Drv Clea 
ng ¢ s new branch at 10641 W. Je# 
MicGraw Detroit. John R I bbals ger 
eral manager, was al tructor at the 
American Institute of Laundering Mar 


agement School 


CHICAGO, ILL.—New officers 
Chicago Laun 
Donald Van Beek, president 


Vellen 20 


iry Owners Association are 
W illiar 


e-president 


STREATOR 
has established 


Laundromat, 313 


OAK LAWN 
shing unit 
Drive-In Lz 
35114 W. 95th St.. 


manager, has announced 


irs at 803 


son. The firm’s headquarters is at 5435 


5 7-, How to 
-->—Fmprove Your 
abric Finishing 
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Several plant superintendents have 
asked “What single factor contrib- 
utes the most toward achieving the 


finest work from our presses? 
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STAD-SPUN 


and 


STAD -TEX 
PRESS COVERS 


"Tailored-to-Fit” 


STAD-SPUN 


STAD-TEX 


_ 


Call your distributor—he will 
help you with your press 
maintenance problems. Or 
write for a “Glossary” thot 
defines the various types and 
uses of STAD-SPUN and STAD- 


TEX Press Covers 


STADHAM 


COMPANY, INC. 


HEXAGON DIVISION 


N. 20th ST. PHILADELPHIA 21, PA 
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Are They Provided For? 


Fit your estate and business problems 


into one single coordinated plan now 


By JOHN H. |. SCHULZ 


Manager, Connecticut General Life Insurance Company 


This talk was presented at the 
National Institute of Rug Cleaners 
annual convention held recently at 
Philadelphia. 


EVERY YEAR thousands of business- 
men pay millions of dollars for life in- 


Insurance, pension 


surance 
plans, annuities. I can assure you that 


group 


frighteningly large percentage of 
these men would be turning in thei1 
graves if they could find out 
humously that their beneficiaries, their 
families, their enterprises will actually 
receive only 80, 70, 60, 50 or less per- 
cent of the insured amount, which has 
been bought with high hopes and little 
KNOW how 


You gentlemen operate 


post- 


in industry 
that requires two things 
l 4 far-above-average 
fort and supervision by the principals, 
ind 

2 In order to 
back 


vear, a far 


personal ef 


exist vou have to 


plow into your enterprise, veal 


ifter 


centay 


ibove-average pel 


ge of vour earnings 
man in 


successtul 


the 
OWNS a 


Che retore 


vour business continuously, 
growing and better equipped plant: 
least—richer 


book 


time 


he gets—on paper, at 
value 


his 


richer, because his 
and at the 
liquidity position remains continuous- 
lv low. The bigger the liquidity prob- 
| the larger 


em, 
{ state 


ind 


Increases same 


and more dangerous 
problems of the busi- 
end- 


ire the 
nessman, At the same time, the 
less hours that you work in your plants 
ind offices consume so much of your 
waking time that too many of vou de- 
vote far too little to seeing to it 
that your estate and business prob- 
lems are fitted 
single coordinated plan. 

I am insisting on that one coordin- 
your 


time 


continuously, into one 


ited plan, because it is suicide 
professional advisers, the lawyer and 
the accountant, will back me up en- 


thusiastically) to plan for your busi- 


ness—its preservation and its continu- 


ation—without at the same time com 


fully 


estate 


pletely and analyzing you 
individual the last 
penny of holdings of outside invest- 
ments of stocks and bonds, of inheri- 
tances coming to you and your wife, 
of your parents if they are living, ar- 
your parents-in-law, 
wills and trusts. Only within that 
framework can the man with knowl- 
edge and experience in what I like to 
call Estate Economics submit to you 
the proper plans for protecting your 


down to 


rangements of 


business interests. 


Three possible plans 


There are only three things that a 
man can do with his business so far 
as planning for it in case of his death 
or retirement He 
decide to keep it for the benefit of his 
family. He can decide to sell it. Or he 
does not know at this time. 

For any of these three possibilities 
he has to plan, and plan carefully. If 
his decision is to kee p the business he 
who 


1S concerned, can 


has to explore the cash needs 
what to do with 

these out, 
works, who gets the business interest 
and what do the 
bers of the family 
des that the business should be sold 
he has to decide a plan for who is to 
what price, get the 
where will the funds to pay 
from, and what the 
will be if the business 


runs the business. 


profits, how to pay who 


other mem- 


he de 


1) 1 
proper 


get. In case 


buy, at how to 
best price, 
the price come 
family’s income 
is disposed of. 
If he cannot yet make up his mind, 
he has to plan on how he can properly 
afford not to make a decision and how 
he can hedge against a future deci- 
sion to keep the business or to sell it. 
I know that the decision of what to 
do with the business de pends so often 
on how a SOn OI son-in-law or nephew 
develops on whether the proper key 
man can be made available and 
trained, and various other contingen- 
fully realize, therefore, that 
the “no decision” position, sitting on 


the fence, is very often fully justified. 


cles, I 


S” 


I will therefore illustrate briefly with 
a situation that occurred in a corpo 
ration closely allied with your industry 
20 employees). When | down 
with the owner and president, he had 
been almost sold on the idea of enter 
ing into a_ buy-sell with 
three of his employe es. Then we talked 
and I discovered that the man’s true 
wish would be to see his only child 
a teen-age daughter, marry a bov who 
ultimately could take over the firm. So 
I showed him how he might sit profit 
tence 


sat 


agreement 


ably and successfully on the 
We agreed that if he entered into a 
buy-sell agreement with his employees 
and_ later to cancel that 
agreement, he would not only disap 
point three men who have been with 


on decided 


him for quite a number of years, but 
actually run into the danger of mak 
ing three enemies and losing his key 
men at the same time. 

It was decided to provide the cor- 
poration with an adequate reserve of 
his death, 
insurance policy 
and to up sufficient 
safeguards for of the 
corporation at his untimely death by 
propel 


cash in case oft 


key -man 


liquid 
through a 


t 


on his life, set 


management 


the three employees, under 
supervision. To insure the continued 
satisfaction and lovalty of the three 
employees and to make his small busi 
ness attractive for additional talented 
young men, a plan was outlined to 
provide a series of gradually increas 


ing fringe benefits 


Provision for employees 


In this particular case a pension 


plan was not indicated, but low-cost 
group life insurance gives his supet 
visory employees most adequate addi- 
tional protection, 4 low-cost business 
accident and health protection plan 
selected sizable 


guarantees a group 


monthly sickness 


Cast ot 
Finally, a 


whereby de 


incomes 1 
or accidental disability 
plan was worked out 
based on indi 


ferred compensation 


vidual life insurance polic ies would be 
offered to the 
again far a qualified 


deserving men, cost 
below that of 
pension trust. 

The estate planning team consisted 
of the owner's attorney, his account 
ant and myself. We just finished ou 
work recently, and we consider it the 
first step in a job which we hope will 
continue successfully for many vears 
to come. The whole plan has been 
tied together with the client’s 
perly drawn will, with 
trust provisions which will minimize 


at his death and also 


pro- 


necessary 


estate taxes duc 
avoid the various danger points which 
make a loosely constructed su 
vivorship plan a tax disaster. 

The door is wide open to bring his 


Can 
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three key employees into the picture 
as potential buyers at a later time 
In the meantime, the father’s business 
is waiting for the only child, if and 
when the situation works out. 

In this case the client is in the mid- 
forties and = enjovs pe rfect health 
Many potential fruitful vears of suc 
cessful work lie ahead of him, This 


is not ilway § SO 


Provision for family 


Another instance was the case of a 
sole proprietorship, a highly profit 
ible business ope rated by a gentleman 
is sole proprietor, with his only 
brother working for him as his man 
ager, The client’s wish was that un 
der no circumstances should the busi 
ness be incorporated, His reasons 
were personal and family tradition 
is well as tax considerations. His 
family absolutely de pends on the siz 
ible income produced by the business 
Also, the client was uninsurable. The 
client's brother, who alone has the 
know-how and spec ialized bac kground 
to continue the enterprise success 
fully without my client, had often 
stated that under no circumstances 
would he operate under his sister-in 
law’s control. On the other hand, be 
Ing childless, the brother loved the 
five children of my client dearly. 

In this case the decision submitted 
to the estate planning team was to pro- 
vide for continuation of the business 
by putting it into the residuary, testa- 
mentary trust, with the brother acting 
as manager and one of the three 
trustees. The other two are to be the 
client's wife and a mutual friend in 
whom everybody had complete confi 
dence. Beneficiaries of the trust are 
to be the children, with life income to 
the widow. 

\ sizable life policy on the brother 
guaranteed security for his wife as 
well as a potential most satisfactory 
retirement income, The proper month- 
ly income accident and health protec- 
tion also guaranteed the brother dis 
ability pay in case of sickness or ac 
cidental injuries. 

In other cases where several family 
members work in the business, quali- 
fied pension trusts were among the 
main items of the plan. 

May I add to my advice: Be busi 
nessmen, also, in handling your pet 
sonal affairs, Select your advisers in 
estate and insurance matters from 
men who have specialized in solving 
such problems and have done so suc- 
cessfully. Do not let old loyalties in 
terfere with practical decision. 

As human beings and businessmen, 
vou have loyalties only to your famil- 
ies, to yourself, to youl business as- 
sociates and to your emplovees. 
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NOW... 
8 your boxes 


s bundles 
s flatwork 


a famous Bunn 
tight. uniform 
I 


ylanket boxes 


Tying Machin 


tle 


re] 
bla LW 


may be, machine tying by Bunn 


every hour currently spent on old 


ee 
speed like this can mean t 


C 
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Controlled tension: The ig twine is neve! 


can t cut In 


crushing and bundle breaka 


No waste: Auto 


Slip-proof knot: 


the efliciency of you 
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tment: Any size or shape box or bundle is tied in the 
ne no time lost for manual changeovers 

too tight or too loosse 
to packages 

ge 

matically uses just the 


The exclusive Bunn knot can't « 


with rough handling .. . pilfer-proof, too 


Simple operatio 


utes Operation 1 


Bunn Package 
oT 


. jor faste 


GET THE 
WHOLE STORY 


Send today for 
this fact-packed 
booklet, which 
illustrates the 
many advantages 
of Bunn Tying 
Machines. 

Or let a Bunn 
Tying Engineer 
show you. 

No obligation. 


n: Inexperienced operators become 


Ss fatigue-less and completely sale 
mn 1 71 
Ty ng Machines are used bY 


yetter, econom cal ty ng 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. SL-38 Chicago 20, Ii! 


Export Department: 10406 South Western Ave., Chicago 43, Ill. 
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B. H. BUNN CO., Dept. si-38 
7605 Vincennes Ave., Chicago 20, Ill. 


Please send me a copy of your free booklet. 
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CONGRATULATIONS . . . 


iF You You are one of 200 Lucky Women who will have an opportunity to win 
FREE OF CHARGE a beautiful "MINUET" bedspread by Morgan-Jones. 


* are 27 to 33 years Your choice of seven colorfast shades completely washable — never 
j needs ironing. 

This 96"x 110" bedspread is valued at $25.00 and is offered by 

MOTHER'S FRIEND LAUNDERERS and CLEANERS to encourage you 

find accomplishment more to try our service. 

stimulating than leisure 


have a degree in Business 
Administration 


NAME 

are ready to demonstrate ADDRESS 
your ability to learn, initi- 
: : HON Amount of first order $ 
ate and persevere PHONE ee 


First order taken by ___ 


orefer to associate with a , ; : 
a Piru angh Your Lucky Number is Mother's Friend Launderers and Cleaners 
small, progressive company 


where the road to the top N?® 152 740 East Seventh Street 
St. Paul 6, Minnesota PRospect 6-2721 











long-established Added inducement to new customers gives them chance to win such things as fancy bedspread 
organization in and furlike jacket. Prospect must sent in at least $2 worth to be eligible 

*re you'll re- 
rectly under the 


you eh EVERY KNOCK A BOOST sion is paid on hats, leather 


inazeme 
= rugs or other items that have to 
nal courses at Continued from page i4 : ; have : 


processed outside the plant. It’s more 


bookkeeping department for all important that the route solicitor con 
rders taken bv the solicitor. When centrate on orders that will 


il 
’ 
the order is signed she contacts the peat business directly to the plant 


1 
Dring re 


7 plant by telephone In the presence ot Mother's solic itor averaged $150 
ox 8S 67 . 
Box SLJ 11 +} 


125 W. 41 St.. New York 36. NW. ¥. he customer requesting that the route per week in new business during the 
: ~ : ae 

salesman stop by and pick uy spring and fall of last year. And $50 

I ts The route salesman ti i week during the balance of the vear 

over from there on out When the weathe1 is too cold. too hot 


Of everv 20 persons who send i or inclement she works in the call 





work to the plant for the fi in ffice, at salary ph 
The solicitor att 
| 


[he solicitor has been trained to sales meetings and prepares a follow 


wus COMmMIssion 
t 


nds wee kly route 


ae sell quality and rvi level up report on eac h contact. And it be 
jot And she ilWwavs makes t sp la comes appare nt to the men how her 
= ) upgrade a customer rather than tr efforts help to build route 
tarchioom to impress her with discount offers Occasionally the solicitor 
») stimulate initial to specifi 
, 
volume on 


Lau ndry 


s\ 
1 
t th 


€ l oraer trom ac! cases she doesn't stav in the 


be ’ ( ton raet he irea more than two weeks, since 
Journal's ca i 


ld on a commil On DasIs,. experience nas shown 
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CONTEST 


cash awards 
certificates of honor 


national publicity 
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FUTURE HOMEMAKERS 


Continued from page 28 


ferent colored hats, scarves, belts. et 
with a basic dress in a solid dark color 

Leading firms in the women’s acces 
ories field are cooperating with the 
program, Credits are given to Michel 
for hair styles; Helena Rubenstein 
makeup; Mr. John, Junior, hats; Ing 
bor handbags; Coro. jewelry Foot 
L’Aiglon and 


Vera, scarves 


Jeanne 
W eal 


‘ glove Ss: and ( alderon be Its and 


Flair shoes; 


dre sses 


leather bags 
during the second part of the pres 
entation, on the “Versatile Outlook’ 
Betty Best ¢ xplains how even the busi 
est housewife can find time for living 
by letting a professional laundry take 
over all her laundry and cleaning 
problems She notes that Professional 
Foundation 
in that they provide a 
Briefly she dis 
Huff-dry and fin 
ished work as We lI as side line services 
pillow 


Laundry members are 


versatile. too 
ot services 
] ] 


CuUSSES aqamp-ary, 


blanket laundering. 


such as 


sanitizing, fur storage drvcleaning 


p! 


tew studer 


aundry the 


i new 


the 


have 

} 

cles 
prote ss1onal 


peel operating 


shirts laundered or one dress dry 


cleaned free of charge when turned in 


to member plants 1S also In lud 


ed te 
encourage students to bring 

home to show their parents 
ducement gives the program 
iudience among people who 
potential customers. So that 
the Betty Best consumer ec 
program provides for today 
MOrow 


Earlier in the day Betty Best had 


the chance to meet with the employ ! 
Smithtown iry F lation since both Be 


ees ot Jim Patanella’s 
Laundry of Smithtown. Long Island i booked up with speakir 
It gave them a ch through the 


Now! 4 fay Vc cle] +) 


nS) Bo) a ley wale), | 


100% foolproof 


mechanical check Hybaiaenyyiy) 


TeLtitiais 
not just on nets i 

but on everything 

from marking table 

to wrappin 


keeps every 
on schedule- 


THE KEY-TAG 
SYSTEM 


Cut identification employees up to 40% 

Use low-cost unskilled labor 

Train mark-in girls in four hours 
* No losses, No mixups, No late deliveries 
* System needs no supplies, no maintenance 
* Full nets always —for full profits 


Absolutely eliminates human error! 


WRITE FOR FREE 
LOT-CONTROL BOOKLET 
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THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE + CLEVELAND 3, OHIO 





Engineering Section 
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LOCK WASHER 
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BONNET BODY 
STEM 

DISC SEAT RINGS 

DISC 

BODY SEAT RINGS 
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FIGURE 1 FIGURE 2 





What You Should Know About Valves 


Functions of various valves are described 


with tips on installation and maintenance 


By JOSEPH C. McCABE 


: 1 1 1 
lescriped as a vVariabl 
; 
i Huid flow svstem 
, 
ontr l installati I 
i cf mpone nt « 
] : 
yntrol instrument 


+ } nahi of nertorming 
Ot Capabdie i perrori l 
lance with the « 
therwise 
isatistactory 


valve 


» frequency of use it 
] ] y ; ] TT , y - > 

he volume of flow desired. gate vi is definitely not recom- 
properly we mended for throttling ice because 
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Lint-free hot waste is 
pumped to heat reclaim 
er. Accumulated lint and 
scum is easily removed 


from sump , a. Std. P-K Roto-Screen 


Measure your 
maintenance in 
minutes per year... 


with a P-K Heat Reclaimer 














Patterson-Kelles 
3} Wilson Str 


troudsburg 


Patterson(| > Kelley 


Laundry and (Qa Textile Division 


March 15, 1955S 











CAP BOLTS 

CAP 

DISC HINGE PIN 
DISC HINGE 

DISC FACE 

DISC HINGE NUT 
DISC 

BODY SEAT RING 
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FIGURE 3 





Valve functions 


\f t 
NEOS 


Sizing valves 


Pressure direction 


4 ver 





> Sins 
Laundry Journal's 

“$10,000 
PARADE OF PROGRESS” 
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details on page 67 
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How your truth dollars 
help keep the Reds 


in the red 


e th 
Radio 
trutn < 


Curtain 


(nd the truth 1s an enormous- 

Se eee icin wey eee Male: Baste 

, Gisruptive rorce to the Keds { 1 

their captive people thinking wondering 

and less than completely dominate 

ne truth Keeps needling th 

i ; 

through their monopoly of lies. Keeps them 

unsure. OH balance. And thus the 


; ao 
3 Ps . +e 
Keeps up »fTOrteyv Tully 


ao 

armed Red division 
1: 1 

tied up policing Russia's satellite countri 

Forty divisions, mind you, that 

therwise be put to more aggressive 


elsewhere and who KNOWS Where: 


\ ul 


FREEDOM IS NOT FREE! 
Your Dollars Are Needed To Keep Radio Free Europe On The Air 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere ... many for over thirty years. 
Write for full details, or a Representative will call. 
Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 








tight 
] hel 
close tightly, nev 
+ ] re t 
extra ieverage to 
1 1 1 3 
SI yuld be aismantied 
taces inspected to 
> 
rouble. Refacit 
mainte De necessary 


1] ; . ’ _ 
ind Quring Oo prevent distortion, suitable eat rit expalis 


natter 
hing 
s should alwavs be strains, when transmitted direct], 


prevent the entrance of the valves. will usually distort the 


, pipe lines must valve bodies, The dirt and corrosion 
nd adequately supported join will cause valve leakage by releasing 


prevent sagging and_ throwing Starch the stem threads. or will cause crvstal 
strain on valve bodies with resultant lization of the metal and, as a result 
distortion Laundry Journal ad serious damage will be done to the 


Even after all the preceding re- “$10,000 PARADE OF PROGRESS” working parts. The correction of such 
quirements of Ives are met, an in- CONTEST conditions may often bs achieved by 


stallation may still malfunction if it is the rearrangement of the anchors and 





not set in proper pos:tion details on page 67 supports, or by making slight changes 


Wherever possible all valves should in the line. 
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Enpinccring Zucstions aud rbuswors 





City Water Connection 


Engineering Editor 

We have just gone to the expense of putting down dee} 
well pump installations to safeguard against any drought on 
city water supply restrictions. Now we find out that there are 
complications if we try to tie in the piping from the well 
supply with that from the city. Certainly we do not intend 
to duplicate the piping. Can you give us any suggestions? 


You might get by indefinitely with an emergency wate 
supply cross-connection as shown in the top sketch. But ; 
public health engineer who inspects the plant will conde 
the connection 

Health department officials generally will not trust 
physical connection between a city water supply and a 
vate industrial system—no matter how it’s valved. ¢ 
system pressure may normally be higher than pressure 
the private supply. However, a heavy draft on the mai! Fine-mesh strainer 
such as a fire department pumper, might draw city wat 
pressure substantially lower than private supply pressure fo1 
in extended period. This has occurred many times, and rt 5 iieedeaios olla 
contamination from private supplies has caused enougl \ N vinia 
epidemics to make “cr nnection” ire word in pub 
4 ‘Pipe 
4" Gate valve 

Pye 
possibility ot phon 3*Pipe $23 — 

ystem. It is somewhat mort 2% Pump 

cates ae . Pump discharge 


nectior rs + ] 
eC ) el el 


6°14" weldolet or 
u can | ity pp ¢ nozzle weld 











There IS a big difference in water heaters! 
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ai a 
/lookat the. 
 fnside StOPY \ vwoier. RisNOT adivece 


\ up domestic water heater. 


f -d Because of its spec ial Scotch } 
. a heavy uty: at NATCO has the built- 
reserve equai to tnat ol dg 


commercial! isn 
water /' NATCO is erin 


indirect-fired wate} 


/ 
hy heater af anteed to meet t} 
= al : 


——— eee =e 


i 
o 
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load) demands 

ee ture drop 
NATCO has the highest operatin 
and is by far the most econ 


heater to both install and 


Oil or gas-fired 
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101-06 43rd AVE. CORONA 68, NEW YORK 
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ALLIED TRADES 











Wyandotte Honors Appleby at 30-Year Mark 


ae 


Mr. Appleby began 
Wy ind 


representative 


ition with 
CS-SETVI1CE 
Francis moved 
delphia 
is ioved 


W yandotte 


territory in 


to the h 


J. R. Morris, president of the 
Virginia-Carolina Laundry Sup- 


LV Corporation 


t 
i 


sented SeETVICE 


rece ntly 


pins to 22 


pre- 
em- 
a company banquet 
in Richmond, Va. With 26 years 
Mr. Morris was one of 
those eligible for a pin. Length 


, 
plovees at 


service, 


82 


Beach Appointments 


ip Company Law 


issigned tw 


t represent 


& ( ompany 
C., will 


} 
irolina are 


cover the 


Company 
will handle sales in the 
W Hat pshire 


t ! 
i 
> ] { 
Both firms 


irea 


will supply the 
1 dine 


Phosrite ind 


ranged from 5 to 
9 


as a group these 22 


of service 
26 
employees represented a total 
of 282 years as members of the 
hrm. 

The banquet was held as part 
of the 


meeting. 


year’s; 


company s annual sales 


Craig 
Durham, 


including 


Hy- 


Happy recipients posed for a 
photograph. Left to right, they 
are, seated: Mrs. Lucille Gill, 
\W E Bill Leadbetter, R. 
Martin Rice, J. R O. 
Cecil Hope, Jr Daisy 
McCrum, J. F. Mid- 
Middle row, standing: 
Childress, R. E Bob 
Blythe, Byron Marny, Glenn S 
Conner, Mrs Annabelle Sal 
Miss May Burnette, Jimmy 
Valentine, Byron Smith, F. D. 
Shank. Back row, standing: 
Warren L. Schmidt, C. N. Sat- 
terfield, Dennis Stiars, V. R. 
Haney. W. G. Cumbia D 

Bill) Miller 


Morris, 
Mrs. 
Jimmy 
dleton 


( \ 


vers 


Cowles Acquires STED 


hemi i ( omMpany, 
and Monsant 
Louis 


( owle s 


Cowl ( 


npany St 

I announced 
purchase of STED, a co 
cial laundry d nt 


Monsanto 


hnmer- 


in vce by 


rie synthetic 
low-foaming 
STED has been 
all classifi 


cessfully used on 


laundry, it is report- 
addition of STED, 
ollows the trend to svn 


gents 


inser includes com 
marketing, trade 

les personnel, Part 
required 


7 
raw materials 


il] manufactured by Cowles 
ith Monsante 
balance 
Robert Huntley 
Cowles. st | 
of STED 
1 the line oO 
marketed by his 


} ] 
chemicals depa ua 
] 


supplying — the 


president 


ites that the acqui 
will further 


f laundry de 
hrm s 
laundry 
thus permitting Cowles t 
ustomers requirements 
npletels 


According to C. ¢ 


Cowles director of 


Bassett 
STED 
to the | 

through many of 


regular dealers 


sales 


, } 1 1 
uready av tilable un 


Irv industry 
Cow] s as well 
is from many other outlets that 
have not previously handled iny 
Present users 
of STED may continue 


their 
] 
| 


( owles products 
to pul 
chase requirements 


nei uUstlal SOurce 


Cole to Distribute 
Coin-Metered Washers 


Cole Distrib- 
Long Island 
the exclusive 


Appointment of 
utors Corporation, 
City, N. Y., as 


national 


distributor of the coin- 
metered Blackstone commercial 
washing machines has been an- 
nounced by Richard H. Smith, 
vice-president of the Blackstone 
Corporation, Jamestown, N. Y. 
The machine will be marketed 
as the Cole-Blackstone 


“This addition of the Cole- 


Blackstone to the 
washing machine line gives Cole 
distributors a full 


washing 


commercial 
price range 
of commercial 
chines,” said J. M 
ident of Cole. 
Cole will continue to distrib- 
ute the Apex Wash-A-Matic 


line of commercial automati 


ma- 
Brown, pres 


washing machines 


Staley Expands Facilities 


increase production ca 
A. E. Staley Manu 
will add two floors 
| processing 

ment i the new 

} hinild 


Star UulldIng 


trated Decatur 
pl int 

vice-president 

Ss iid 


manufacturing 


1 ] ] 
scheduled to 


u10n Is i 


pleted next September 

The addition will extend 
Se venth and eighth floors o 
existing six-story 


Phe 


teet ot 


1 1] 
Dulliding 
square 

two 


accommodate more 


of starch drving and _ filte 


units 


New Post for Shumaker 


WILLIAM A. SHUMAKER 


William A. Shumaker, for the 
past 18 vears in sales and pre 
duction work with the Interna 
tional Steel Wool Corporation 
of Springfield, Ohio, is now 
working directly from the Co 
office of The Keever 
Starch Co. with which Interna 
tional is now affiliated. 

In his expanded activity Mr 
Shumaker — will 


lumbus 


work close ly 
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ALDSOFT Water Softeners 
manufactured for ALD by 
Bruner Corp. 











ALDWASH Washers 
manufactured for ALD by 
Cook Machinery Co., Inc. 





ALDHOT Water Heaters 
manufactured for ALD by 
National Combustion Co. 


— 


= 


The Laundromat® 
manufactured for ALD by 
Westinghouse 





DRYALD Dryers 
manufactured for ALD by 
Hoyt Mfg. Corp. 





ALDSPIN Extractors 
manufactured for ALD by 


Bock Laundry Machine Co. 


| 
a 


& 
ALDHEET Water Systems 
manufactured for ALD by 
A. O. Smith Corp. 





ECONOMY 


It may be that your facilities are busting their 
seams from over-worked, uneconomical equipment. 
Replace your present fully depreciated machinery 
with new big capacity equipment and achieve new 
economies and vast new output. The extra dollars 
you make will soon repay the cost of this invest- 
ment and give you years of trouble-free service. 
Write, wire or phone for details on how ALD can 
help you finance bigger, more economical replace- 
ment equipment. 


ALD, INC. 3549 N. Clark St., Chicago 13, Ill. 
Detroit, Mich. * Louisville, Ky. 

St. Louis, Mo. * Dallas, Texas 

San Mateo, Calif. * Los Angeles, Calif. 
Jacksonville, Florida ¢ Minneapolis, Minn. 
ALD New York, Inc. * Baltimore, Md. 
Long Island City, N. Y. 


© ALD, inc., 1958 
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The Shirtomat 
manufactured for ALD by 
Forse Equipment Co. 


ALDRY Dryers 
manufactured for ALD by 
Huebsch Mfg. Co. 








ALDIRON Ironers 
manufactured for ALD by 
Chicago Dryer Co. 


Laundromat Signs 
manufactured for ALD by 
Standard Mfg. Corp. 








ALDCOIN Meters 
manufactured for ALD by 
H. Greenwald Co., Inc. 





Meter-All Meters 
manufactured for ALD by 
Meter-All Co. 











EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the amazing, LEAK-PROOF 
C’/L Sealomatic 


Trunnion Seal 


* 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 


years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 


trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 


HYacinth 7-1616 


with R. W 
heevers I 
Mir S} 


held 


Allen 
vuindry Divis 


Manacel! 


l 
lumaker is supervising 


training and _ instructing 
) 


alesmen in the ipphl 


used in 


Jur ibo pads 


ind drycleaning in 


ROBERT F. EVANS 


The Robert 


Evans as spec ial re presenta 


appointment of 
ive-technical service has been 
announced by W. J. Schleicher, 
laundry 


manager of the chemi- 


S4 


cal department, Cowles Chemi- 


1 Company, Cleveland, Ohio. 
Mi located at the 


firm's in Cleveland 


Evans will be 
main office 
ind his duties will be primarily 
field devel- 
opment of new products 

Mr Evans 
of vears in chemical laboratory 
work in the 
industries 


concerned with the 


spent a number 
starch and bre wing 
before serving for 
two vears 1n the laboratory as 
staff member 
he American Institute 


For the 
covered — the 


instructor at 
of Laun 


ind 


past four years 
Midwest 


as district sales manager of in 


dering 
he has 
dustrial sales for a large soap 
company 

Mr 
post a 
edge of 


i background of practical ap- 
plic ition in the field. 


Evans brings to his new 
broad technical knowl- 


laundry chemistry and 


Olin Advances Sheltmire 
K. C. Frazier, 


general products sales, Olin 
Mathieson Chemical Corpora- 
tion, New York, N. Y., has an- 
nounced the 
W. H. Sheltmire to manager of 
hypochlorite products depart- 
ment, Industrial Chemicals Di- 
vision. 

Mr. Frazier 
other promotions. A, E. 


manager of 


promotion of 


also announced 


two 


tormer 
of hypochlorite 
now 


Wennerstrom, manage! 
products, — is 
senior advisor in the 
department. 

Dr. R. R. Shively, former 
representative in the di- 
vision’s Houston office. Is now 


Samic 


sales 


assistant manager of nitrogen 
products at division headquar- 
ters in Baltimore 

Mr. Sheltmire joined Olin in 
1941. He 


ant 


Was appointed assist- 
for hypochlorite 
products in 1952. He was grad- 
Niagara University 
with a Bachelor of 
in chemistry 

Wennerstrom 


manager 


uated from 
in 1942 
Science 

Mr. 
associated with the 
1922, and 
manager of hypochlorite prod- 
1950, Dr. Shively 
joined the corporation in Hous- 


ton in 1952 


de gree 
has be en 
corporation 

served as 


SsINnce has 


ucts since 


Goddard Joins Speed Check 


JOHN WM. GODDARD 


New vice -preside nt ot Speed 
Check Ca., Inc : Atlanta, Ga., 
Is John Wm Goddard son ot 
R. M. Goddard, president. He 
will be in charge of sales and 
sales promotion 

Mr. Goddard was graduated 
Emory School 
Administration in 
Bachelor of Busi 


ness Administration degree. For 


from 


‘ 
ot 


University 
Business 


1952 with a 


the past three years he has been 
with the Davision 
division of Macys 
buyer 


associated 
ce. 
Inc., as an 


Paxon 
assistant 
Previously he had served with 
the Morris and Eckels Co. for 
18 months as a laundry and 
drycleaning salesman. 


Fitzgerald to New Post 


JERRY FITZGERALD 


i itzge1 ild 


| 
Sales representa 


Addition ot 
to its staff of 
been 


Jerry 


announced by 
Laundry & Chemical Sup 
Inc., Kansas City, Mo 
Fitzgerald is a graduate of 
National Institute of 


Dry- 
and has owned his 


tives has 


( le aning, 


own plant 


Time Savers Assigns Cole 


William Cole ap- 
pointed to represent Time Savy 
Montclair, N ] in 
Mr Cole 


company s line 


has been 
ers. Inc = 
the Southern 

will handle the 
of collar supports, shirt sorting 


states 


and handling equipment, laun 
dry and drycleaning specialties 
and Hi-Speed1 iil 


Divco Dealers Convene 


Diveo truck dealers from 48 
many for- 
Detroit 


states, Canada and 


eign countries met in 





cash awards 


DETAILS ON PAGE 67 





Laundry Journal’s 


“$10,000 PARADE OF PROGRESS” 
CONTEST 


certificates of honor 


national publicity 
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of 
of 


Divco- 


launching 
activities 
Division, 


recently for the 
the 1958 selling 
Diveo Truck 
Wayne Corp. 

Newton Glekel, president of 
key- 


address, reviewing the re- 


the corporation, gave the 
note 
cent progress made by Divco in 
engineering and 
and predicted eXx- 
additional _ fields, 
as deeper penetration 
of present markets. 

G. B. Muma, Divco president, 
reported that 1958 orders 
running well ahead of the cor- 
responding period 


produc tion, 
marketing, 
pansion 
well 


into 


as 


are 
of a year 
and forecast continuing 
growth for the division. 
Others who addressed the 
Frank 


igo 
sales 
meet- 
Hall, executive 


Ing Were 


Cowles Conducts Western Clinic 


ao 2 
Z 


the Western 
] 


Laundry Chem- 


trom 
Division of the 


ical 


Sak smen 


Department of Cowles 
Cleveland 
recently attended a sales 
held by the firm in Chi 
Ill the 
h clinic held by the depart 
t under the leadership ot 
Schleicher, department 

and R G 
department 
The “ 


storn 


Chemical Company, 
Ohi 
clinic 
cago This was second 
Stic 
men 
\W\ | 

manage! Johnson 
sale Ss manager! 


meetings feature “brain 


ling” sessions as well as a 


preview of new products 
Among the Cowles staff mem 


NEW PRODUCTS AND LITERATURE 


Continued from page §& 


Vhe boilers 


otter 


pac kaged 


t number of new 


new 


develop 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 
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vice-president of the 
tion: I. G. Brown, corporation 
vice-president of sales; Roy H 
Sjoberg, vice-president of sales 
for the Diveo Truck 
Holme s Collins, division opera- 
Dudley 
ad 


Ccorpo- 


corpora- 


Division 


and 
relations and 


tions manager, 
Starr, public 
vertising manager of the 


BOCK-O-MATIC 85 TRAY-EX BOCK-O-MATIC 85 TRAY-EX 


| 
- 





ied ieee 800 


TRAY TOPS 
IN MANY COMBINATIONS /[ 
Can Be Fitted to Any Open-End ~ 
Washer. No Heavy Lifting—No 
Carts — No Mess. Tray Top 
Drains Into the Extractor 
FULLY AUTOMATIC 
Cover Opens Automatically at 
End of Cycle. Mechanical Timer 
Starts, Stops and Opens Ex 
tractor 
BOCK GYRO-BALANCING 
Perfected by Bock—Originators 
of Self-Balancing Extractors 
Smaller Center Post—No Drive 
Pins 
BOCK-O-MATIC DRIVE 
Highly Successful Bock Fluid 
Drive Coupling Combined With 
Patented Self-Adjusting, Auto 
matic Brakes. Reduces Burden 
on Motor, Increases Motor Life 
No Restrictions on Starts Per 
Hour! 


ration 

A highlight of 
of the 
dealers were 

Divco 
equipment Advanced products 
of the Wayne and Miller-Me- 
teor divisions were also exhibit- 
Special guests at the plant 
included specialists in the fields 


ot 


the 
Divco pl int 
the 
and 


meeting 


Was a tour 


po 


where shown 


newest models 


ed 


automotive engines, transmis 


tires and refrigeration 


s1ons 


HIGH SPEED 
Over 1600 RPM. The Fastest 
30’’ Extractor on the Market 
Extracts 85 Lbs. Every 6 Minutes 
CONVENIENT 
Ample Toe Space. Big 23 
Basket Opening for Easy Load 
ing of Shag Rugs, Netted Shirts 
Out-produces extractors of 


T 5 EXTRACT 
much greater capacity 2. 


WEIGHT) CAPACITY 
FIBERGLAS) CURB 
DIAMETER BASKET 


BOCKLITE 
DEEP 30 


CAN BE INSTALLED ON MOST 
FLOORS NET WEIGHT 935 LBS 
SHIPPING WEIGHT 1175 LBS 





SEE Y 


BOCK LAUNDRY MACHINE COMPANY 


TOLEDO 2, OHIO 


10, 15, 25, 50, 85 LB. 


UR DEALER FOR DETAILS 


weight) EXTRACTORS 


bers present were, left to right, 
front Houston, Ray 

Bill 
Ralph 


Louie 
Johnson Bill Schle icher 
Clossey, Cliff Philip and 
Thurston 
Second row 
Ed Gallste ad 
Pete 
Evans Cotton 
Jerry Friedman 
Third 
Kack 


ham 


TOW: 


Wes Jennings 
Obie White, Walt 
Schle icher Bob 

Wiginton and 


Brawner 


oe 
Pree eee ee 


Mark Frix, Pat 
Marshall Ben 
Bouchane Warren 
Henry Klukis, Milt 


El Davies and Jim 


rOW: 

lim Ryan 
Bill 
Peterson, 
Ehrenreich, 


Be rke 


TIME 
RECORDER 


Lost time eats up laundry profits. Eliminate this loss 


ments Ar 


establishes pilot flame 


Inspirating 


witl 
gas pressure A singh 
tractabk 


oil and is removabl 


cleaning. A 


provides 


by reducing tardiness inexpensively with a 


nozzle MmIXes 


Lathem Time Recorder. 
pen ae ' LATHEM TIME RECORDER CO. 


posit ; =—\ § 92 Third St., N.\W Georaic 


rotary 
smooth 
, : Atlanta 
modulation without run 


: 
® Gentlemen 
vibration, the 


manufacturer 4 

5 Please send me full information on the Lathem 

ee uae +" =s \ 5 Time Recorder. | understand there is no obligation 
i t\-s s\g on my part. 


) 
4 Name_ 


| Address_ 


ports 
Caseless fan nstru 
svstem 
The 
atomizing burner on the boilers 
is a single-tip, retractable type, 


whic h IS 


the forced draft 


in 


resul 


quiet) operation ul 


clean burning even 




















These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 
> Train new help 
> Make more money 


How To Clean Cotton Rugs ...........$ 

Manual for Training Silk Finishers ..... 1.00 

The Laundry Primer ...... .50 
ABC’s of washroom operation 

Storage for the Drycleaner a .50 


Guide to Plant Layout ..... eee 
making the drycleaning plant more efficient 

How To Train Finishing and Folding 

Operators in the Laundry 


Manual for Training Wool Finishe.s .... 1.00 
the complete job on all types of garments 


Guide to Construction and Remodeling, of 
Drycleaning Plants 

How To Build a Greater Demand for 

Your Professional Laundry Services 
Advertising That Builds and Holds 

Laundry Business . 1.00 


Fur Book 1.00 
complete textbook on cleaning, repairing 
and remodeling furs 


Legal Decisions for the Drycleaner 2.00 
The Charged-System Roundup . 1.00 
Fabric Facts ..... 1.00 


how to identify, clean, spot and finish 
iii Kinds of textiles 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 


$-3 
STARCHROOM LAUNDRY JOURNAL 


305 East 45th St., N.Y. 17, N.Y. rere ye 
1)}2))31|4 


Send books indicated below. See | ee 


_ is enclosed. ae) ee) ee | ee 


9/10 13 (14! 


My check for __ 


5/617 18 


Name 


Firm 


Street 


City 








> and No. 6 ments, Arrow has introduce 
} = } 
maker states. Heaven Scented papers, which 
} , s. the py ket ot 


1 , 
solenoid in be placed in 
rr ] 


, 
nent or slippe ove! 


f the hanger. In the 
| articles, the sheets 
ved betwee 


ickaging 


pac 
pa 


*r’t 


t sheet 


To give 


Issue Revised Hotel Textile Guide 
The American Hotel Association has just published 
nlarged edition of its Hotel Textile Purchasing 


vised and e1 
Guide. First issued two years ago, the 117-page 


n St indards Associa 


rete rence 


volume uses newly developed America 
L24 minimum performance requirements for institu 


lies The Guide 


1 institutional 


assured of the pl! 
requirements the follov 
ise orders for 
lict 


the American 
opies of the Gu 
he American } 
N. ¥ 


Convention Calendar 


Maryland-District of Columbia 
Association and Virginia Laundryowners 

Statler Hotel, Boston, Massa- Association 

chusetts, March 28-29, 1958 The Greenbrier Hotel. White 


Massachusetts Laundryowners’ 
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Jamestown Nort} 


BULLDOG LINE 


Metal Press Pads 


® FLAN-L-TEX 
METAL PRESS PADS 


® ASBESTEX COVERS 
® BULLDOG NYLON PRESS COVERS 
© MET-L-FLAN TOP PADS 


ASK YOUR JOBBER OR WRITE DIRECT 
X. S. SMUTH we. sew seas 
e > INC. NEW JERSEY 


Laundry Owners and Ilinois Laundryowners 
Drycleaners of North Dakota Association 
y ta W Wheel L 


April 12-13, 1958 ton, Illinois, May 22-2 


Dak 


Oregon State Laundry Owners 
Association 
ham Hotel. Washinazt art Hotel. Gearl 


Apr 16, 1958 fon, M 24 


L i GY ama t 


Diaper Service Institute of 
America 


1958 

Laundry Owners & Dry Clean- 

ers Association of Montana, 

Southern Alberta and North- 
ern Wyoming 

re Hotel, Havre, Montana 


Linen Supply Association of 
America 
k Hotel 
May 3-7, 195 


\ 


California Laundry & Linen 
Supply Association 
Mirador. Palm Spring Georgia Launderers and 

Cleaners Association 
se] 

Pennsylvania Laundryowners reorgia, June 4-5, 1958 

Association 

Manor Inr 


r \ we Fer 195 
nia, May 7-10, 1958 


Hotel 


Ohio Laundryowners’ 
Association 
Lakes Beatle 

Russell 


ff 1GO5S8 


Laundry and Cleaners Allied nt lune 4 
: Trades epee ang — Pacific Northwest Launderers 
eee ree ee & Dry Cleaners Association 
3 Empres: Hotel. Victoria. Brit 


Pen 
34 


Idaho State Launderers & LS d 1, ( 
Dry Cleaners Association 1958 
Hotel, B Idal 


Vv... 17 17 102 


West Virginia Launderers & 
Dry Cleaners Association 
iol # } 


New Hampshire Laundry and D 
Cleaners Association 
s Inn, North (¢ 


F astern Slone 


i 








Do YOU have bleach retentive fabric 
damage? Try fluorescent... . 


FLUOR-O-LIT 
ANTICHLOR SOUR 


Expels residual chlorine from most fabrics 
including bleach retentive materials — no 
blue needed. 
Send for circular today 
MARTENS CHEMICAL CORP. 


243 Clinton Avenue Kingston, New York 
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PETRO-JEL 


100% Petroleum base combination of paraffin 


and ironer oil 


Excellent for cleaning and lubricating flat work 
ironers 


Packed in 35-lb. 5 steel pails; also in 


plastic tubes 


-ga 


Your supplier has it. 


VICTOR ZOOZ CHEMICAL CO. 
1218 N. Marshall St. 
Philadelphia 22, Pa. 


Laundry, Dry Cleaning and 
Allied Trades’ Exhibition 


Florida Institute of Laundering 


\s 


& Cleaning 











Charles F. Bellian, 54 


( r 


Charles A. Cavanaugh, | 


~ \l ( 


Charles E. McCarty, Jr., 57 


Howard J. (Nate) 


() St 


Rower 


S 








TOLO YOU THOSE BAR-KEY 
PINS WERE TOUGH / 














MR. LAUNDRY EXECUTIVE: 


OFFERING, ADDING 


OR EXPANDING 
A DRYCLEANING SERVICE? 


Every page in every issue of NATIONAL is geared 
to helping drycleaners get more business, process 
it better and make more money. In every issue— 
NATIONAL CLEANER & DYER specialized 100% in drycleaning only—you'll 


Leader in the Drycleaning Field Since 1910! find solutions to day-to-day problems . . . case 
histories from all over the country ... reports on 


Just as STARCHROOM LAUNDRY JOURNAL is the latest technical and engineering develop- 
the recognized authority in laundering, NA- ments . . . news of modern, time and money- 
TIONAL is the authority in drycleaning. saving equipment and supplies. 


If you now offer, or plan to add or expand a dry- 
cleaning service—you need 





of NATIONAL 


DON’T MISS THE BIG SPOTTING ARTICLE! 


neutral lubricants © ammonia @ rinsing @ acids ® alkalies ® 
generalformula © wetspotter @® rustremovers @ digesters @ 
spray spotter @® paintremovers @® moisture emulsions ®@ 


ALL FOR THE PROFESSIONAL DRYCLEANER! 











Because you're a paying subscriber to STARCHROOM LAUNDRY JOURNAL, 
YOU CAN GET NATIONAL AT A BIG 50% REDUCTION IN PRICE! 


Your subscription to NATIONAL for a full year Yes, to be a top success in drycleaning, you need 
(regularly priced at $4.00) will cost you only the industry's leading magazine. Just clip and 
mail the handy coupon today! 


TO: NATIONAL CLEANER & DYER 305 East 45th Street, New York 17,N. Y. 
Please enter my one-year subscription to NATIONAL at the special price of only $2.00. 

We operate commercial drycleaning equipment on the premises (please check): 

The undersigned is Owner of the Company [_} Employee [| 


Remittance enclosed (__) Send bill (_) 


Company 


Street 
City__ _Zone____ State 
eS 


individual ‘ —_ _ —_ por sossood oe 


88 STARCHROOM LAUNDRY JOURNAL 








CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat) 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates 
Ads including full payment must be in our hands by the first of the months. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y 











LAUNDRIES AND CLEANING PLANTS FOR SALE HELP WANTED 
MANAGER FOR INDUSTRIAL LAUNDRY. Are you 


want to increase your income? We want mer 





Modern, well-established drycleaning, laundry and storage plant, doing 
quality work in industrial New England city, center of a large trading 
area. REAL OPPORTUNITY for younger men interested in insuring a good ence in the industrial laundry 
future by ownership of his own business. ADDRESS: Box 1678, STARCH- with National Industrial 
ROOM LAUNDRY JOURNAL. -2 


DRIVE- IN re aperenyatr PLANT. Lo t is 100 O ft., building 50 x 96 
> >] Located in suburbar 
or si - lation in process in areé ar ae OTP SR A Ses nei ne 
000 dowr 100,000 annual gross. ADDRESS: Box 1714, 9.19.0 Ruichiars. Ire tendent aware of 
STARCHROOM LAUNDRY JOURNAL. _~: Box 1711, STARCHROOM LAUNDRY 


sort and tradin 
llent parking facilities, rea 
nab mi-r c up ADDRESS: a. 1737, STARCH- 
ROOM LAUNDRY JOURNAL. 2 








My 


n reason fo — 
ing is to re ' STARCHROOM LAUNDRY JOUR. SALES AND ADVERTISING MANAGER—excellent executive | 
NAL ] pnases ot iauU iry and irycieaning mercnand 


nin nee i mer al and d — — iry on | tare t Coast. Present vol SITUATIONS WANTED 


will 


ADDRESS Box 1698 STARCHROOM LAUNDRY JOURNAL. 


nanagement! 


jreater profits j ased plant prestige. ADDRESS: B 
STARCHROOM LAUNDRY JOURNAL 








in United Stat Will nywher t be steady. ADDRESS 
Box 1741 STARCHROOM LAUNDRY JOURNAL 
SALES eaneapaguavene knows a 





ADDRESS. Box i735, STARCHROOM LAUNDRY JOURNAL. 

ses. ADDRESS: Box 1742, STARCHROOM LAUNDRY JOURNAL 
EXECUTIVE-TYPE MANAGER. EXCELLENT RECORD FOR EFFICIENT, 
PROFESSIONAL NOTICES PROFITABLE OPERATION. KNOWLEDGE OF ALL PHASES LAUNDRY, 
; a a i at 1. 7.3 -,  DRYCLEANING, LINEN SUPPLY AND DIAPER SERVICE. SALARY AND 
cleaning ind ee—weahy tyes lta F me ieuncry anc BONUS BASED ON RESULTS. ADDRESS: Box 1743, STARCHROOM LAUN 
iean a caustries—weekiy saies reporis— cosi frenas n DRY JOURNAL . 


MINT, the only ensed and ied « ent agé pecial 











interest. 64 Bulletins—$15 ar ] 
2 yrs. $25. John Carruthers & Co., Ir 909 Little Buildin 

Speceeeinaencet eee eae Soke hers & Com. in the placement of personnel in the LAUNDRY and DRYCLEANING 
tants and sensanaie Consultants i jusiry exclusively expanding us service : y. At the 


"THERE Is NO CHARGE TO EMPLOYERS f 


MINT PERSONNEL SPE 





CIALISTS, | 








join 
Starchi0m SALESMEN-DISTRIBUTORS AVAILABLE 
Laundry Journal's — nen suppliets, diaper services, inshfutionall | 
oe} ealen dou “Do YOU HAVE. A PRODUCT T THAT HAS 3 NA. 


66 | 0 000 PARADE OF PROGRESS” TIONAL SALES POTENTIAL BUT LACK THE CAPITAL OR SALES FORCE 
’ TO GET IT OFF THE GROUND? If 1 have 2 product, ADDRESS 


Box 1721, STARCHROOM LAUNDRY JOURNAL. 4 


CONTEST a CONSULTANTS 


cash awards 
°ce . Surveys of complete plants 
certificates of honor ae: Abe tlle bine 


: orte institutional. All phases inclu j methods, incentives youts, prod 
national publicity tion controls, mechanical, chemical, texti HARRY COHEN, LAUN- 


DETAILS ON PAGE 67 DRY MANAGEMENT CONSULTANT, 745 Fifth Aver low Vouk O00 
N. Y. Tel: Eldorado 5-1353 612-25 
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MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY. SUPPLY LIMITED. L. S. SUPPLY COM- 
PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 1582-45 
1 sizes, $3.75 dozen agrnagy-y TOPS—tastest way 

14 tk Write for 
Box 227 





ree catal og on spe 

‘ieeloss Heights 72 
1705-45 

Manufa r COTTON LAUNDRY 

BAGS, t in ANY SIZE, with 

without draws deliv rp 

BARCHENKO BAG | ar 

s NY 

BUY WHOLESALE: One at a tin 


w * 











RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipmentsC.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


BUSINESS SERVICE 


$9.95 wholesal 
& Company 





Double-breasted suit coats made single 
r any kind. Also instructions. Talis 


cester, Mass 








SUEDE AND LEATHER SERVICE 








Wholesale leather and cleaning, redyeing, 
dreds of satisfied customers in every state 
exclusive DAVOTEX process. You will beco 

Cc. ©. D. CLEANING & DYEING CO., 1430 


Iowa 


suece 








REPAIRS — PARTS — SERVICE 





REPAIR PARTS FOR ASHER RONERS, GEARS ALL SIZES. Expert servic 


full ne Asher ironers rek 


BAEHR LAUNDRY MACHINE Co., 29 Ca im ot Street 








CARDING WIRE 





G. W. ROBINSON 


3240-38 


and blanket stretchers 
Watertown, Mass. 


ror curtain 


CARDING WIRE: 
CO., 36 Pleasant Street, 








MACHINERY WANTED 
WANTED, MONEL METAL WASHERS, al! sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. -3 


54”, 50” and 48” Notrux extractors; 8- and 6-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROO?} 4 LAUN- 
DRY JOURNAL. -3 











MACHINERY FOR SALE 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 





IRONERS, ironing goods on bott 
CUMMINGS- LAN- 


AMERICAN and TROY 5-ROLL 100” 
sides in single pass. Can be arranged for return feed 
DAU Laur r Machinery Co., 313 Ten Eyck Street 

6766-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co 

305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CU? reed 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brookly ie J 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL To NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS- LAND? .U Laundry 
Machinery Co., 313 Ten Eyck Street, Brook! yn 6, N. Y 6661-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS. LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N. Y 799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED a Feel — —— E GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machi y Co., Brooklyn 6, N. Y 

9318-4 


48 x 126’ AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
aay STEEL CYLINDERS. CUMMINGS. LANDAU Laundry Machin- 

r Co 3 Ten Eyck Street, Brooklyn 6, N. Y 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40’”’ AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y 598-4 
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MACHINERY FOR SALE (Cont'd) 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y 9014-4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 


6,N. Y 4855-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 1075-4 
AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y 


9952-4 


MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y 984-4 
AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 

Paes 7-4 


48° HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Brooklyn 6, N. Y 


otreet 


6983-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6914-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street 
Brooklyn 6, N. Y. 910-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Ce., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
NS AUTOMATIC SHIRT agi MACHINE. 


trical Aa ent. EVA 
3 Ten Eyck Street 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
Brooklyn 6, N. Y 


rect motor-driven and belt 


d TOLHURST, d 


40” TROY r 
LAUNDRY MACHI NERY co., 


CUMMI NGS. LANDA 

ect, Brooklyn 6, N. Y 
2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


March 15, 1958 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y 9942-4 


Prosperity Power Circle 
Cummings-Landau Laundry Machi: 
New York 


Leef Leggers and F 


‘ 
Machinery Co 


Unipress 53” tapered presses and n 
unit. Cummings-Landau Laundry 
Brooklyn 6 


RY 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, TUMBLER 


AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 


ironers 48 x 120 


— 


With runaway inflat pon us WILLIAMS elling equipment 
pr “SURPLUS EQUIPMENT of FINE LAUNDRY & DRY- 
CLEANING MACHINERY from SEVERAL PLANTS AND INSTITUTIONS 
ACT FAST FOR BARGAINS! American 8-1 120” FLATWORK IRONER; 
American 6-roll 120’ FLATWORK IRONER, 42 x 84 American Norw 
Cascade MONEL WASHERS, 2 pockets; 4 pockets; 42 x 964 
MONEL WASHERS, 24 x 
I NOTRUX EX 
MONEL 


ré-war prices 


§ pockets ) xX 3 Americar ascaae 
Americar tascade MONEL ‘WASHERS; America 
TRACTOR, 3; sets MONEL CONTAINERS; American 48 
OPEN-TOP ng etree 3 copper star EXTRACTOR, a! ect 
t 3 phase, ¢ ycle. And a NUMBER of OTHER 


ITEMS : WRITE, WIRE OR ‘PHONE 


ITEMS too LAUNDRY MACHINERY, 37.37 9th St., Long Isla 
N. Y., STillwell 6-6666 


' Trox 1 Smit r : sher D 9.daaor M 
ar inh rur wWiONe asners pockels, z s 1a 


SPECIAL PRICE 


42 x 84 

chines running i: l it be 

$1,995 each. Washers motor-driven, guaranteed inn 
Excellent buy Pinney LAUNDRY MACHINERY CO. “INC. 


37-37 9th Street, Long Island City 1, N 


IMPERIAL CLEANING MACHINERY COMPANY, 12! 


MACHINERY COMPANY, 12 


IMPERIAL CLEANING MACHINERY COMPANY, 


Dr Kiyr a 


IMPERIAL CLEANING MACHINERY COMPANY, 











MACHINERY FOR SALE (Cont'd) 





5 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 


$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


foot rheostat control, 
Cleveland 11, 
1492-4 


A.C 
10321 


or D.C 
Jasper Ave., 


1 Hedron Ruffle Ironer, 115 Volts 
hardly The Amy Company, 
Ohio 


used 


like new. 
1271-4 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, 
Talley Laundry Machinery Co., Greensboro, N 


48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C. 1272-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, 
Laundry Machinery Co., Greensboro, N. C. 


like new. Talley 
1267-4 


36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


60% PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, 
Co., Greensboro, N. C. 


Talley Laundry Machinery 
1277-4 


rebuilt. 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley L dry Machinery Co., Gr boro, N. C. 1278-4 





$6 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, 
ery Co., Greensboro, N. C. 


t. Talley Laundry Machin- 
1280-4 


factory rebuil 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


5-Prosperity #25 fully automatic open-end washers with supply injectors 
Bargain—2 years old. TALLEY LAUNDRY MACHINERY COMPANY, 


Greensboro, N. C 1585-4 


condition—late model—low price 
N.S 
1586-4 


75"—American return ironer in A-1 


TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 


TALLEY 
1587-4 


i—48” all stainless-steel open-top extractor—perfect shape 


LAUNDRY MACHINERY COMPANY, Greensboro, N. C 


3—42” x 84” SUPER LAUNDRY MACHINERY CO. all 
pocket, 2-door, double-end, double motor-driven washers; 1—42” x 54” 
AMERICAN NORWOOD sstainless, two-pocket, two-door, motor-driven 
washer. Chicago Used and New Laundry Equipment Co., 3128 W. Lake 
St., Chicago 12 NEvada 2-2621 1608-4 


stainless two- 


Illinois 
The patented Pil-O-Bar automatic feather cleaning and tick filling ma- 
chine will make money for you and render a service to your customers 
Clean feathers the easy way with electricity, no water or solvents. In- 
vestigate the Pil-O-Bar profit-making plan today. Write: Wichita Pre- 
cision Tool Co., Inc., 450 N. Seneca, Wichita 12, Kansas, for complete 
details and information 1610-4 


r sale—One automatic Luetzow polyethylene drycleaning garment bag 
two months old. Also 35 rolls polyethylene. Machine 
reasonable offer accepted. Write Blue Point Laundry, 
N.Y 1694-4 


Fo 

making machine 
cost “$750 Any 
Blue Point, L. I 


FOUR—AMERICAN FORMATIC CABINET SLEEVERS. IN FIRST-CLASS 
MECHANICAL CONDITION, LESS THAN TWO YEARS OLD. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N.Y. 1695-4 


FOR SALE AT BARGAIN PRICES: Two—Prosperity 200 Ib 
washers with automatic washman; one—Prosperity 150 lb. open-end 
washer; one—Unipress late-type cabinet bosom shirt unit, 6 months old; 
Rosenthal Wrap-O-Matic table; American 8-roll 120” flatwork ironer,; 
Ajax, Prosperity and Pantex shirt units; all sizes—Monel and stainless 
steel washers. CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 
3128 W. Lake Street, Chicago 12, Illinois. Phone: NEvada 8-7763. 1720-4 


open-end 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘'V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets 
CUMMINGS-LANDAU, 213 Ten Eyck St., Brooklyn 6, N. Y 1726-4 


42 x 84” TROY ELECTRO MANUAL WASHERS, HAVING 4-COMPART- 
MENT 4-DOOR SLIDE-OUT CYLINDERS. CUMMINGS-LANDAU, 313 Ten 
Eyck St., Brooklyn 6, N. Y 1727-4 


3—HYDRAXTORS. NOW IN OPERATION IN PITTSBURGH. CAN BE 
PURCHASED FOR FRACTION OF ORIGINAL COST. CUMMINGS-LAN- 
DAU, 313 Ten Eyck St., Brooklyn 6, N. Y 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE. IN NEW-MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. - 


PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y 1731-4 


NATCO MODEL SO65, 600-GALLON HOT WATER HEATER. USED LESS 
THAN ONE YEAR. PROSPERITY SEMI-AUTOMATIC FOLDING TABLE. 
2-ROLL RETURN-FEED COLUMBIA STEAM HEATED IRONER. CUM- 
MINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y 2-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 
FOLDMASTERS, EITHER FOR 7” or 8” 
313 Ten Eyck St., Brooklyn 6, N. Y 


4 AMERICAN 
FOLD. CUMMINGS-LANDAU, 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS- LANDAU 
LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6 


oyal Calender 








POWER PLANT EQUIPMENT FOR SALE 





FOR SALE: HEATER EXCHANGER—SHELL AND TUBE TYPE, 21 FEET 
LONG (4 SECTIONS), 1” ADMIRALTY TUBES. EXCELLENT CONDITION. 
PLANT HAS OUTGROWN THIS UNIT. FOR COMPLETE DETAILS CON.- 
TACT COVERALL SERVICE & SUPPLY INC., 551 SMITH STREET, BUF- 
FALO, NEW YORK. 1636-36 
TWO PERMUTIT ZEOLITE WATER SOFTENERS with 

pletely automatic, 7’ high, 9’ New in 1948 lis Bleact 
ing Co., 900 W. Wabash, Indiana 1709-36 


accessories. Cor 
diameter Indianap 


Indianapolis 


84” x 216” PATTERSON-KELLEY ASME and PENNSYLVANIA CODE 
WATER HEATER TANK WITH 2 HEATING ELEMENTS. Capable of fur 
nishing 7500 gallons hot water per hour.BREADY WASTE WATER HEAT 
RECLAIMER, having 6 sections of reclaimer units 6” in diameter by 18 
long. IN EXCELLENT MECHANICAL CONDITION. CUMMINGS. LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y 1734 








POWER PLANT EQUIPMENT WANTED 





Wanted two 25 or 30 HP. boilers. Must be code inspected for the state 
of W. Va. Must be gas fired, fully automatic, in A-1 condition. Dixie 
Cleaners and Launderers, 618 Virginia St. W., Charleston, W. Va. 1746-48 
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“SURE WAY TO WIN” 


Elsewhere in this issue, 
M. A. Pocock, laundry 
equipment manufacturer, 
poses this challenging 
question to readers of 
STARCHROOM LAUNDRY 
JOURNAL: 


“WHICH WILL YOU CUT 
IN 1958 — 
YOUR PROFITS 
OR YOUR OPERATING COSTS?” 


Mr. Pocock contends that 
many laundry executives 
miss vital information 
about ways to cut costs 
and increase profits be- 
cause they fail to read the 
advertisements in their 
business papers. 


For ideas that can save 
thousands of dollars, read 
the advertisements and 
call in the equipment 
salesmen for consultation, 
Mr. Pocock urges. 


It’s a good bet that, when 
the winners of the LAUN- 
DRY JOURNAL’s Parade of 
Progress Contest are an- 
nounced, the big money 
will go to the kind of men 
who keep their eyes and 
ears open for every new 
idea they can get—from 
salesmen and from adver- 
tisements, yes—and from 
consistent reading of the 
important editorials and 
practical articles that fill 
STARCHROOM LAUNDRY 
JOURNAL every month! 
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ing in your place recently, please let the vocational training possible evel 
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scribed things will g appre could inform me as to \ 
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Word-of-Mouth 


To the Editor 
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THESE letterheads represent some of 
the leading laundries throughout the 


United States, now operating with 





greatly increased production 
economy through the use of 
ELLIS Unloading Type 


Pneumatically Controlled awe Gan setae 6 tee See 


All-Metal Washers 





Write us for further 


details. 
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4 Full Automatic Washers 
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a W. — Pacific Coast os saat of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Cal 


c P —, General Laundry Gotteery Company 














RINSE COLD! 


We're using... 


You can save hot water, time (AND MONEY, TOO!) 
with the famous Escolloid cold rinse formula. It’s easy to 
follow: A straight Escolloid break loosens all the soil. Then 
bring up a good suds with either neutral or built soap. Run 
a carry-over suds— maybe two if the soil is heavy. Bleach... 


then RINSE COLD! 


(OR—you can rinse hot, if you wish, because Escolloid 


z 
gives temperature flexibility to your formulas) 


You get the load out FAST and the cost is LOW! 


Let vour Cowles Technical 


Man show you how easy 
Colloidal alkali 
it is to set up a fuel-saving 


break detergent. 5 : 
FEscolloid COLD RINSI 


Shipped in r) 
100-Ib. bags or FORMULA. 
350-Ib. drums. 


CHEMICAL COMPANY 








7016 Euclid Ave. Cleveland 3, Ohio 





